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CaHKT-HeTepﬁyprcmm IIKO0JIA IJKOHOMHKH U MCHCIKMCECHTA
«HannoHaJIbHOI0 HCCJIE0BATEIbCKOIO YHuBepcuTeTa

«BpIcHIasi HIKOJIA YKOHOMHUKN»

VII Hay4yHO-nIpaKkTH4YeCcKast KOHGepeHuus
CTYACHTOB, MATUCTPAHTOB U ACIIUPAHTOB

((3KOHOMI/IK3, OM3HeC U (l)HHaHCLI: BbI3OBbI COBPEMCHHOCTH»

B ouepennoit pa3 mpomnuia exeroaHass KoH(epeHIus OyIyluX MOJIOIBIX
YYEHBIX, OJECTSIMUX COTPYIHUKOB W OTIWYHBIX MpeanpuHuUMaTeneil. TemaTuka
KOH(EepEeHIINM OXBaThIBANA PA3IMYHBIC CTOPOHBI SKOHOMUYECKON IEATEITHHOCTH,
KaK CTpaH, TaK W OTACIBHBIX OpraHu3anuii. B 3ToT pa3 Obl1o 5 cexuwii, ABe U3
KOTOPBIX ObUTH pa30WTHI Ha TMOJCEKIINH U3-3a KOJTMYECTBA JKEIAIONMNX Y4aCTBOBAThH
B HAyYHOW NUCKyCCHHM: DKOHOMETPUUYECKHH aHaIu3, MaTEMaTUYCCKUE METOJNbI U
MOJIETd B COBPEMEHHOW HSKOHOMHKEe W B OmsHece; lccmemoBanus B obOmactu
MEHEKMEHTa B KOHTEKCTE IMOBEICHUS KOMIIAHWN Ha Pa3BUBAIOIIMXCS PHIHKAX;
DKOHOMHUKA W (DHHAHCHI MPEANPHUATANA B yCIOBUSX HEOMPEIEICHHOCTH W PUCKA;
Tpancdopmanus OuszHec-Mojene (QYHKITMOHHUPOBAHUS KOMITAHWA W PBIHKOB,;
MupoBas © peruoHagbHas SJKOHOMUKA: COBPEMEHHBIE MOJICTTH U UX AMITUPUIECKAs
MpOBEpKA.

Cpenn MHOXKECTBA JOKJIAQJ0B ObUTM OTMEUCHBI BBICTYILICHUS CBS3aHHBIC C
ceMbeld u pabortoi (JleTckoe 370pOBbE W JOXOIbI POIAUTENICH: SMIUPHUUECKUM
aHaJu3 POCCUMCKUX IOMOX035UCTB, PoxeHrne peOeHKa U MOJI0KEHUE KEHIINH Ha
POCCHIICKOM PBIHKE TPYJa), C aKIIEHTOM B3aWMOBIHUSHUS JOXOJa HA Pa3IUIHBIC
(daxTopsl Hamiet xxu3nu (Benefits for mentors and mentees engaged in the student-
driven mentoring program, The effect of socio-economic factors on the salary
expectations of candidates for managerial positions in St. Petersburg labor market).
beutn crmenaHel BaKHBIE HCCIEAOBAaHUS B 00JacTH OAHKOBCKOW JCSTEIHHOCTH
(Media sentiment analysis for bank performance prediction, Oco6eHHOCTH OLIEHKH
KPEIUTOCIIOCOOHOCTH 3€pHOI00BIBAIOIIIUX MPEINPUATUAN Pocculickon

denepanun), a TakKe B IPYTUX HE MEHEE BaXKHBIX 00JIACTSIX KUZHEACATEIbHOCTH



Hacenenus (The impact of eWOM on customer loyalty in online grocery delivery
services, Pa3paboTka METOJIUKU OLIEHKH CEOECTOMMOCTH 3aTpaT Ha MEPEBO3KY MpHU
MPUMEHEHUN aBTOTPAHCIOPTHBIX CPEIACTB C DJIEKTPUYECKUMH CHJIOBBIMU
yctaHoBkamu, OIIEHKa JOCTYITHOCTA HA3eMHOTO OOIIECTBEHHOTO TPAHCIIOPTa B
Kuposckowm paitone r. Cankt-IletepOypra, The effects of industry 4.0 on Russia’s
participation in global value chains).

Koneuno, He ocTanach 0€3 BHUMAHUS U CETOMHSIIHSS CUTYyaIlusi, CBsI3aHHAS
C KopoHaBUpYyCHON uH(peknuel (BnusHue maHAeMUu Ha OCHOBHBIE COITMAIBHO-
skoHomuueckue nokazarenn B POCCUU u CIIIA, Online videoconferences Impact
on Yandex Employees’ Engagement during COVID — 19 Pandemic, Ananus
(hakTOpoB JeTaNbHOCTU OT KopoHaBupycHoM umHpexkunun COVID-19 nHa npumepe
ctpad EBpormbi).

Bce JTOKJTa TbI ObLTH WHTEPECHBIMU, MO03HABATEILHBIMU u
3aMOMHUHAIMMUCSI. MBI HajieeMcsi, 4TO U ClIeayromias KoH(pepeHIrus TporuaeT B

aTMoc(epe HayYHbIX CIIOPOB U UCCIIEIOBATEIIbCKUX JUCKYCCHIA.
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MEDIA SENTIMENT ANALYSIS
FOR BANK PERFORMANCE PREDICTION

Alina R. Gilmutdinova, argilmutdinova@edu.hse.ru

Dmitriy V. Maksimovich, dvmaksimovich(@edu.hse.ru
HSE - Saint-Petersburg, SPbSEM, 3™
Advisor: Victor V. Krakovich,

Senior Lecturer of Department of Finance, HSE - Saint-Petersburg

The role of the banking system is constantly increasing in the life of all
mankind. Banks are part of the basis of the country's economy and are closely
related to the activities of production. Considering their role for the society, people
are highly interested in successful banks operation making a lot of efforts to
analyze the performance and potential problems. One of the most harmful
situations that can happen with the bank is license revocation, also known as
failure that is why the researchers and analysts try to create reliable models that
would predict or indicate the failure.

During the last decade there were more than 500 failed banks in Russia.
There are various reasons for such huge number, including new policy in the
Central Bank of Russia due to the change in management. This fact provides a
“natural experiment” for examining the factors related to sustainability of the
banks and differences between failed and existing ones. Also, media has been
always had some effect on banks performance. However, nowadays the number of
tools that we can use for the estimation of this effect has increased, and we suppose
we are able to answer the question: “How does news sentiment associate with the
likelihood of the failure?” We plan to do it basing on news titles sentiment
controlling for the financial indicators. As the focus of our research is Russian
banks, we will use the news in Russian language. The purpose of the research is to

find out whether there is the association between bank performance and the share



of positive, neutral, and negative news. Moreover, since the bank fails due to the
level of performance and some actions that happened, failure normally does not
occur unexpectedly at all. There are some financial and media indicators of failure
that help to predict its possibility, that is why we want to find words that indicate
the potential failure and words that vise a versa indicate small likelihood of failure.

Banks’ news titles were extracted from the Banki.ru website which is a
multifunctional portal on the topics related to banks. The reason of using this
resource was that unlike other banking information resources Banki.ru has a
personal page of each Russian bank including failed ones where all news related to
this bank are collected. We parsed the information from the Banki.ru website and
got the sample of 951 banks including those which failed later than 1st quarter of
2011 and those which exist for now. For each bank we downloaded all news’ titles
for the period from 1st quarter of 2011 to 4th quarter of 2020 while for each bank
which failed we loaded the same information but for the period till the end of
news’ publication. We merged the news dataset with the financial indicators from
Russian Central Bank website. Basing on previous researches, we decided to use
the following indicators of banks performance: assets, liquidity ratio, and return on
equity. These indicators were derived from the forms 102, 123, 134, 135 posted in
the Central Bank of Russia website. All the indicators were downloaded quarterly,
so that there are 40 values of each indicator for each bank overall apart from the
banks that have failed during chosen period as banks do not send reports after
license revocation.

We used several instruments for the analysis. Sentiment analysis allowed us
to examine emotional colour of each word in the title. In this work we used
dictionary-based approach, sometimes called sentiment classification method,
which suggest some specific dictionary with predefined sentiment score to be
joined to the analyzed words. LASSO method helped to find the most influential
words among the entire sample. Logit regression helped us to define the influence
of news’ titles sentiment and allowed us to evaluate the strength and significance

of association between several variables. The model was build using R packages



and results in dataset where each word from the banks’ titles was valued to
contribute for or against potential bank’s failure.

The POLS regression models showed us the existence of the association
between share of positive and neutral words media and the fact of failure, while the
relationship between the share of negative words and the bankruptcy was not
detected at all. As well as the presence of association, POLS models showed us the
significance of these relationships which is quite high (no more than 5% level).
Logit models which were constructed after POLS also demonstrated existence of
the association between mentioned above variables. The only thing which changed
was significance as it became lower in the case of neutral words and disappeared at
all in the case of number of news variable. Interpretation of logit models marginal
effects showed us the exact figures of association both sentiment variables and
financial ones. It appeared that one unit growth in the share of positive words led
to the increase in probability of bank to fail on 0.0796 on the 5% significance level
ceteris paribus, share of negative words had no association with the fact of
bankruptcy, while one unit increase in share of neutral words led to the decrease in
probability of bank to fail on 0.0983 holding other factors fixed. As for the
financial variables, their behavior is quite logical as one unit increase in any
financial indicator led to the decrease in probability of bank to fail. LASSO
regression models results allowed us in their turn to highlight the trend: banks
which infinitely improved and followed the current technological and world
situation had more chance to survive, while banks which were somehow connected
to illegal things had obviously less chances to stay on the market.

