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1. Introduction

Business education - developing managers’ and entrepreneurs’ skills which they need to do their job in the best way - has become one of the most important issues in the 21 century. Today, when the intensive development of economies can be based not so much on physical resources, but rather on high human capital – much attention is paid to business education as a potential competitive advantage that develops the citizens of the country and gives the opportunity to fulfill many projects. Only competent management based on the scientific approach can provide sustainable growth and development of the economy.

In our paper we will try to analyze different approaches to both entrepreneurial and managerial (MBA) education in such countries as the USA, the UK and Belgium. We will then try to describe Russian business-education system from the same points. And then we will make a comparative analysis of different approaches to business education. The analysis will contain both the analysis of MBA programs in these countries and entrepreneurship education initiatives. During the survey the differences between these two types of business education will be defined and then the recommendations depending on the previous analysis will be given both to MBA programs developers and entrepreneurial educative programs developers. 
The paper will be based on the secondary analysis of some recent foreign and Russian research projects dealing with business education, its structure, objectives, concept of ‘entrepreneurial university’ and its role in providing additional skills to students. Different rating systems will also be used in the research, including the mass media ratings and scientific ratings of the educational programs. Finally, the research will include the study of scientific literature on the psychological aspects of the implementation of such kind of education in different countries and cultures.

In the end:

1. we will see the differences in approaches and development of two main types of business education – MBA programs and entrepreneurial education

2. we will have a research of the contemporary business-education facilities in the developed countries and in Russia. 

3. we will outline the key trends in the business-education development in the crisis times. 
4. we will be able to see how such programs fulfill their task to prepare effective managers and entrepreneurs. 

5. we will also see the current state of affairs in Russia and outline the key problems and give some recommendations on the ways to improve the situation, especially in terms of crisis. 

2. Business education: the similarities and differences between MBA and entrepreneurial education.

Business education, no matter what type we are discussing, has a list of common features. If we are talking about the educational process – here there are no questions that both types contain a lot of concrete ideas useful for practice. Actually, the mainstream of such education is practice. Teachers need to have practical experience to be able to answer all these questions and to fulfill the examples. 

Both managerial and entrepreneurial educations are working to develop students’ creativity and unusual approach to decision-making process. Both of them give the students an opportunity to use their gained skills at work. The knowledge gained on such courses is mostly universal and used almost everywhere (although some may say that MBA courses are more dedicated on the problems and peculiarities of particular country or area). Systematic understanding of the way the business is done and the increase in quality and speed in decision-making process, the opportunity to improve your interpersonal, communicative and leadership skills – these are all the results of such education. Rethinking of your previous experience is also part of both of these types of education. In the end you also come with establishing new important connections and new friends. 

Managerial and entrepreneurial education come into contact with each other but still have differences in their basis. 

Here it would be better to start with the question – can entrepreneurship be taught, actually. There are no facts against the utility of managerial education. It contains a set of applicable disciplines and shows different probable approaches to the problems – it provides a student with the wide range of economic, psychological, mathematic skills that are of use to every manager. Such education can be formalized and taught. And even if we understand the fact that there are good and bad managers – that doesn’t mean that these skills can’t be taught. 

The debates arise with the entrepreneurial education. Many people state the fact that there should only be a gene for entrepreneurship that can never be reproduced by any kind of education.

In this survey we will not answer this question. And no matter what our personal opinion is – the statistics shows that with the increase in number and frequency of these courses on entrepreneurship – public activity raises a lot and more start-ups survive in angry environment. Such education gives confidence and shows many cases of dealing with problems – it may not influence a lot on the number of start-ups, but on their quality. And in each country the effects of such courses may differ. So we will start with the thesis that both educational practices are applicable and important.

But we have to bear in mind the differences in the educational approach. For example, it is important to say that entrepreneurial education is much closer to the lifelong learning than managerial education is. In entrepreneurship many tasks and courses are dedicated to develop responsibility, confidence and belief in your personal success, to eliminate the fear of taking risks, manage the results, and learn from the outcomes. Entrepreneurial education is much more about forming a right personality than managerial education is and that is why it should be started earlier. In Europe and in the USA it is a common practice – to have entrepreneurial lessons at school and to include some basics of entrepreneurship into university curriculums of different kinds. In Russia there is no such government policy – so the entrepreneurial education before any professional schools is based mainly on the personal life experience. 

