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YBa)Kaemble CTyaeHTbl u cotpyaHuku HUY BLUD

C 26.04.2011 r. no 29.04.2011 r. cocTouTCA UMK NeKuMn Beaywero npodpeccopa
LLIkonbl meHeameHTa YHuBepcuTeTa Corvinius (BeHrpua) Andras Bauer.
OH ABNAETCA O4HUM M3 CaMbiX M3BECTHbIX MUPOBbLIX UcCneaoBaTenen B obnactu

MapKeTUHra, BeZeT Kypcbl no nporpammam MBA no npeameTam: MapKETUHT,
MapKETUHIOBble CTpaTernu, sales MeHeaKMeHT, MeXAYHAaPOAHbIN MAPKETUHT.

Obnactb HayuyHbix MHTepecoB: Retail performance and retail strategy,
professional services in retail, Consumers' selling behavior and the Internet, Marketing
performance measures, Digital marketing, Marketing performance measures,
advertising strategy, Fairness in B2B.

A. bayep ABnAeTca gekaHom ¢daKynbTeTa mapketuHra B Corvinus University of
Budapest, aKTMBHO y4acTByeT B MeXAYHAPOAHbIX KoHpepeHumax EMAC, IMP.
ABnaeTcAa COAaBTOPOM 6 KHMUI MO MAPKETUHTY, aBTOPOM pPASA CTaTeEN B MeXAYHAPOLHbIX
XypHanax.

Tembl, KOTOpbIE 6y,qy'r ocBelleHbl B 1eKuyunax, spema n mecto nposeaeHua:

1. Measuring consumer reactions to financial crisis, 25.04.2011 ¢ 18-00 a.604
(cemunHap Nabopatopum cetesbix Gopm opraHU3aLmin)

Intro, European marketing challenges, 26.04.2011 c 18-10 a.705

Market analysis, cross-cultural staff, 27.04.2011 c 10-30 go 13-30 a.606

Early and mature markets, 28.04.2011 c 18-10 a.704

International branding and product strategy, 29.04.2011 c 18-10 a.903
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Bce nekuum coctoatca no agpecy yn.KmpnuyHaa a.33.