We showed that there is the association between news sentiment and bank
failures and mentioned the words that may indicate the failure. Observed
relationship is logical and may be hypothetically explained as following: we can
conclude that news agencies try to hide real bank performance behind the positive
and neutral media, so that people who are not familiar with financial reports would
not expect the bank to fail. While increase in positive words lead to the negative

outcome and neutral words lead to the positive outcome, negative words have no



direction to lead to. This idea can be an explanation of negative words
insignificance: these words lead nowhere, they lead to neither fail nor success, and
probably they just describe some specific cases in the industry. Our research may
be useful for individuals who use bank services since usually people prefer to rely
on the information about the bank in the media and not to read financial reports.
We proved that it could be dangerous, and people should pay attention to financial
indicators too. In addition, investors may be also interested in the results on the
research. We suppose that the words that indicate positive or negative performance
that we identified could be useful for them too as a supplementary tool during the
analysis. To our knowledge, there had been no results of using the sentiment
analysis of news that are in Russian language for prediction of the Russian bank
failure before. We believe that the analysis of influence and the association of this
factor with the bank failure is important and our analysis will encourage others to

use sentiment analysis of Russian media too.
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Income inequality is one of the issues societies face all over the world. It is

an actual problem as income inequality affects people's well-being, social climate,
and ability to conduct business. Revealing the underlying roots of income
inequality in society will allow people to manage inequality and predict its
dynamics concerning current events. This paper aims to analyze the relationships
between income inequality and the degree of economic freedom in a country. In
this way, we will define spheres of life (factors of economic freedom) that
significantly influence inequality. The work process was divided into the following

steps. Firstly, we analyzed the existing literature on the issue; in this step, the



Multiple Linear Regression method was chosen. Like in previous papers,
inequality level will be explained through Economic Freedom Index and additional
variables. Secondly, we designed the dataset of more than 150 countries with data
for ten years (2008-2018) and included variables used in the model design.
Thirdly, we generated regressions and defined significant factors affecting income
inequality. Finally, we made a robustness check of our results through changed
dependent variables in a regression model. Income inequality was replaced by the
income share held by the wealthiest 10% of the population. The novelty of the
research lies in the fact that we divided the overall Economic Freedom Index on 12
single variables from which it is formed (according to the methodology of The
Heritage Foundation) and used them for the regressions. At the same time,
previous papers included only the overall Freedom index as an independent

variable in regression model design.

Income Inequality Distribution in the World

Gini Index [N R
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In this paper we investigate House allocation problem. Allocation
mechanisms allow principals (governments, universities, hospitals and etc.) to
observe some basic principles such as non-manipulability, fairness and efficiency.
This research focuses on simplest version of House allocation where N agents have
preferences over N indivisible objects. Unfortunately, a lot of research papers show
incompatibility of non-manipulability, fairness and efficiency.

Nowadays we know two mechanisms and other that violate one of three
main properties. So it is important question to investigate a class of strategy-proof
and envy-free mechanisms. It is known that an Equal Division (ED) is the envy-
free and the strategy-proof, but is almost inefficient because this mechanism
allocate equal outcomes regardless agents preferences. More recently we learned
about the incompatibility of this class of mechanisms with contention-free

efficiency (Shende & Purohit, 2020). It means that the mechanism must allocate
11



the most preferred objects to agents fully in contention-free profiles (there is no
competition within the most preferred objects). To best our knowledge, it is the
weakest efficiency axiom at the moment. Therefore, a fair question arises: how
much can we weaken this axiom of efficiency, while obtaining the impossibility
result. This research will improve understanding of this class of mechanisms and
deepen knowledge of the incompatibility of fairness, non-manipulability and
efficiency.

It is shown that for n=3 a weakened version of efficiency axiom, according
to which we only need to give the last preferred object a zero outcome, and all the
rest - a nonzero outcome, is still incompatible with strategy-proofness and envy-
freeness. Additionally, we got some results that also prove the incompatibility of
other weaker version of this axiom with other weak axioms of non-manipulability
and fairness. Therefore, the paper presents stronger results of recent research in

this area.

AHAJIN3 ®AKTOPOB JIETAJIBHOCTH OT KOPOHABUPYCHOM
NHO®EKIINHU COVID-19 HA IPUMEPE CTPAH EBPOIIbI

Vpazosea Anexcanopa Anopeesna, aaurazova@edu.hse.ru

Yeuynuna Enuzasema Muxaiinosna, emchechulina@edu.hse.ru

HUY BLID — Cankm-Ilemepoype, paxynemem CIIOILIOM, I kypc

Pyxosooumenwv: Kopneiiuyx bopuc Bacunvesuy, npogpeccop oenapmamenma
axoHomuxu, 0.9.1., HUY BIIID — Canxm-Ilemepbype

['maBHas onmacHOCTh HOBOM KopoHaBupycHOU unpexunun COVID-19 cocrout

B BBICOKOM YPOBHE JIETAJIbHOCTH, KOTOPasi 3HAYNUTEIIbHO MPEBBIIIAET JIETATbHOCTD
OT OOBIYHBIX CE30HHBIX BUPYCHBIX HMHGeKIui. BMecte ¢ Tem, kK HacToseMy
BPEMEHH YUYEHBIE JIOCTOBEPHO HE ONMPEAECIUIIN TJIaBHBIE MPUYHMHBI, BIHSIOIINE HA
neranbHOCTh 0T COVID-19, u He 0OBSICHUIM, MOYEMY JaHHBIM IOKa3aTelb
CYHIECTBEHHO PA3JINYaeTCs B PA3HBIX CTPAaHAX CO CXOJAHBIMU 3KOHOMHUYECKUMH,
COIIMATBHBIMU U TPUPOAHBIMU ycIOBUSMU. Eciu Obl yd4eHBIMH ObUIM HaiJICHBI

I'JIaBHBIC (baKTOpBI JCTAJIbHOCTH, TO IIPaBHUTCIILCTBA PA3HBIX CTPAaH MOIJIH OBI
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YAEIUTh UM OOJiblllee BHUMAHUE U HAMPABUTh 3HAYUTEIbHbBIC JCHEKHBIE PECYPCHI
MMEHHO Ha TE€ MNPUYUHBI, KOTOPBHIE BBI3BIBAIOT BBICOKYIO JIETAIBHOCTH OT
KOpPOHAaBUPYCHOH MH(pexkuuu. B pe3ynbrare OyaeT BO3MOXHOCTh CHU3UTh YPOBEHb
JETaJTbHOCTH M CHACTH KWU3HU MHOTHUX JIIOAEH, YTO CTaHeT OOJbIIUM
JOCTUKEHUEM YUYEHBIX.

B nanHOi paboTe MBI NOMNBITAJUCh BHECTH BKJIAJ B pELIEHUE 3TOU
Ype3BbIYAHO Ba)XHOW HAay4YHOM M TyMaHUTapHOM  mpoOieMbl HAa OCHOBE
HAKOIUJICHHBIX JAHHBIX O PAa3BUTHU MMaHAEMHUU. B KauecTBe rI1aBHOTO MHCTPYMEHTA
uccleoBaHusl ObUT BBIOpAH CTAaTUCTHUYECKUM METOA pacuera K03 UIIMEHTOB
IIAPHOM KOPpEISIMU MEXKAY IOKa3aTeJIeM JIETAIBHOCTM W ITOKA3aTEIsIMH,
XapaKTepU3YIOIIMMU BIMSIHHE TOTO WK UHOro (hakTopa. [lokazaTenu koppensunu
OBLIM pacCUUTaHbI C UCTONb30BaHWEM Excel, a OCHOBHBIMU HCTOYHUKAMU JTAHHBIX
nocinyxxkunu odunmanbueie caitel Pocctata u  EBpocrtata. Kosdduuuent
JETAIBHOCTA I KaXIOW CTpaHbl OBUI pacCUUTaH KaK OTHOILIEHHE YHCIIa
cMmepTHbiX ciydaeB oT COVID-19 k o0miedt 4uciaeHHOCTH HMH(PUIUPOBAHHBIX
KUTEJIEH CTpaHbl Ha ONpENEJICHHBII MOMEHT BpeMeHU. B kadecTBe (hakTOpOB
JeTaNIbHOCTH OBUIM BBIOpaHbI ciaeayromue nokaszarenu: BBII Ha nymy Hacenenus,
701 TOPOJCKOrO HAcelleHHWs, MHHHMMallbHas 3apaboTHas IuUiaTa, CpeaHss
MPOJOJKUTENBHOCTh KU3HU, KOJIMYEeCTBO Bpadued Ha 1000 denoBek u OoJist
HaceJIeHus cTapuie 65 JieT.