3. Business education infrastructure in Russia, Europe and the USA (main forms, institutes, programs etc.)

There are more than 10000 business schools providing MBA education in the world. The most popular programs come from the USA and Europe (especially, the UK and France) [www.begin.ru]. One of the most popular trends in business education today is also about MBA programs in developing countries and emerging economies, such as China, India and Russia. 
When we are talking about MBA education we are talking about completely different approaches to studying almost the same things. The programs vary not only between the universities and the organizations. They vary in themselves. So, we’ll start from mentioning that MBA programs offered throughout the globe may be:

1. One-year programs/Two-year Programs

2. Work-study Programs/Programs for students without work experience

3. MBA Bridge Programs (for three-year graduates)/EMBA programs (for experienced executives)

4. other MBA Programs (on-line – distance learning, CD, books)

All these types vary in different universities and schools. And the demand for each of these types is different in different situations. For example, today shorter programs suddenly became very successful. Also it is a trend that the programs of the middle cost are not so popular anymore, especially in Russia. The demand is high for the «top-players» that have a significant experience and status, for the low-cost programs that help to save money and for the specialized short programs on special themes [www.mbatoday.ru]. 
If we compare the average requirements for the students in each country, we will see:

	
	The UK
	The USA
	Belgium
	Russia

	Average age of applicants
	28-30
	25-30
	28-30
	22-30

	GMAT (or any other passing test)
	3-year graduation accepted + interview and essay
	Minimum  4 years of education after graduating school (12 years) + interview and essay
	Depends on the school
	No any formal practice – each school offers its own 

	Work experience
	3-5 years (essential)
	3-4 years (recommended)
	Depends on the school
	3 years mainly, (recommended, in higher ranked schools – required)


Age. The early graduates are able to pass the exams perfectly, but do not satisfy the schools with their experience, do not bring value to the class. So it is a common practice to invite the experienced students. 
Almost everywhere in Europe (especially, in the UK), the average age of the students is higher than in the USA and in developing countries. In the USA this trend may be explained by the fact of high speed of promotion within American companies. As for the developing countries – it is usually connected with a trend to promote younger generation faster without regarding the experience. The average age hasn’t been changing significantly throughout the years, but some experts predict the age-barriers to lower a bit.  
Nationality. As for the national diversity, European students are highly international: 90-95% of all the students are the foreigners and this makes the European programs international and diverse [http://www.infozee.com/channels/mba/articles].

Cases. Traditional case method is also different in different schools. 
European cases are more multinational, concerning European, American and Asian experience. American cases are more “national” and analyze the USA cases more. Russian business cases take the experience of both sides – sometimes the cases are taken without any changes – just to form a global approach to the problems, sometimes the cases are transformed to our national context.

The period of learning is usually longer in the USA than in the UK and Belgium – this gives American graduates a competitive advantage – they not only solve more cases, but usually also try group and individual practices during the learning process. On the other hand, European business schools give an opportunity to spend less time out of work. As for the Classic American course – it lasts for 2 years, as for the European business schools – they usually offer 10-12 months of MBA education. Russian business schools – they offer different practices – the most common are part-time learning and distant learning – they make it able for the students to combine their job with education process. 

Future career. The graduates in the USA are usually hunted by many companies from the Fortune-500 rating. As for the UK and Belgium – the graduates there are freer to choose the job from any field and size they want [http://www.infozee.com/channels/mba/articles]. In Russia the situation is changing. The employers today are ready to pay for the experience, innovative approach and loyalty of the workers and it is not so important to have an MBA degree today in Russian companies, especially under crisis conditions. The employers with such diplomas are usually expected to be arrogant, self-confident, impolite and demanding high salaries and bonuses, which is not attractive to the employers [www.mbaconsult.ru]. 
Teachers.  MBA teachers also differ from region to region and from school to school. But the fact is that the teachers in the USA give a more theoretical approach to the learning process. This is explained because MBA programs are the part of higher education system. And at the same time the USA is the country of many economical and managerial studies that are very important in their educational system. It is a more academic approach [http://www.infozee.com/channels/mba/articles]. 

In Europe practice is more emphasized – there are less professors and more businessmen and consultants in European schools. At the same time, we can’t say that there is not so much practice within American business education system. 

