Guerrilla Marketing

Course description:
The course is specifically designed for students seeking to understand more effective marketing approaches and practical skills for entrepreneurs. Guerrilla Marketing is an advertising strategy that focuses on low-cost unconventional marketing tactics that yield maximum results. Students will become acquainted with the latest thinking in the field of marketing, especially such things as: taking the consumer by surprise, make an indelible impression,  create copious amounts of social buzz, on the other words striking the consumer at a more personal and memorable level. This alternative advertising style relies heavily on unconventional marketing strategy, high energy and imagination.  Lecturers will use interactive teaching methods, including the use of case method, drawing upon the experience of the well-known successful entrepreneurial firms in Russia and abroad. Students will gain a comprehensive understanding of SME marketing strategy and become familiar with the marketing toolkit appropriate for creating value for customer.
Instructor: Uvarina Julia
Credit points: 3
Faculty: Faculty of Management and marketing
Language: Russian

Level: Bachelor

Academic hours: 28 

Syllabus 

1. What is the "Guerrilla Marketing"

2. Guerilla marketing strategies

3. Different approaches for analyzing consumer behavior and interests

4. Affiliate Marketing

5. Low-cost marketing tools

6. Trace advertising

7. Internet Marketing Tools

8. Relationship marketing. Customer loyalty.
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