JlanHble akTOpbI BIOpAaHBI HAMU B CUJIYy HECKOJIbKUX MPUYKH. Bo-niepBhIX,
o0bem BBII xapaktepusyeT BeC SJKOHOMHKU CTpaHE B MUPOBOW 3KOHOMHUKE. Bo-
BTOPBIX, YAEIBHBIA BEC TOPOJCKOTO HACEIEHUS B CTPAHE XAPAKTEPU3YET CTENEHD
KOHIICHTPAllUM  HACEJICHWs, KOTOpas O4YEBHIHO CBs3aHA CO CKOPOCTBIO
pacnupocTpaHEeHUsI  KOPOHAaBUPYCHOW  HMH(pEKUMH.  B-TpeTbuX,  BEIMYMHA
MUHUMAJIBHOM 3apabOTHOM IJIaThl XapaKTEPHU3yeT YpPOBEHb SKOHOMHUYECKOTO
pa3BUTHA M CTEIEHb COLMAIBHOM 3AIMIIEHHOCTH HACEIeHUs. B-4eTBepThIX,
CpeaHss NMPOJOJIKATEIBHOCTD )KM3HU XAPAaKTEPU3YET YPOBEHb JKM3HU M KauyeCTBO
CUCTEMBI 3APABOOXPAHEHMsI CTpaHbl. B-IATBIX, KOJIWMYECTBO Bpadel Cpeau

HaceJIeHUsI XapaKTepu3yeT MpoQecCHOHabHbIE BO3MOXHOCTH CTPaHbl B paMKax

13



OOpbOBI C HOBOU KOpOHaBUPYCHOU HH(peKuue. B-mecThiX, A0Ji1 HAacEeleHUs B
BO3pacTe crapuie 65 JeT XapakTepu3yeT KOJMYECTBO Jtojaei, Oolee
MOJABEPAKEHHBIX PUCKY CEPHE3HBIX MOCIEACTBUN OT 3apa)KE€HUsS KOPOHABUPYCHOM
nH(ekIuel, yem apyras 4acTh HaCEJICHUS.

OcHOBHBIE pE3yibTaThl HAIIETO WCCIEAOBaHUS CIEAYIOIIUE: 3HauYnMast
KOppEJAIMOHHAS CBSI3b BBIABICHA I TPEX (AKTOPOB M3 IIECTH, IS HUX
kod(pdunmreHT koppensiuuu mnpeBbimaer ypoeHb 0,25. Takum oOpazom, Oblia
BBISIBJICHA 3aBUCUMOCTH JIETAJIbHOCTH OT Takux (pakTopos, kak oobem BBII (0,30),
MUHHUMaJbHas 3apabotHas miata (0,32) u gonst HaceneHust crapuie 65 net (0,26).
[Ipu 5TOM BiUsIHHME YAEIBHOTO BECa TOPOJCKOTO HACEIIEHHS Ha CMEPTHOCTH OT
KopoHaBHpycHOM wuH(pexuun coBcem He3zHauutenbHoe (0,14), a xoppensus
MEXK]y JIETATbHOCTBIO U CPEAHEN MPOAOTKUTEILHOCTHIO KU3HH WM KOJTUYECTBOM
Bpauell Ha Jylly HaceleHusi He BblsABIeHA. HeoXuJaHHBIA BBIBOJ W3 HAIIETro
HUCCIEOOBAHUI COCTOMT B TOM, 4YTO JeTalbHOCTHL OoT COVID-19 momoxurenabHO
KOppENIUpyeT ¢ ABYMSI MOKa3aTEeIsIMU, XapaKTEPU3YIOIIMMU YPOBEHb COLIMAIBHO-
SKOHOMMYECKOTO Pa3BUTUSA CTPaHbl, TO €CTh YeM Ooraue CTpaHa, TE€M BBIIIEC

JIETaJIbHOCTh OT HOBOM MH(EKITUH.

JETCKOE 3JIOPOBBE U JJOXO/IbI POIUTEJIEN:
SMIIMPHYECKUI AHAJIN3 POCCUMCKHNX JIOMOXO3SHUCTB

Heanosa Enena, esivanova _10@edu.hse.ru

Paxumbepounosa Canus, sanitta2401@gmail.com

HUY BLID — Cauxkm-Ilemepoype, ¢paxyrnomem CII6LIIOM, 3 kypc

Pyrxosooumens: Tepewenko Imumputi Cepeeesuy, cmapuiuti npenooasamelv
oenapmamenma sxorHomuxu HUY BIIID — Canuxm-Ilemepoype

OnHolt M3 aKkTyalbHBIX 3a7a4 rOCyJapcTBa SBIAETCS 3a00Ta O 370POBbHE
JTOAEH, YTO B JOJATOCPOYHOW TEPCIEKTHBE TMO3BOJIUT YBEIHYUTH JIOJIO
SKOHOMMYECKH aKTHMBHOTO HAcCEJIEHMs. BrocimencTBuu 3TO MPUBEAET K Pa3BUTHIO
Takux cdep, Kak TpyaoBas, OOIIECTBEHHAs, SKOHOMHYECKAasl, COIMalbHAs M

npyrue. Ocoboe BHUMaHUE CTOUT YJIENUTh 3J0POBbIO JETEH M MOAPOCTKOB, TaK
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KaKk OHM — Oyaymiee rocyaapcrBa. [[ns peanu3anuu NOCTABIEHHOW 3ajadu
HEOOXOJIUMO  OMNPENENIUTh  MOJIUTHYECKYID  CTPATEeTHUI0, KOTOPOM  CTOUT
MIPUICPKUBATHCS JJIs IPEIOCTABICHHS TTOIIEPKKH CEMbSM C ICTHMH.

HccnenoBanus 3aBUCUMOCTH 3I0POBbs IETEU OT TOXOJIOB POIUTEIIEU YyXKE
OB MIPOBEACHBI B TaKMX cTpaHax, kak Kanama, CIIA, Uuaus, BeaukoOpuranus
1 BO MHOTUX JApyrux. OJHaKo 3TOT Bompoc emié He Obu1 paccMoTpeH B Poccuu. B
Haield pabore OyJeT MPOBEAEHO HCCIEIOBAaHUE Ha OCHOBE 0a3bl NaHHbIX PMO3
HUY BHID (Poccuiickuif MOHUTOPUHT SKOHOMHYECKOTO TMOJIOKEHHUS U 310POBbS
HaceneHus1). TakuMm oOpa3om, JaHHasi Hay4yHas padoTa MOCBSIIEHa UCCIIEI0BAHUIO
B3aMMOCBSI3H MEXIYy 3apa00TKOM pPOAUTENEH U 3I0pOBbEM JIETel Ha MpuMepe
poccuiickux JT0MOXO3sUcTB. B xoxe paboThl OblIa OIlEHEHA 3aBUCHUMOCTD
BBIIICYTOMSIHYThIX IEPEMEHHBIX.

B pabote paccMaTpuBaroTcs CIENYIOMINE UCCIe008AMENbCKUE UNOMESbl.

1. Ilpu ysenuuenuu 00x0008 00OMOX035UCMBaA, 300pP08be Oemel,
NPOACUBAIOWUX 8 OAHHOU ceMbe, VIIYUULAemCs.

2. s pasnvix 603pacmmublx 2pynn Oemeu — PA3HAs CMENeHb
3asucumocmu. Yem cmapuwie 6ospacmmuas epynna, mem CuibHee 63auUMOC8s3b
MmedxnHcoy 0oxodamu pooumeetl U 300po8beM Oemell.

3. Koagpduyuenm pecpeccuu mne nocmosnen o0na epynn ¢ pasHwvim
00X000M U CIMAMUCIMUYECKU 3HAYUM MOJILKO 8blule ONPeOesieHH020 MUHUMATIbHO2O
nopoea.

JIst mpoBEpKU JTaHHBIX TUMOTE3 ObLT MCIOJIb30BAH PETPECCUOHHBIA aHAIIN3
KpOCC-CEKIIMM, B XOJIE KOTOPOro OBUIM TOCTPOEHbI W H3YyYEHBI JIMHEHHBIC
BEPOSTHOCTHBIC, OMHAPHBIE U MOPSIAKOBBIE MPOOUT/IOTUT PErPECCUOHHBIE MOCIIH.
B nameMm uccienoBaHuud OCHOBHasi OOBbsCHsIEMas NEPEMEHHAs 3I0POBbsI PeOCHKA
3amaeTcss AByMs crnocoOamu. Bo-mepBhiX, Kak KareropuaibHas IepeMeHHas
CyObEKTUBHOM OLIEHKU 3I0pOBbs peOEHKa, rae 310poBbe “Ouenb xopomee” (1),
“Xopomee” (2), “Cpennee, He xopoiiee, HO U He 1ioxoe” (3), “Ilmoxoe” (4),
“CoBcem mioxoe” (5). Bo-Bropeix, Oblla co3maHa OWHapHas TEepeMeHHas

CyOBbEKTUBHOM OLIEHKHU 3/I0POBBA JeTel, KOTOpas onpeesieT UHIUBUAA C “OYeHb
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xopomuM” © “xopomum”’ 370poBbeM, Kak | (“370poB”), a Bce OCTalbHbBIC
BapuaHThl OTHOCUT K 0 (“He 370pOB™).

B kadecTBe MpOKCH TOXOJOB JOMOXO3SIMCTBA, OCHOBHOW OOBSICHSIONICH
MEPEMEHHOM, HUCIOIb30BaIaCh pPACCUUTAHHAST CyMMa BCEX pacXOJOB CEMbU 3a
nociaeAHuN Mmecsu. JlaHHoe 3HaueHHne ObUIO MOJEIEHO Ha KOJIMYECTBO YEJIOBEK B
CeMbe, YTOOBI MPOKOHTPOJHPOBATH NMEPEMEHHYIO Ha pa3Mep JOMOXO3SHCTBa, a
3aTeM OT TMOJIYYEHHOro pe3ysbTaTa ObUI B3ST Jiorapudm s HOpMaIM3ALUU
pacrpeiesieHus: perpeccopa.