In Russia the problem of qualified professors and tutors is quite hard [www.begin.ru]. It is still very difficult to persuade the businessmen to participate in the educational process. However the situation is getting better with better development of the educational programs – when it is clear what to teach – it will be clear what people are needed. 

Accents in the teaching process. It is important to mention that American MBA programs are more oriented on hard skills such as management theory, corporate governance and finance, economics etc. As for the European courses, they are more on soft skills: interrelationships, team building, leadership and communications. Ethical questions and social responsibility issues are developed much more in the European courses.

Fundraising for students. It is easier to get a financial support in the USA than in Europe. It is explained, firstly, by the number of funds (there are more of them in the USA than in Europe), secondly, by the simplicity of this procedure in the USA. But in all the 3 countries, it is easy to get the credit for education. In Russia the situation is different. It is rather easy to get a credit, but there are almost no programs of different social funds. Usually the sponsors are the organizations themselves or the students. 
Entrepreneurship education is a very young educational practice. It has only about 30 years of scientific experience. There has been an increase of teaching in entrepreneurship in university education which has created and inspired research around entrepreneurship teaching in higher education.
In Europe, entrepreneurship is about active life position and social participation. Entrepreneurship education in Europe is now revised and developed in the context of a lifelong learning process [5]. The most common problem for all European countries is the lack of entrepreneurial courses in the curriculum of non-business students. The situation, described in the picture below in the UK, is common and even worse for all the countries in the European Union:

Entrepreneurship in Higher Education in the UK

Curricular provision of entrepreneurship teaching in the UK, by field of study (in %)

[image: image1.emf]
Source: National Council for Graduate Entrepreneurship, 2007. Report on Enterprise and Entrepreneurship in Higher Education [7, Survey of entrepreneurship in Higher education in Europe. Appendix A. Table report. NIRAS Consultants, FORA, ECON Pöyry. October 2008].
So we see that most students — even though they need to know these skills to promote their job results - have no possibility of taking part in entrepreneurship courses and programs. 

But still the situation is different in the UK and Belgium in this sphere. 
Entrepreneurship education in the UK. 
British government is traditionally very concerned about the development of entrepreneurship in the UK. It is associated there with the new workplaces for people that help to solve a difficult problem of unemployment in the country. So – to foster the entrepreneurial activity a special program - “Enterprise in Higher Education (EHE)” – was designed [7, Best procedure project: “Entrepreneurship in higher education, especially in non-business studies”. Final report of the expert group. European commission, Enterprise and industry directorate-general. Promotion of SME’s competitiveness. Entrepreneurship. March 2008]. For this project many organizations and other programs were developed, including creation of The National Council for Graduate Entrepreneurship in 2004 with the aim to promote a culture of entrepreneurship within higher-education institutions through research, education and facilitation. The Flying Start program that helps to change the minds of people about starting up a new business and helping the start-ups, and the regional University Enterprise Networks (UENs), whose aim is to transform a nation’s educational system into an entrepreneurial system that uses interdisciplinary approach, work together to encourage entrepreneurship in the UK. They develop and implement different ways of bringing real business and educational programs together to encourage experience sharing and better cooperation between them. 
Today entrepreneurship is a part of learning process in all secondary education in England. “A 2007 survey of Enterprise and Entrepreneurship in Higher Education in England shows that in-curricula provision accounts for 36% of entrepreneurship activity, while the remaining 64% takes place as extra-curricular provision.” [7, Survey of entrepreneurship in Higher education in Europe. Appendix B. Good practice examples. NIRAS Consultants, FORA, ECON Pöyry. October 2008].
So we see that on the government level the policy is rather clear – the UK government cares a lot about entrepreneurial development and wants a private sector to be interested too. They care about the whole educational system (because entrepreneurial education is a lifelong learning), the environment for implementing entrepreneurship projects (If the objectives of entrepreneurship education are achieved resulting in more entrepreneurial people, it is important to make sure that the rest of the entrepreneurship eco-system is ready to support this increase), making the access to such programs easy and simple. 
Entrepreneurship education in Belgium. 
Entrepreneurship is still taught mostly on the basis of business and economic education in Belgium, which is common for European countries. There are some entrepreneurship programs for engineering studies. Few years ago a new governmental initiative was introduced - an introductory course on entrepreneurship, which is organized by all universities and aims to raise awareness of entrepreneurship and self-employment. But the idea was not accepted well – many deans of “hard-science faculties” have not included it in their programs [7, Assessment of compliance with the entrepreneurship education objective in the context of the 2006. Spring Council conclusions. European commission, Enterprise and industry directorate-general. Promotion of SME’s competitiveness. Entrepreneurship. Brussels, November 27, 2007].
On the whole – entrepreneurship is not obligatory in the curriculums, but aspects of entrepreneurship are included in school programs. Entrepreneurship days or weeks are organized every year.
In other European countries entrepreneurial activity increases with educational attainment, while in Belgium entrepreneurial activity decreases with educational attainment:


[image: image2]
Source: [6] ENTREPRENEURSHIP. Action in Belgium? Action in Europe? Philippe Lambrecht, Administrator Secretary General FEB. IAG – 16 November 2007.

So it is crucial to provide different institutions to work on the developing of the entrepreneurial activity in the universities. 
A special organization that is in charge of entrepreneurial policy in Belgium, the FREE Foundation, organizes special training sessions or seminars. For example, a 2-day seminar for entrepreneurs to train them to use case studies, to speak in front of students and to teach some section of a course. The fee was a commitment to spend (for free) at least 30 hours of their time over a period of three years for teaching. These entrepreneurs are now an important resource for education. Such an interesting practice makes it easier to find connections between real business and educational system. 
The FREE Foundation and the non-profit organisation “Les Jeunes Entreprises” also started 11 “Clubs of Student Entrepreneurs” across higher education institutions. Its aims are to “raise awareness about entrepreneurship among other students in all fields of study; inform them about support services available to start a company; run enterprise projects; create business networks” [5]. This makes a process of including entrepreneurship into the ordinary educational practice easier

Entrepreneurship education in the USA. 
Americans focus on the employment and individual results of including entrepreneurship everywhere in educational system. It means an opportunity to gain experience for them, to try to develop leadership and interpersonal skills, to develop planning, financial literacy and money management skills. 
Interesting facts were received by the National Foundation for Teaching Entrepreneurship (NFTE) that carried a lot of entrepreneurial programs and courses and wanted to evaluate the results [www.dol.gov/odep/pubs/fact/entrepreneurship.htm]. They were: 

· interest in attending college - increased 32%
· occupational aspirations - increased 44%
· independent reading - increased 4%
· leadership behavior - increased 8.5%
· belief that attaining one's goals is within one's control (locus of control) - increased 
Not only colleges offer programs on entrepreneurship, but also there are other developed institutes to provide entrepreneurial literacy. They are, for example, Coleman Foundation that offers programs focusing on “creation of entrepreneurs and the development of entrepreneurship as an academic discipline with a strong emphasis on programs that encourage independence and self-development for individuals with developmental disabilities” [www.colemanfoundation.org/entrepreneurship.html]. The standards for education (about 15 standards already) are created by Consortium for Entrepreneurship Education consisting of the members of schools and colleges. Ewing Marion Kauffman Foundation is in charge of finding the sponsors and teachers – it links private sector with educational policies. And so on and so forth. There are plenty of private and governmental organizations that help entrepreneurship to spread within society [www.dol.gov/odep/pubs/fact/entrepreneurship.htm]. 
Entrepreneurship education in Russia. 
It is a fact that entrepreneurship courses are not included in the school curriculums in Russia. They are present as elective courses in some schools usually in big cities of federal areas, but are not obligatory. This makes an attitude towards entrepreneurship less attentive and doesn’t lead to developing another point of view towards entrepreneurship. 
As for the universities. Entrepreneurial courses there are again elective mainly. They are included into management and economic curriculums of state universities, but are not promoted rightly. There are plenty of elective seminars and courses which are not obligatory too. For example, in SU-HSE entrepreneurial courses are held by the HSE Business-Incubator. They are very popular and useful, but it is a unique example of such implementation. Business-Incubators by the universities are, unfortunately, not a common practice yet. 
4. Impact of current crisis on business education.

The need for leaders who can grow their businesses without undermining the overall health of the industry or economy has never been grater.

Harvard Business Review, March 2009

It would be a right decision – to start learning at the recession times. It makes it easier to overcome the stress within the global economy and allows devoting free time to improving skills. These simple things, daily rules for almost every single person explain the rise in the applications for business courses almost everywhere. And in our survey we will analyze the changes that were brought to this educational sphere by the economic crisis.

