Macrep-kiaace «Ynpasasii opranusanmeii: Ilcuxosiorus ais executives»
MacTep-ki1acCc MOCBSIILEH 4YETHIPEM TIJIABHBIM ACIIEKTaM YINPABICHUS OpraHu3aluei,
KOTOpBIE JTOJIKHBI YUUTHIBATh B CBOEH paboTe TON-MEHEIKEPhl U COOCTBEHHUKH OM3HEca:
e CoOOTBETCTBUE COTPYIHUKOB U KOMITAHUU — CPOPMUPYH OpraHU3aLUOHHYIO KYJIbTYpY
e BpICOKHME pe3ynbTaThl, HU3KHUE 3apIUIAThl — YIIPABIISI TPYAOBOM MOTHBALUEH

e 3araJo4HoOE CJIIOBO €éMpowerment — cTanb yCHEUIHbIM JHAEPOM

e OpuH B nojie HE BOMH — IpUHUMail 3()(heKTUBHbIE PEILICHUS

IIpuxonure Ha MacTep-Kiacc, U Bal:

e JlomyunTe BBICOKOKIACCHBIE 3HAHMS IO IICUXOJIOTUN YIIPABICHUS

e (CMoKeTe NePEeHeCTH Ha MPAKTUKY MEPEAOBbIE TEXHUKH YIPABICHHUS

e [lomyunte cTUMYII JUISI INMHOCTHOTO Pa3BUTHS

e Brisenere Bamr OuzHec Ha HOBBIM YPOBEHB

Ee¢zenua Kpasuenko

busnec-nean, Buageneln,  OPEACTABUTEIbCTBA  UTAIbSHCKHUX
KOMITAHWM, MEXIyHapOJIHbI KOHCYJbTaHT KOMIIAHMI CEKTopa
Food & Beverage.

[Monyumna crenens PhD B Bononckom yauBepcutere (Mrtanms),
paboraer B nemapramente ncuxonorun HUY BIID (Mocksa).
[IpenomaBana B  bononckom  yHuBepcutere (Mramus) wu
yauBepcurere TunOypra (Hupepnannel). Ee nyOnukauum Ha
aHTJIMMCKOM M UTaJbSIHCKOM sI3bIkax Bbl Mokere HallTU B psne
MEXIYHAPOIHBIX U3IaHUM.

Crneunanusupyercs Ha BorpocaxX 3()(PEKTUBHOCTH OpraHU3aLUi.
[IpoBogut oOyuenue CEO wu npennpunumareneii B Poccum u
Wtanuu mo BompocaM JTUAEpPCTBa, YIPABIECHUIO paboueit KoMaHI0U
U BeZieHHIo nieperoBopoB. Co3/alia HeCKOIbKO aBTOPCKUX KYpPCOB.




Macrep-kiaacce «Pa3Hble MACKH OTHOTO MPOAYKTA WM KAaK MOJHATHL mpoaaxu Ha 10%
HAa POBHOM MecCTe»

B pamkax mactep-kiiacca OyayT pacKpbIThl TEXHUKH YBEIMYEHHUS MPOAax 3a cueT (okyca
Ha IIEHHOCTHU MPOAYKTa JJIsl KJIMEHTa U BHUMAHHUSI K 11eJIEBOM ayTUTOPUU.

Bnaoumup Hzopeeuu Banun

VYcnemHslii  npeanpuHUMAaTeNb,  COBJAJENEll  SXT-KiIyOa,
unBectop. [lo 6azoBomy 00pazoBaHui0 QU3HK, UMEET CTENECHb
MBA B skoHoMmuke. busHec-TpeHep ¢enepaibHOTO YpOBHS,
PEryJsipHO MPOBOAUT TPEHUHTU U KOHCAJITUHT 1O Bcer Poccuu
— or Kamunuarpaga no BmammBoctoka m Komcomonbcka-Ha-
Amype. OcHoBaTeNb 3aBO/Ia JIeKOpaTUBHOTO KaMHs «HeoauTy,
cKJaackoro komiuiekca «3e®C» U MHBECTULIMOHHOIO MPOEKTA
«bbIT-CepBucy. [TpoeccronanbHbIi KOHCYJIbTaHT
NpeanpusTUil 000POHHO-TIPOMBIIIEHHOTO0 KOMIUIEKCa, TPEHep
nporpamm MBA B HUY BIID.

Jlaypeat-nipuzep MEXTYHapOIHOTO KOHKYypca
«IIpennpunumarens ['oga» Ernst & Young, peseps Ilonmpena
[Ipe3unenra.