[ToMuMO 3TOTO, B MOJENIM BKJIIOUYATIUCh Pa3IMYHbIE TPYHIbI KOHTPOJIbHBIX
MEPEMEHHBIX: XapaKTEPUCTUKU peOEHKA (BO3pACT, MOJI, HAIMYHME XPOHHUYECKOIO
3a00JIeBaHMs U T.J.), XapaKTEPUCTUKU POAUTENS (BO3PACT, COCTOSHHE 3/I0POBBS,
oOpazoBaHuWe U T.J.), XapaKTepUCTHUKU oOpa3a Ku3HU pedHka ((pusznueckas
aKTUBHOCTb, TUI HACEJIEHHOIO0 MyHKTAa MPOXXHUBAHUSA U T.J.) U XapaKTEPUCTHUKU,
OTCIICKMBAIOIINE MEIUIMHCKHE TIOKa3aTeau peOEHKa U TMOCEIIeHHEe UM
MEJIUIIMHCKUX OCMOTPOB (TocenieHne MnpoUIaKTUYECKOro OcMoTpa, OoJsien Ju
peOEHOK B TEUEHHE TIOCIIETHETO MecsIa U T.11.).

Jns  Toro dYToOBI  ONpEACNUTh 3aBUCUMOCTh MEXIAY OCHOBHBIMU
MEPEMEHHBIMU, a TaK¥Ke TO, Kakue (paKTOphl 3HAYUMO BIIMSIOT Ha 3J0POBbE JIETEH,
B CBOEM UCCJIEAOBAHUU Mbl PACCMATPUBAEM CIIEAYIOIINE MOJEIH:

1. Mooenu bunaproco 6vibopa: nocucmuueckas u npooum pecpeccuul.
OCHOBHOM 3aBUCMMOW TEPEMEHHOM TakOW MOJENu sBiseTCa OuHapHas
CyObEeKTHBHAsl OIICHKA 3/0pOBbs peOEHKa. Mcmonb3ys NaHHYH MOJIEeNb, MOXKHO
M3YUYUTh TO, KaK W3MEHEHHWE OOBICHAIOIINX TEPEMEHHBIX OTpakaeTcs Ha
BEPOSITHOCTU TOTO, 4TO peOEHOK 3710poB. B xo1e paboTsl Obuta orjeHeHa 0a3oBas
MoOjelnb, 4 perpeccud C BKJIIOYEHHEM OTIEIbHBIX TPYIN KOHTPOIBHBIX
MEPEMEHHBIX M TIOJHAs PErpeccusi CO BCEMHU IMepeMEeHHbIMU. Takke JaHHas
MOJIEIb UCTIOIB30BANIACH JJISI U3YUYEHUS U3MEHEHUs KO3 (DUIIMEHTa B 3aBUCUMOCTHU
OT YpOBHS JI0XOJa JIOMOXo3siicTBa. Bcsi BbiOOpka Oblla pasneneHa Ha 3

MOArPYNIBI [0 pa3MepPy pacxoJIOoB Ha YelloBeKa B ceMbe: 1”7 — ecnin Menbiie 5000
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pyoueii, “2” — ot 5000 go 10000, “3” — Beime 10000 py6neit. [dns xaxmon u3
MOJIYYEHHBIX TPyNN Obl1a MOCTPOECHA MOJENIb OMHAPHOrO BBIOODA.

2. Jlunetinvie 6eposmuocmmuvle modenu. Jlanee Mbl pEIIIN PACCMOTPETh
JUHEWHbIE BEPOSITHOCTHBIE MOJENH, MJIsi KOTOPBIX 3aBUCHUMON MEpEeMEHHOU
ABJIsIeTCA OWHApPHBIN TMOKa3aTeNb 3J0pOBbsl peOEHka. Takum oOpa3om, JUHEITHOE
KOJIMYECTBEHHOE M3MEHEHHE OOBACHSIEMON MEePEeMEHHON MOXKHO paccMaTpUBATh,
KaK U3MEHEHUE BEPOSTHOCTU TOTO, UTO peOEHOK 3740poB. B HameM uccinegoBaHuu
MBI PEIIIA TPUMEHUTh JTaHHYI0 MOJENb IS BBIJCICHHS BIUSHHS J0XOJa Ha
3I0pOBbE JeTeld B 3aBUCUMOCTM OT HX Bo3pacTa. bbula co3gaHa HoBas
KaTeropuaiabHas IepeMeHHas, OTBeYaroas 3a To, K Kakoil BO3pacTHON KaTEeropuu
oTHOCUTCS peO&Hok: oT 0 10 2 et — “0’; ot 3 10 6 net — “17°; 7-9 nmet — “2”; 10-13
ger — “3”. JlaHHas mepeMeHHas 0Opa30oBbIBaja IPOM3BEICHHE C OCHOBHBIM
KOJIMYECTBEHHBIM PETPECCOPOM — JI0XOJIOM, U J00ABISIACH B PETPECCUIO.

3. Ilopsoxosvie npobum u nocum mooenu CcyObEeKMUBHOU OYeHKU
300po6bs Oemell. JIiid MPOBEPKU U MOJTBEPKICHUS PE3YIHTATOB TAKXKE ObUIM
OIICHEHBI MOPSANKOBbIE MPOOUT W JIOTUT MOJENH, TA€ 3aBHUCUMas IepeMEeHHas
SBJISICTCS KaTeropuaibHOM: oT 1”7 OueHp xopoiee 310poBbe pedEHKa” 10 5 —7
OueHb 1II0XO0€ 370pOBhE JieTei”. BpuUln MOCTpOEHBI 0a30BbIE MOJAEIH, a TaK¥Ke
MOJIEIH C BKJIIFOYEHUEM BCEX KOHTPOJIbHBIX IEPEMEHHBIX.

B pe3ynbTaTe npojaenaHHoi pabOThl Mbl IPUILIA K CIETYIOIIUM 8b1800dAM.
Bo Bcex H3ydeHHBIX HaMU MOJENSX ObUIO BBISIBJIEHO OTPHUIIATENIBHOE BIIHSHUE
JI0OXOJI0OB JIOMOXO3SIMCTBA Ha 3/I0pOBhe peOeHKa. J[aHHYI0 3aBUCHUMOCTH MOXKHO
OOBSICHUTh TEM, YTO C YBEJIMYEHHEM JOXOJOB pOJUTENeH, peOEHKa uyaile
OTHPABJISAIOT HA MPOPUIAKTHUECKUE U JIEeUeOHbIE OCMOTPBI, B X0J1€ KOTOPBIX MOTYT
OBITH BBISIBJICHBI OIPEJEICHHbBIE MPOOJIEMBI C €0 3J0POBbEM, UTO, BIIOCIEACTBUU,
yXyJIIaeT 001IyI0 CyObeKTUBHYIO OIIEHKY 3I0POBBSIL.

[Ipu olieHKe pa3NUUHBIX MOJENEH y Hac BCerja OCTaBaJICs HEU3MEHHBIM
Ha0Op CTAaTUCTUYECKHU 3HAYUMBIX NMEPEMEHHBIX: HAINYKE Y peOeHKa XPOHUYECKOTO
3aboneBaHusi, 0o0yie3Hb Yy peOeHKa B TEUYEHUE IMOCIEAHEro Mecsla, YacToTra

nocenieHus Bpaya 3a roi. [lpu mocTpoeHun OWMHApPHBIX NPOOUT Mojenen s
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pa3HBIX TPYII J0XOAa MBI TPUIUIA K BBIBOMY, YTO YBEIWYEHHE JOXO0J]a
JIOMOXO03SIMCTBA TOJIOKUTEIBHBIM 00pa3oM BJIHSET TOJILKO Ha 3JI0POBBE JIETCH U3
ceMeit cpennero ypoBHs noxonaa (5000 — 10000 pyOuieii B Mecsiil Ha YeTOBEKa).

Hcnonp3yss  NWHEWHBIE BEPOATHOCTHBIE  MOJENH, OBLIM  HAWICHBI
KO3 (PUITMEHTHI 3aBUCUMOCTH MEXITY OCHOBHBIMH IEPEMEHHBIMU TSI PA3IAYHBIX
BO3PACTHBIX KaTETOPHH, BCE M3 KOTOPBIX TaK)Ke OKa3aJINCh OTpHIaTeIbHBIMU. [1pn
ATOM HAMOOJBIITNM IO MOAYJIIO W, OTHOCUTEIIBHO JIPYTUX TPYMI, OoJiee 3HAUNMBIM
okazayicsi Ko3(pUIMEHT Il camMoi cTapiieil Bo3pacTHOU rpymmsl nereit ¢ 10 go
13 mer. CnemoBaTellbHO, MOXXHO CKa3aTh, 4YTO 3J0POBbE JIETEM MMEHHO B 3TOM
BO3pAcCTe B OOJIBIIICH CTETICHU 3aBHUCHUT OT JOXOJOB CEMBH.
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POKJTEHUE PEBEHKA U IIOJIOKEHUE KEHIIIUH HA
POCCHUHCKOM PBIHKE TPYJIA

Tumowenko Ana /[mumpuesna, vadtimoschenko(@edu.hse.ru

Jlpanosa Japwvsa IOpvesna, dyudranova@edu.hse.ru
HUY BLID — Cauxkm-Ilemepoype, ¢paxynomem CII6LIIOM, 4 kypc