Demand and supply: Impact on MBA applications and programs. 

Business schools may be divided into 4 categories:

1. University business programs - education there is academic and more theoretical. Sometimes they are more concentrated on the research programs and pay less attention to make their programs mobile. May be too conservative and pay much attention to common standards.
2. Private business-schools – more dynamic but very close in structure to university business schools.
3. Corporate business-schools – very dynamic and adaptable to specific types of business. Offer the programs oriented to concrete goals, are strongly connected with consulting. 
4. Corporate universities – designed only to the needs of concrete company.

All these are also supplemented by different training courses and seminars, held elsewhere.
In the recession times the emphasis is on more dynamic practices – to use the gained techniques on the spot. But – academic and serious university approach means stability and confidence in crisis times, so these programs are too popular and will be of use in the long-term perspective. 
In the foreign programs – a decrease in the number of applications is obvious in the full-time programs and a considerable rise is in the part-time programs [www.mbatoday.ru]. But in this year a predicted decline was not as substantial as it was predicted. The demand recovered and even grew comparing to the previous year [22]. The Association of MBAs (AMBA) states the fact that in the USA people invest their severance package into themselves. “By the end of this year MIT Sloan School of management expects its MBA applications to have risen by 10 percent. Babson and Boston College are predicting an increase of 15% and 30%”. [22] 

In Russian business schools the situation is different – still young, schools that have less experience face a decrease in the number of applications. This may be explained by the fact that when deciding what school to choose in a recession time people rely more on the experience and the age of the school and want their money to be spent on a reliable  and authoritative school. Some schools were even forced to cancel their spring program plans.
Another opinion is that the demand for such programs with good economical and managerial preparation that allow you to feel confident on the market is mainly stable. But today the decline in Russia is explained by the decline of the wage level that makes it impossible to afford such expensive education. 
The number of corporate applications has fallen. In “Skolkovo” business school they say that this sector will loose half of its clients [8, www.mbatoday.ru]. (this sector in Russia holds 20-25% of all the clients of business schools)
All these news come with another one - with the first signs of crisis Russian schools didn’t change the fee for education. This may show that in fact the prices have fallen actually if we take inflation into account. So the situation is even worse, because the demand fell even with the lower costs. 

A recession time may lead to the transformation of people’s attitudes towards the necessity of business education. It may cause a disappointment in the whole business education. In these conditions it is vital in Russia to promote the creation of independent rating agencies that can give adequate assessment of the programs on the market as it is a common practice in Europe and especially in the USA. 
Most experts also agree to the point that shorter programs will become more popular. And even the list of the disciplines in them will be revised for the recession times. For example, in the USA leading business schools have introduced case studies from the current credit crisis into their accounting and corporate governance courses [22].
The research was made by “Begin group” [www.begin.ru] to define whether there was in Russia any significant influence on the demand structure of business education. And the results showed that the demand changed to more short part-time and module programs that help to save time and sometimes even money, because Russian programs of such scale seem to be less expensive in many schools. The latest results also show that the propensity to foreign MBA programs didn’t change. 
The most popular problems are on common and strategic management, finance and IT sector. This is a worldwide trend, that is seen in Russia, the USA, the UK and Belgium at a time.
Russian statistics shows that 70% of the students pay for themselves, about 20% - use corporate money. Others take credit (which is still not widespread in our country) or share the costs with their company. These are all pre-crisis numbers. Today almost every Russian company has revised its spending on the development and education. Especially small business is now not ready to pay such fees. As for the big companies – they are still continuing to pay only because the corporate budgets were planned before the crisis came. 
The most attractive programs for Russian businessmen are the joint programs between foreign and Russian business-schools. 45% of the respondents prefer them. The second most attractive type is now the foreign sector of business education – 33,9%. And the demand for the Russian programs has fallen (17,7%), because in the crisis times the preferences of investing money into education depend strictly on the status and rating of the business-school. 
So, the crisis influence in the studied countries (in short) is that:
1. younger students with less experience come to these programs (there are even pre-MBA programs in Russia for example, that take students even with 1-year experience)

2. the demand for shorter programs has grown
3. part-time programs and module programs are more popular
4. specialized programs for business functions will be certainly successful and useful
5. Internationalization and worldwide communication and interaction between programs, their suppliers and participants.
Influence on the content of entrepreneurial programs. 