Pyrxosooumenw: llonaxosa Eecenus IOpvesna, cmapwuii npenooasameins
oenapmamenma skonomuxu, HUY BIIID - Cankm-Ilemepbype
JlanHO€ ucclieIoBaHUE CIIOCOOCTBYET PA3BUTHUIO TEMBI MOJ0KEHUS KEHIIIUHBI
Ha POCCUICKOM PBIHKE TpyJa Mociie POkIeHUS peOeHKa. A UMEHHO YYUTHIBAETCA
pa3HuIla B 3apa0OTHOM IUIaTe€ W MPOJOTKHUTEIBHOCTH pabouero gHsA. lLlensio
paboOTHI SABISETCS aHAIN3 YIKOHOMUYECKOW B3aMMOCBSI3U MEXIY HAJIUYHEM JIeTeH
y KeHIIUH B Poccuu u UX 10X0/1aMH, a TaKKe KOJIMYECTBOM paboyux 4acoB. XOTs
npobjieMa MIMPOKO HM3ydalach B Pa3HBIX CTpaHaX, OCTAETCS HESICHBIM, €CTh JIU
pa3HuIla B 3apabOTHOM MJIaTe MEXKIYy MaTepsMH M KCHIIMHAMU, HE UMEIOUIUMHU
nereit B Poccuu. HexoTopwle wuccienoBaHusi ObLIM MPOBEACHBI, HO TEKYyIlas
onyONMKOBaHHAsl JUTEpaTypa, Kacaromasics, B YacTHOcTH, Poccum, Bechbma
OrpaHUYEHA KakK MO0 IIUPUHE U TJIYyOWHE WCCIeI0OBaHUsA, TaK W 1O CHJIe
MOJTYYE€HHBIX PE3YIbTATOB.
Cy1iecTByeT HECKOIBKO MPUYUH aKTyaJIbHOCTH UCCIIEA0BAHUSA:
pasiinuve B YpOBHE 3apaOO0THOM IJIATHI BIUSET HA YPOBEHb OyAyIlleH MeHCUu;
MOBBIIIIEHWE MPOU3ZBOAUTEIBHOCTH TpyJa B CTpaHe 3a CYET YIy4lIeHUus
MOJIOKEHUS )KEHITUH C J€ThbMH Ha PBIHKE TPYJa;
TOBBIIICHUE TMPOU3BOJUTEILHOCTH OpPTraHM3aluil 3a CYeT BBIPAOOTKHU MOJUTHUKH
3aHATOCTH B OTHOIIICHUH KEHIIWH C J€TbMHU;
6osee 3ppekTUBHOE pa3sieNieHne TpyJda BHYTPU JOMOXO3SIMCTB.

Tekymas onyOnMKOBaHHAasT JUTEpaTypa, OOHAPYKUBAET 3HAYUTEIHHYIO
pa3HUIly B 3apaOOTHOM IUIaTe MEXAYy MaTepsMH W HE MaTepsiMU B Pa3IUYHBIX
ctpaHax. OgHAKO HET €IMHOTO MHEHHUS CPEAN YUEHBIX 00 HCTOUHUKE «IITpaday 3a
MaTepuHCTBO. B XoJe smmupuyeckoro aHanu3a ObUIA BBISBJICHBI CIETYIONINE

TEOPHH:
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Teopusa o «camoomébopey. KeHIIMHBI CKIOHHBI BBIOUpATh PabOTy, ¢ KOTOPOMi
ObL10 OBl HambOoJee yJoOHO coyeTaTh OOS3aHHOCTU MO BOCIUTaHUIO peOeHka. B
TaKUX MECTaX >KCHIIUHBI IMOTYYal0T MEHBITIEE BO3ZHATPAXKICHHUE, HO OHH COTJIACHBI
C 3TUM MUPHUTHCA M3-3a KOMIIEHCAIIMOHHBIX paznnuuit (Becker,1985; Nielsen et al.,
2004).
Teopua 06 «ynywiennom onwvtme». B CBs3u ¢ OTIycKaMu MO OEPEMEHHOCTH U
pollaM COTPYIHHUIIA TEPSET IIEHHBIA OIBIT, KOTOPBIA, IO TEOPUU YEIOBEUECKOTO
KamuTanaa, J1aeT BBICOKYIO oTnauy Ha 3apabotHyro miary (Gangl, Ziefle, 2015;
Budig, England, 2001; Cukrowska-Torzewska, Matysiak, 2020).
Teopusa o «nenpodykmuenocmuy». MaTb, KOTOPOH NPUXOJUTCA COBMEIIATH
BocnuTaHue pebeHka W paboTy, MeHee TmpoaykTuBHa Ha pabote (Costa-
Font,Fléche, 2020; Parrott 2014).
Teopusa o ouckpumunayuu. 11py Bcex paBHBIX XapaKTEPUCTUKAX, KEHIIUHbBI 0€3
neteit umerot oounbinue npuBuieruu (Budig, England, 2001; Corell et al., 2007).
Teopusa o neusmepumoni «2emepozennocmuy. YKEHUIUHBI, KOTOPbIE pEHIAIOT
POIUTH OOJIBINIE AETEH WM 3aBOJSAT WX PaHO, B IIEJIOM MEHEE OPUEHTHPOBAHBI HA
noctpoenue kapbepbl (Budig and England, 2001; Anderson et al., 2003;
Waldfogel, 1997).
Teopua o «cneyuanuzayuu». OIUH U3 YICHOB JOMOXO3SIMCTBa Bcerjga Oyner
OpPMEHTHPOBAaH Ha PBIHOK TpyAa, W TPAKTHUYECKH HE OPUCHTUPOBAH Ha
noj/iep>KaHue JOMaIIHero xo3stiictBa. OOBIYHO, U3-32 COLMANBHBIX TPaAUIUNA U
OMOJIOTMYECKUX MPEIPACIOI0KEHHOCTEN >KEHIIMHA TOJHOCThIO OepeT Ha cels
00SI3aHHOCTH TIO BEJCHUIO JOMAIIHETO XO3SIMCTBA, M H3-3a 3TOTO MEHbIIE, YEM
napTHep, HHBECTUPYET CBOU pecypchl B peiHOK Tpyaa. (Hill, 1979; Becker, 1985;
Weeden et al., 2016).

Jns  anHanm3a mnpwunH «mTpada» 3a  MATEPUHCTBO UM Pa3HHIBI B
MPOJOIKUTEILHOCTH pabouero nHs matepeil B Poccun MCmonb3yroTcst JTaHHbBIE
«POCCHICKOTO MOHHMTOPMHTA CHTyalldd U 310pOBbi HaceleHus».! Jlns

HaOJIO/IEHUsT 3a MpUYMHAMHU «mTpada 1O MATEepPUHCTBY» U Pa3HUIBI B

! E2KeroHBIN perpe3eHTaTUBHBIA OIIPOC HaceneHus: Poccuu ¢ maHenbHOM COCTaBIISIOIICH.
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MPOJOIKUTEILHOCTH pabouero nHs matepeil B Poccuu B 2017-2019 rr. Bribopka
coctout u3 6 700 HaAOMIONAEHUN, B KOTOPBIE BOILLIM paOOTaIOIINE >KCHIIUHBI B
Bo3pacte oT 18 mo 59 ner, ynoBieTBopsAromIME XOTS Obl OAHOMY M3 YCIOBHUIU:
MMENId TIOCTOSIHHYI0 paboTy; pabotanu mnocinennue 30 1HeHW; HAXOIUIUCh B
OIIAYMBAEMOM OTITyCKE (KpoMe OTITyCKa MO YXOAy 3a peOEeHKOM); HaXOJWINCh B
HEOIJITAYMBAEMOM  OTIyCcKe. MBI UCHONb3yeM ONHUCATENbHBIM aHAMU3 W
PErpECCUOHHOE COTIOCTABIEHUE OLIEHOK CKIIOHHOCTH.

HccnenoBanre COCTOMT M3 CIEAYIOIIMX ATAroB: 00OCHOBaHUE BBIOPAHHBIX
KOBapHar, IpOBeJACHUE JECKPUNTUBHOIO aHAIN3a JIBYX I'PYIII KEHIIUH C JEThbMHU U
0e3 nereil, mpeicka3aHue HWHJEKCA CKIOHHOCTH Ha OCHOBE JIOTHT-PErpecCUU, U,
HaKOHeEIl, OlleHKa cpeHero 3Qekra BO3ACCTBUS HalWUus JAeTell Ha 3apab0THYIO
IJIaTy ¥ Ha KOJTUYECTBO PaOOUYUX YaCOB KEHIIIUHBI.

Mpb1 Hayanu ¢ U3y4YEeHHUS OMUCATEIbHOM CTATUCTHUKH, KOTOpas MOKa3bIBAET
pa3HUIly B CPEIHEN MOYACOBOM OIUIATE TpyAa MATEPEH M HE MaTepeul. 3aTEM MBI
UCIOJB3YEM  MPOOUT-MOAENb, KOTOpas  IOKa3blBaeT: Kakue  (aKTopsl
MOJIOKUTENIBHO BJIUSIOT Ha PEIICHHE XKEHIIUWHBI 3aBecTH pedeHka. Kpome Ttoro,
9TOOBI y4ecTh TOT (PaKT, YTO MOYACOBAsS OMJIATa MOKET 3aBUCETh HE TOJIBKO OT
HaJMYus WIN OTCYTCTBHS JIET€H y JKEHIIHUHBI, HO U OT PA3JIMYHBIX XapaKTEPUCTHUK
OIHOTO peOeHKa, Mbl MCHOJIb3YEM METOJ COMOCTAaBIEHHUS OIEHOK CKJIOHHOCTHU
(KOTOpBIN TaK)K€ YUYMTHIBAET CAMOCTOSITENLHBIN OTOOp >keHIuH). HakoHen, Mbl
aHaJTu3UpyeM  TOJIydYEHHbIE  pe3yJbTaTbl HAa  OpPEeAMET  COOTBETCTBUS
PAaCCMOTPEHHBIM paHee TEOPUSIM U MEXaHU3MaM.