There are actually no studies of the crisis influence on the entrepreneurial programs, because usually they are held under governmental control. But we may predict that with the crisis signs the demand will still be on the same level or even may fall. This may be explained by the fact that at crisis times the government sponsorship and private sponsorship for such programs usually falls. On the other hand, people understand the need to know useful things about organizing and developing your own business and they want, probably, to start it when the crisis ends. These factors balance themselves and make the demand stable. What is more, the demand may decrease for the reason of people’s fear to start their own business at the recession times. But – there is no question in the need of such courses in the school and university curriculum, especially at crisis conditions. 
5. Recommendations to improve teaching business in Russia under crisis.
Business education leads to more effective decisions, to more intellectual approach to decision-making process. It inspires country’s development and innovations. So the whole recommendation for the country’s governments will be to make more efforts to include entrepreneurship into school and university curriculums. It will inspire private sector-government interaction and improve the current state of affairs with the entrepreneurship development and the quality of management. 

Russian government has never paid too much attention to the business education development. Someone tends to say that this was a positive influence on the fast development of the programs in Russia. On the whole, for the last 20 years there were only 2 significant state influences on the development of the business education – the governmental Program on the management development in Russia and the suggestion of Vladimir Putin to found two business schools in Moscow and Saint-Petersburg that fulfilled the world standards. Today in crisis times the government pays even less attention to this educational sector. 

“The five ways in which government can have the most positive effect are by making capital more accessible, facilitating business education, promoting entrepreneurship, reducing regulatory burdens, and protecting intellectual property” (http://www.america.gov/st/econ-english/2008/July/20080814221735XJyrreP0.4618189.html).

The new schools and programs should be fully adaptable to Russian mentality and Russian way of doing business, they should be flexible. The state policy should be not interruptive, but corrective – the government should pay attention to the infrastructure and motivate the schools to invest more into their development. This may include different tax system or easier accounting. The legislation in the sphere of business education should be reexamined and improved. The government, to foster the entrepreneurship development, may also establish business incubators; help the Internet spread throughout the country, hire experts and evangelists to promote entrepreneurial way of life.

The experience and the recommendations from the developed economies in the sphere of business education should be compared and studied well before forming a system of business education in Russia. New approaches applicable only in our country must be developed, because today many schools lack the number of examples from our country in their programs. At the same time, the government needs to revise its attitude towards business education and inspire and invest more into this sector. The educational standard in schools needs to be supplemented with special classes on entrepreneurship and business to make the students aware of and involved in current state economy. What is more, the access to such education needs to be made more simple. Different private sponsorship initiatives should be inspired and the governmental aids shouldn’t be too small. There should be held a kind of propaganda of entrepreneurship through such courses at schools and universities. 
The more qualified professors should be found. They should include 3 main features: educated and qualified, experienced in the sphere of business or management, be professors in the full scale (usually, this means also a pedagogical degree). So, in order to increase the level of education, Russian schools need to find people who possess all these skills at once or at least two of them – first two are the most important. 

What is more, to provide these professors, modern schools should establish strong connections with their graduates. It will bring out experience examples for new cases, bring status and positive image for the schools and provide them with loyal followers. 
Resources.
1. Russian business schools sites:
· LINK (ЛИНК) www.link.msk.ru
· Higher School of finance and management - The Academy of National Economy
under the Government of the Russian Federation (ВШФМ АНХ) www.finmanager.ru
· Moscow school of management “Scolkovo” (Московская школа управления «Сколково») www.skolkovo.ru
· Moscow business school MIRBIS (Московская международная высшая школа бизнеса МИРБИС) www.mirbis.ru
· Higher School of management – SU HSE (Высшая школа менеджмента ГУВШЭ) www.mbahse.ru
· Institute of economic and finance “Sinerghia” (Институт экономики и финансов «Синергия») www.sinerghia.ru
· Institute of business and business administration - The Academy of National Economy under the Government of the Russian Federation (Институт бизнеса и делового администрирования ИБДА АНХ) www.ibs-m.ru
2. Foreign business schools sites:

· Harvard Business School www.hbs.edu 
· MIT Sloan School of Management www.mitsloan.mit.edu 
· Berkeley University of California Haas School of Business www.haas.berkeley.edu
· Wharton, University of Pennsylvania www.wharton.upenn.edu 
· Stanford Graduate School of Business www.gsb.stanford.edu 
· Northwestern University: Kellogg School of Management www.kellogg.northwestern.edu 
· Oxford Said Business School www.sbs.ox.ac.uk 
· Babson College www3.babson.edu
· HEC-ULG entrepreneurs programme, LIÈGE UNIVERSITY SCHOOL OF MANAGEMENT (HEC-ULG), Belgium www.hec.ulg.ac.be 
· University of Salford, Greater Manchester, the UK www.salford.ac.uk 
· University of Cambridge, the UK www.cam.ac.uk 
· London Business School www.london.edu 
· Lancaster University Management School www.lums.lancs.ac.uk 
· Cranfield School of Management www.som.cranfield.ac.uk 
· Warwick Business School www.wbs.ac.uk 
· Imperial College Business School www3.imperial.ac.uk/business-school 
3. Ratings:

· Financial Times: Global MBA Rankings 2009
· USNews: Executive MBA'09
· USNews: America's Top Business-Schools'09
· Financial Times: European Masters in Management Rankings' 2008
· BusinessWeek: Non-US Schools Specialty Rankings 2008
· BusinessWeek: US Schools Specialty Rankings 2008
· The Economist: Top B-Schools'08
· Wall Street Journal: EMBA 2008
4. Russian association of business education (Российская ассоциация бизнес-образования) www.rabe.ru
5. European Comission – Enterprise and Industry: http://ec.europa.eu/enterprise/entrepreneurship/index_en.htm
6. Presentations:

· Effects of entrepreneurship education in Norway and Europe. Jarle Tømmerbakke CEO – JA YE Norway

· ENTREPRENEURSHIP. Action in Belgium? Action in Europe? Philippe Lambrecht, Administrator Secretary General FEB. IAG – 16 November 2007
7. Research projects studied:

· Best procedure project: “Entrepreneurship in higher education, especially in non-business studies”. Final report of the expert group. European commission, Enterprise and industry directorate-general. Promotion of SME’s competitiveness. Entrepreneurship. March 2008
· Assessment of compliance with the entrepreneurship education objective in the context of the 2006. Spring Council conclusions. European commission, Enterprise and industry directorate-general. Promotion of SME’s competitiveness. Entrepreneurship. Brussels, November 27, 2007. 

· Survey of entrepreneurship in Higher education in Europe. Appendix A. Table report. NIRAS Consultants, FORA, ECON Pöyry. October 2008
· Survey of entrepreneurship in Higher education in Europe. Appendix B. Good practice examples. NIRAS Consultants, FORA, ECON Pöyry. October 2008
· Papers on conference “Entrepreneurship education in Europe: fostering entrepreneurial mindsets through education and learning” Oslo, 26-27 October 2006.

8. Search engines on MBA topic: mbaconsult.ru, mbatoday.ru
9. Different articles on entrepreneurship and MBA topics from the web.

10. DECA, Inc. www.deca.org/ 

11. Ewing Marion Kauffman Foundation www.kauffman.org/ 

12. Junior Achievement www.ja.org/ 

13. Mind Youth Own Business www.mindyourownbiz.org/default.shtml 

14. National Federation of Independent Business (NFIB) Young Entrepreneur Foundation www.nfib.com/YoungEntrepreneurFoundation 

15. National Foundation for Teaching Entrepreneurship (NFTE) http://www.nfte.com/whatwedo/programs/ 

16. Partners for Youth with Disabilities- Young Entrepreneurs Program (YEP) www.pyd.org/mentoring_programs/young_entrepeneurs.htm 

17. Self-Employment Technical Assistance, Resources, & Training (START-UP/USA) http://www.start-up-usa.org
18. Small Business and Self-Employment Service (SBSES) www.jan.wvu.edu/SBSES 

19. Service Corps of Retired Executives (SCORE) www.score.org/resources_young.html 

20. Social Security Administration (SSA) www.socialsecurity.gov 
21. Young Entrepreneur Online Guide to Business www.sba.gov/teens/ 
22. Harvard Business Review, March 2009
[image: image3.png]:
- ‘

Cowses Degree
Figure: Enrepreneurialacivityrate and ducational attainment

USS = Upper secondary school
Courses = Upper secondary school, with some courses at University/University College

Degree = Degree from University/University College (Bachelor, Master, PhD)