[To pe3ynpTaTaM TECTOB Ha CpaBHEHHME CPEHUX IOKa3aTeleld COlUalbHO-
neMorpadguyeckux ¢GakTopoB U (HAKTOPOB YCIOBUM 3aHSITOCTH HAONIOJAETCS
3HauMMas pasHuna B cpenHux Ha 1 u 10% ypoBHAX 3HaunmMOCTH. JKEHIIHUHBI C
JETbMH UMEIOT B CpeHEM 0o0Jiee BRICOKUIA BO3PACT, Yallle MPOKUBAIOT B PETHOHAX,
MPOKUBAIOT COBMECTHO C MapTHEPOM, SIBISIOTCS OOJiee pEeUTrHO3HBIMH, a TaKKe
OIICHUBAIOT CBOE COCTOSIHHE 3JI0POBBSl XYK€, UeM >KCHIIUHBI Oe3 aeTedl. BaxkHo

OTMCTHUTBH, YTO XCHIIMHBI C ACTbMHU HMCIOT OONBIINK CTaX pa6OTBI n 4game
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paboTal0T Ha rOCYJAapCTBEHHBIX MPEANPHUIATHIX, KaK U MPEANOoJaraeTcs o TeOpun
caM00TOOpa KEHIINH C IETbMH B TOCYJAPCTBEHHBII CEKTOP.

Pe3ynbTaThl aHanmM3a WHJEKCA CKJIOHHOCTH BBISIBUJIM, YTO IIAHCHI POAUTH
pebeHka y OJKEHIIMH B ToccekTope Ha 12% Bbillle, YeM Yy JKEHIIHH,
3a/ICICTBOBAHHBIX HA MPEANPUATUAX HMHOU (OpMbI cOOCTBEHHOCTH. C KaXKabIM
roJOM IIaHC 3aBeAeHUs peOeHka yBenuuuBaerca Ha 19%. Ecim xeHmmHa
HAaYMHAET COBMECTHO IPOXKUBATH C MAPTHEPOM, IIepee3kaeT u3 MOCKBbI B PETHOH,
CTAHOBUTCSl PEIUTHMO3HOW, YJIY4YIIAeT COCTOSIHUE CBOErO 3J0POBbS, IOJIY4YaeT
oOpazoBaHue WU MEPexXOoAUT paborath u3 cdepsl ycayr B chepy oOpazoBaHus,
MEIUUMHBl WU MPOMBIINIJIEHHOCTH, TO €€ IIaHChl 3aBECTH peOeHKa
YBEITUYUBAOTCS.

OCHOBHBIM BBIBOJIOM JAHHOTO HCCJEJOBAHMS SIBISETCA TO, YTO C y4ETOM
BBIOPAHHBIX XApPAaKTEPUCTUK JKEHIIMHBI C JI€TbMH 3apadaTblBalOT B  4ac
3HAYUTEILHO MEHbIIIE, YeM KEHIIUHBI 0e3 nerel. Paznuna cocrasisert 1,13 py6. B
yac. BaXHBIM OTKpBITUEM CTajo TO, 4YTO BIHAHHME HaJIW4Yus peOeHKa Ha
3apaboTHYIO IJIaTy HE MPSAMOE, a KOCBEHHOE. DTO JaeT OCHOBAaHUE OMPOBEPIHYThH
TUINO0TE3y O AUCKPUMHUHALUU (TOJBKO C YYE€TOM BBIOPAHHBIX XapaKTEPHUCTHK) CO
CTOpOHBI paborojaresiss, Kak @O MOJEIM «BKyca», Tak M IO MOJEIU
cratuctuueckoil nuckpumuHanuu (Budig, England, 2001). Takxe 3TOT BBIBOX
MOATBEPKIAET MEXAHU3MbI «O HEU3MEPUMOW reTepOreHHOCTH» CPEAH >KEHILUH U
«camooTOopey. Beab Te ke camble XapaKTEPUCTHKHU, KOTOPbIE BEAYT JKEHIIUHY K
Oojiee HUBKOM 3apaOOTHOM TIUIaTe, BIMSIIOT Ha pEIICHUE 3aBECTU peOeHKa.
[IpenBapuTeNbHO TakKe MOATBEPKIAETCS TMIIOTE3a O «CIEUUAIU3aluN», TaK KakK
B aHanu3 Obula BKJIOUEHA IMEpPEMEHHas O MNapTHepe >KeHUuHbl. OIHaKo H3-3a
crielu(PUKN METOAOJOTMU Mbl HE MOXKEM Pa3TPaHUUYUTh BIUSHUE MEXAHU3MOB «O
HEU3MEPUMOM TE€TEPOreHHOCTHY», «CAMOOTOOPE» U «CHEeIUATH3ALUNY.

BriBon 0 TOM, YTO Ha POCCHUHCKOM pBIHKE TpyJa HE CYILIECTBYET
JUCKPUMUHALIUM CO CTOPOHBI paboTOjaTeNsl B KOHTEKCTE 3apabOTHOM IUIATHI,
OTHOCUTEIBHO HOBBIM. [lpeapinyimine ucciaenoBaHHS POCCHUICKHUX — YUYEHBIX

AHAJIU3HUpPOBAJIN Hpo6neMy AUCKpUMHWHAINH, ITOJpasyMceBasi 10 yMOJIYaHUIO, 9TO
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ona cymectByer (Kapabuyk, I[lankparosa, 2013). buprokoBa, Maxkapuena (2017)
TaK)X€ TOATBEPIWIN THUIOTE3y O JUCKPUMUHAINKA Ha POCCHICKOM PBIHKE Tpyaa.
OmHako MeXaHW3M BO3HUKHOBEHUS PA3HUIIBI B OIIaTe TPyAa MEXKIY MaTepsMu U
0e37eTHBIMH J>KCHITWHAMHU, TO-BUAMNMOMY, HHOW. 3a pa3HUIly B 3apabOTHBIX
miaTax B PoccuM «OTBEUAlOT» TEOPUH O «CHEIUATH3AIAN», «O HEU3MEPHUMOU
TeTePOTCHHOCTI», «CaMOOTOOPE» B TOCYAPCTBEHHBIN CEKTOP MJIH B MECTa PabOTHI
C KOMITEHCAIIMOHHBIMU pa3nuausiMi. OTHOCHTETFHO pab0vrX YacOB KEHIIMHBI, HE
O0OHapy’KEeHO 3HAYMMOTO BJIMSIHUS CTaTyca MaTEPUHCTBA HAa KOJIMYECTBO BPEMEHH,
KOTOpOE KEHIIMHA WHBECTUPYET B PHIHOK Tpyaa. He moaTBepaunacy HU mpsiMas,

HHM KOCBCHHAs B3aMOCBA3b.

BJIUSAHUE MTAHAEMHWU HA OCHOBHBIE COLIMAJIBHO-
9KOHOMMNYECKHUE IMOKA3ATEJIN B POCCHUM U CHIA
®Deoomosa Enuzasema Anopeesna, eafedotova_6@edu.hse.ru

HUY BLID — Cankm-Ilemepbype, paxynemem CIIOILIOM, 1 kypc

Pyxosooumenwv: Kopueiiuyx bopuc Bacunvesuy, npogeccop oenapmamenma
axoHomuxu, 0.9.1., HUY BIIID — Cankxm-Ilemepbype

[Tannemust HoBOM KopoHaBupycHOM uHPeknuu COVID-19 oxazana cBoe
00JIbIlIOE BIMSHUE HA Pa3Hble CTOPOHBI )KU3HU BO MHOTUX CTpaHax mupa. [loatomy
aKTyallbHOU MPOOJIEMOIl CTAHOBUTCS KOJWYECTBEHHOE M3MEPEHUE TeX IITyOOKHX
MOCJEACTBUNM, KOTOpPbIE OKa3zaja MaHIeMHsl Ha MaKpPOIKOHOMUKY, COIHMATbHYIO
xu3Hb U nemorpapuueckue TeHaeHuuu B Poccum u CIIA. Jlannas npoOiema
Oblla HCCIeAOBaHA CTAaTUCTUYECKUMU METOJaMH, a HMEHHO, IOCTPOCHUEM
JUHEWHBIX TPEHAOB JJII HECKOJIBKHX Ba)XXKHBIX MMOKa3aTesield Ha OCHOBE JIAHHBIX 32
nepuox 1999-2019 rr. c¢ ucnonb3zoBanueM Excel. B kauectBe wucciemyembix
nokaszaresnel ObUIH BHIOpAHBI: peasibHBIM BaJIOBOM BHYTPEHHUN MPOAYKT, YPOBEHb
0e3paboTHuIlbl, YpOBEHb OEIHOCTH, YPOBEHb HWHOIAINU, YPOBEHb 3aHSITOCTH,
YPOBEHb POXKIAAEMOCTH U YPOBEHb CMEPTHOCTU. B pabore ObUIM HCIOIB30BaHBI
MOCTPOEHHBIE TPEHIBI JJIg pacyera MporHo3oB Ha 2020 r., NpUMEHUB METO]

JUHENHON SKcTpanoisuuu. [lociequuM 3TamomM pacdeTHOW YacTH padOThI CTajIo
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CpaBHEHHME TIOJIyYEHHOIO paHee MNporHo3a ¢ (PaKTUUECKOM BEIMYMHOWU st
KaXJ0T0 MOKa3aTess 3a JaHHBIN TO/I.

JlaHHasT BENWYMHA OTHOCUTEIIBHOTO OTKJIOHEHMS IIOKa3aTels B HaIleM
HCCIIEIOBAHUM OTPAXKAET Ty CTEIECHb BIWSHUA, KOTOPYIO IPOU3BENA MMaHAEMUS Ha
COOTBETCTBYIOIIMI TMOKa3aTellb M COOTBETCTBYIOIIEE SIBJICHHE OOIECTBEHHOU
®u3HU. B 3aBepiieHue paboThl HcciieayeMble MoKa3aTenn ObUTA yHIOPSI0OYEHBI 0
yOBIBAaHUIO BEIWYUHBI OTKJIOHEHUS (DAKTUYECKOTO 3HAUYECHHUS OT OXKUJAEMOIO
(mporHo3upyemMoro) 3HaueHus. JlaHHas mpoleaypa MO3BOJWIA YCTAHOBUTH T€
MOKa3aTelu, Ha KOTOphIE MaHAEMHsl OKaszajlla Hauboyiee CUJIbHOE, CpelHee U
OTHOCUTEIIbHO MEHEE 3HAa4YuTeIbHOE BiugHME. Kpome TOro, mpu cpaBHEHUH
YHOOPSIAOUCHHBIX HAOOpPOB TMOKaszaTeled MJii pa3HbIX CTPAaH MOXKHO 3aMETUTh
OCOOCHHOCTH KaXKJIOM CTpaHbl, a TakKe OTBETUTh Ha BOINPOC: OKazajla Jiu
MaHJAEMHUSI B Pa3HbIX CTPaHaX OJWHAKOBBIA WM NPUHLHUIUAIBHO Pa3IMYHBIN
3 dexr.

Kak nmoka3bpIBatoT pe3ynbTaThl UCCIeNOBaHus, B Poccun nmannemus okaszaia
HauOoJbIIIee BIMSHUE HA TaKWE MOKAa3aTelH, KaK YPOBEHb WUH(ISAIUU, PEAIbHBIN
BAJIOBOM BHYTPEHHUU MPOAYKT, YPOBEHb OCIHOCTH U YPOBEHb 0e€3paOOTHIIbI, a
HauMmeHbui ekt COVID-19 okazan Ha ypoBeHb 3aHATOCTU HACEJICHUS U
ypOBeHb cMepTHOCTH. Ha Bce mccnenoBaHHbIE MOKa3zaTenu nanaeMus B Poccum
MOBJIMSJIA UCKIIIOUNATENBHO OTPUIIATENBHO, Yero Henb3s cka3ath o CIIA. B CIIIA
ypOBeHb UHMIIALMU U YPOBEHb OeTHOCTU MOHU3WINUCH B 2020 rogy OTHOCUTENHHO
TpPEHJIa, OJJTHAKO MaHJeMHsI HanboJee CIWIbHO CKa3alach B HEraTUBHOM IUIaHE Ha
TaKuX COLIMAJIBHO 3HAYMMBIX MOKA3aTeNsAX, KaK YPOBEHb 0€3pa0OTHUILI U YPOBEHD
CMEpPTHOCTH.

[Manpemuss COVID-19 Bnusna u npojoiiKaeT BIUITh Ha BCe cPepbl )KU3HU

oO1IecTBa, a B 0COOEHHOCTH Ha SKOHOMHUKY.
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CO3JAHHUE BAJTIOTHI C MUHUMAJIBHBIM PUCKOM
JJISI CTPAH BPUKC
Kpvimun Tuepuii Anexceesuu, takrymin@edu.hse.ru,
HUY BLID — Cankm-Ilemepoype, paxynemem CIIOILIOM, 4 kypc
Pyxosooumenwv: Pomaniok Kupunn Anopeesuy, cmapuwiuti npenooagamens
oenapmamenma unarncel, HUY BIIID - Canuxm-Ilemepoype

B coBpemMeHHOM MuHpe HET «30J0TOr0 CTaHJapTa», LI€Ha BaIIOTHI
ompenensercs OalaHCOM COpoca W MpeJIoKeHUss Ha Hee. B 3ToMm ciyuae
Hen30€KHBI KOJIeOaHusi CTOUMOCTH BaJltOT, UTO SIBJISIETCS CHAHOHUMOM pucka. Llenb
JAHHOM paboOTHI - MOCTPOUTH BaIIOTY C MUHUMAJIbHBIM puckoM Jyist ctpad BPUKC.
OnHa nomkHa OBITh HAMHOTO CTaOWIbHEE, YEM OOBIUHBIC BAIIOTHI, BKIIFOUEHHBIE B
HEro, 1 YMEHBIIUTh BAIIOTHBIE PUCKH MEXAY STUMH CTpaHaMu. Teopus 0 BaltoTax
U HEOOXOJMMBIE pacyeThl JJIsi MOCTPOCHHS BAIIOTHI ¢ MUHUMAIBHBIM PHCKOM
o0cy>KaroTcsi B JaHHOU padore.

JlaHHbIE TIPEJCTABISIOT COOON BpEMEHHBIE Psiibl OOMEHHBIX KYpPCOB ISITH
BAJIIOT: Opa3WIbCKOTO peayia, pOCCUMCKOro pyO0ssi, UHAUMICKON pyINUU, KUTAMCKOTO
10aHsl U oxkHOoadpukaHCKoro paHaa. Bpemennoit nepuon ¢ mapra 2005 roga mo
mapt 2021 roma, mockonpky B Mmapre 2020 roma Haydaics KOPOHAKpPHU3HC,
MOCJEACTBUSL KOTOPOTO MHTEPECHO OIIEHUTh. BO BpEMEHHOM psily Mpe/ICTaBICHBI
JAHHBIE O Kypcax 3a KaXJblid 4ac TOpProB B KonumyecTBe npuMepHOo 200 ThICsSY
HaOmonennii. Kypcel oOMmeHa B3sThl ¢ oduimansHoro caiitta MBO®. Ilpunuumns
MOCTPOCHUSI CTAOMJIBHON arperupoBaHHOW BalIOThI. TakXke PacCMOTPEHBI
TEOPETUYECKHUE aCMIEKThl KOHCTPYKIIMHU, U3JI0KEHHbIE aBTOPAMH B CBOUX paboTax.

B pesynbpTare ynanoch MOCTPOUTH arperdupoBaHHYIO BaJlIOTy, KOTOpas IO
CBOMM IIOKa3aTesiM ropa30 MEHEe BOJIATWIIbHA, YeM BaJIOThI, U3 KOTOPHIX OHA
coctouT. CTPYKTypa arperupoBaHHON BaJIOTHl OTJIMYAETCS B pPa3HbIE MEPUOJbI
BPEMEHH, a TaK)Ke HaliJleHa HaWIyullas CTPYKTypa JJisl CHUXKEHHS BOJIATUIIBHOCTH
B pa3JMYHBIX yCIOBHUsSX. ArperupoBaHHas BantoTra B 10 pa3 meHee moaBepeHa
BoJaTUIbHOCTU. Cleayer OTMETUTh, YTO MYJIbTUBAIIOTHAS KOpP3UHA UMEET

MpeuMynicCTBO B BUIOC MMOHMKCHHOU BCPOATHOCTHU OJHOBPEMCHHBIX
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O/JTHOHAIIPABJICHHBIX HM3MEHEHHH OOMEHHOH CTOMMOCTH II0 CpPaBHEHHIO C
OMBATFOTHOM.

Hcnonb3oBaHue CTaOWIBHOM COBOKYIHOW BaJIIOTHI B KaueCTBE MeEpPHI
CTOMMOCTH WM OINPEICICHHS CTOMMOCTH KOHTpaKTa IIPOHU3BOIUT CHJIbHBIN
s dekt, ona BpemeHamu Oojee ctabuiibHa, YEM Jt00ask U3 y4aCTBYIOIIMX BajiOT
10 OTJCABLHOCTH, ¥ 3TO 3HAYHUTEIIBHO CHIDKACT BAIFOTHBIC PUCKHU B JOJITOCPOYHBIX
COTJIANICHMSIX U KPYITHBIX KOHTPAKTaX.

Takum oO6pa3zom, B JaHHOUW padoTe MOKa3aHa aJeKBAaTHOCTb U MEPCIEKTHUBBI
MPUMEHEHUS TEOPUU arperHpPOBAHHBIX BATIOT IS OMPEACNECHUS CTPYKTYPHI
BAIIIOTHON KOp3WHBI. [lodydeHHBIE pe3ynbTaThl MOTYT OBITh HCIIOJIH30BAaHBI KaK
rocyJapCTBaMU-yY4YaCTHUKAMH COTJIAIICHUSI, TaK W KOMIAHUSMH, BEAYIIAMHA
MEXIYHAPOJHYIO TOPTOBJIIO BHYTPH 3THUX CTPaH. DTH PE3yIbTaThl TAKKE MOTYT
OBITh TIOJIC3HBI JUISI JPYTUX KOMITAHWH W TOCYJApCTB, CTPEMSIIUXCS CHHU3UTH

BAJIIOTHBIC PUCKH U IIOBBICUTDH CTaOMJIHOCTH B DKOHOMMKE.

Hcceneoosanus 6 oonracmu meneorcmenma

6 KOHmeKcme no8eoeHUsl KOMRAHU HA pazeuearonuiuxcs polHKax

ONLINE VIDEOCONFERENCES IMPACT ON YANDEX EMPLOYEES’
ENGAGEMENT DURING COVID - 19 PANDEMIC
Daria O. Bazalyuk, dobazalyuk(@edu.hse.ru
Diana T. Laukart, dtlaukart@edu.hse.ru

Viktoria 1. Sadofieva, visadofeva@edu.hse.ru
HSE - Saint-Petersburg, SPbSEM, 3™

Adrvisor: Tatiana Y. Grishchenko, Associate Professor of the Department of
Management, HSE - Saint-Petersburg
Since 2020, the covidl9 pandemic swept the business-world and in

accordance with the recommendations of the World Health Organization and
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government decrees, many companies have been completely or partially forced to
switch to remote work. Yandex. Practicum like most other organizations was
forced to use digital competency system as Zoom which integrates video
conferencing for corporate communication. Based on an alternative
communication format, a sudden shift to remote digital work overnight can change
the level of employee engagement. One of the most common employees’ problems
is the lack of a sense of belonging to the work process as people are working not in
the office; they communicate less with their colleagues and sometimes even drop
out of the work process. These online meetings allow employees to stay in the
workflow in the sense that they are constantly in touch with their colleagues, have
the opportunity to discuss any relevant issues with them in real time, and
moreover, frequent calls create a special area of responsibility for the employee.

This topic is relevant as when the pandemic as a whole has declined, but
companies are still in no hurry to fully return to the office. Many companies have
realized that remote work can greatly reduce their operating costs and it is not
profitable for them to return to a completely offline format. However, it is not clear
how a completely remote work format or a hybrid format can affect the
involvement of staff. The results of this study can be widely applied by different
departments of Yandex.

According to the description of the problem the research question sounds as
following: “How do the number of online video-conferences affects the
employees’ engagement in Yandex during covid-19 pandemic?”. The purpose of
our research is to find out what relationship exists between the number of online
videoconferences and the level of employees’ engagement, which is measured by
the quality of the work performed and employees’ awareness of the company's
goals. Our research assumes both qualitative and quantitative types of analysis.
Both of these types of analysis are examined using a survey of Yandex.

Practicum employees. In prior research our topic was partly developed in
broader since as the pandemic began a little over a year ago and its’ first

consequences can be estimated only yet. We are confident that there is a link
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between online video conferences and the engagement of Yandex employees.
Employees who do not participate in such conferences have no idea what the goals
of the team and the company are. On the contrary, those who are constantly on
such online calls are the most well-informed about everything that is happening in

the company.

BENEFITS FOR MENTORS AND MENTEES ENGAGED IN THE
STUDENT-DRIVEN MENTORING PROGRAM
Maria A. MALININA, mamalinina(@edu.hse.ru
Anna A. SERGEEVA, aasergeeva 3(@edu.hse.ru
Izabela SOSNOWSKA, isosnovska(@edu.hse.ru
HSE - Saint Petersburg, SPbSEM, 1*

Advisor: Dr Maria S. Plakhotnik, Associate Professor of Department of
Management, HSE - Saint Petersburg

Introduction. In Russia, only 70.7% of the admitted students complete their
studies (Bondarenko et al., 2020). The most vulnerable groups are the first-year
students who face adaptation problems due to the new teaching style and learning
requirements, leading to uncertainty about their successful studies completion
(Goff, 2011). Universities attempt to mitigate that by introducing adaptation
mentoring programs to encourage sharing knowledge, skills and experience
between a junior and a senior (Egege & Kutieleh, 2015). The programs are proven
to positively influence participants’ personal, academic and social development
(Salinitri, 2005). Moreover, 66% of companies worldwide have workplace
mentoring programs, and for over 60% of the students, such programs are among
their selection criteria for choosing employers. Hence, mentoring is also valuable
and widespread in the corporate sphere (Balu & James, 2016). However, most of
the studies in mentoring were conducted in English-speaking countries (the UK,
the USA, Australia), not considering different cultural contexts (Holmes et al.,
2020). Scholars tend to investigate mentoring in terms of its insights provided by

qualitative and descriptive data collection methods like interviews or observations
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(Gaskill, 1993; Montgomery, 2017), leaving quantitatively measured effects of
engagement in it undeveloped (Chan, 2020; Kern, Harrison, Custer, & Mehta,
2019). Similarly, the long-term outcomes of such engagement are not commonly
studied in the literature, where most studies focus on the immediate effects,
measured shortly after the programs’ end (Allen, Eby, O’Brien, & Lentz, 2008;
Wanberg, Welsh, & Hezlett, 2003).

The unique feature of this study is in the structure of the investigated
program; not only the student mentors interact with the whole group of mentees (in
contrast to the one-to-one mentoring programs (Mullen, 1994), but they also are
the initiators of the activities for the mentees. This aspect contributes to the
increased mentors’ awareness of serving as role models (Coyne-Foresi & Nowicki,
2021), which is also observed by the mentees (St-Jean, Radu-Lefebvre, & Mathieu,
2018), leading to further unique outcomes for both sides of the mentoring
relationship. The engagement in a peer-to-peer mentoring program is valuable in
developing the perceived employability of mentors too (Greenbank, 2015; Zhong,
Qian, & Wang, 2020), and as mentors are university students, they may feel more
encouraged to study as they know that they can obtain both theoretical knowledge
and practical skills. Because of its possible implication for the given mentoring
program and the possibility of generalizing the obtained results, a student-driven
group mentoring adaptation program in a Russian university became the object of
the study.

Research model. The research design of the study is explanatory
quantitative, as its primary goal is to study the causal relationship between the
variables using statistics. Six hypotheses investigate the relationships between the
variables. The study aims to determine how the engagement in the student-driven
mentoring adaptation program influences mentors (senior students) and mentees
(first-year students), specifically their perceived employability and further
participation in the extracurricular activities, respectively.

Methodology. The investigated student-driven mentoring adaptation

program was established in a well-known Russian university in 2010 to provide
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social and academic adaptation and information support to all first-year
undergraduates. The program’s essence is assigning two mentors (second or third-
year undergraduate students chosen after the selection and training processes) to
each first-year study group of each bachelor’s educational program. Mentors help
and support newcomers, engaging them in the university academic and non-
academic activities and explaining students’ rights and duties, and arrange various
group activities on their own to encourage mentees’ interaction. Thus, the study’s
sample included two subgroups: 48 mentors and 154 mentees of the 2019/2020
academic year. The data was collected a year after the program ended because
measuring learning outcomes after a long period allows participants to provide
significant answers with their learning experience behind (Law, 2019). Overall,
mentors and mentees represented 12 and 13 different undergraduate educational
programs, respectively. The vast majority were female, aged from 19 to 20 and
originated from Russia. To collect data, close-ended online questionnaires were
distributed by the respected and influential members of the mentors. The
respondents answered demographic questions (gender, age, country of origin,
educational program and group number) and evaluated statements on a 5-point
Likert scale about their engagement in the program (both), self-efficacy, perceived
employability (mentors) and self-directed learning (mentees). The mentees also
stated how many extracurricular activities they participated in after the program
completion. The scales were translated from English to Russian using the
framework by Tsang, Royse, and Terkawi (2017) and the principles of Brislin,
Lonner, and Thorndike (1973). The questionnaires were pilot tested on 8 mentors
and 6 mentees of the 2020/2021 academic year, showing no issues in the
translations and high internal consistency.

Results. Cronbach’s alpha was much higher than 0.7 for all the scales,
showing excellent internal consistency (Nunnaly, 1994). 79.17% (n = 38) of the
mentors stated that they would like to become mentors once more in the future,
while 10 (20.83%) mentors had a negative or neutral attitude to that. The majority

of the mentees did not apply to become mentors due to the lack of desire (64.94%,
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n = 100), the change in opinion (3.25%; n = 5) or the change in the university
(0.65%; n = 1). 48 (31.17%) mentees applied to be mentors, and 25 (16.23%)
passed the selection process. Most of the ECAs in which mentees took part were
organized by the university and were career-related (408) rather than non-career-
related (357). Among the activities organized by other institutions, the career-
related ones (166) outnumbered the non-career-related ones (102). Interestingly,
the averages of the mentors’ engagement, self-efficacy and perceived
employability were much higher than the averages of the mentees’ engagement and
self-directed learning. The performed regression analyses showed that the mentors’
self-efficacy mediates the relationship between their engagement in the program
and perceived employability and that the mentees’ engagement positively
influences their participation in extracurricular activities. However, despite being
backed up by the existing research, the rest of the hypotheses were not confirmed.
The mentors’ engagement did not affect the engagement of mentees, and vice
versa. The mentors’ perceived employability was not impacted by their
engagement. The mentees’ self-directed learning did not mediate the relationship
between their engagement and participation in extracurricular activities.
Discussion. Two confirmed hypotheses followed the common trend in the
mentoring research and aligned with the studies of Knight and Yorke (2003),
Dacre Pool and Sewell (2007) (regarding the mediating effect of self-efficacy),
Thompson, Clark, Walker, and Whyatt (2013), Roulin and Bangerter (2013) (about
the positive direct effect of engagement on the participation in the ECAs). As for
the unconfirmed hypotheses, there were several possible reasons for that outcome.
First, although the sample was rather representative, it was relatively small, which
could have negatively impacted the analysis by allowing imprecise estimates
(Hackshaw, 2008). Second, the vast majority of the research on the student
mentoring programs was carried out in English-speaking countries (Van de Vijver,
2019), while Russia is a country with a different culture and, consequently,
interaction patterns and relationship expectations. Third, the studied mentoring

program was rather different from the most widespread ones. As it was a group
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one, a mentor could not possibly be closely attuned to the needs of each mentee
(Sherk, 2006). Since it was a peer-to-peer one and mentors were students,
relationship building and overall interactions may have been hindered by the
almost nonexistent age and experience gap and mentors’ own academic tasks
(Colvin & Ashman, 2010). As the program was student-driven, with the mentors
being the initiators and organizers of all activities, the risk of the mentoring
becoming dull for the mentees was relatively high (Sherk, 2006). Fourth, the
COVID-19 pandemic and the subsequent restrictions could have affected students’
academic lives and their perceptions about future employment prospects in
negative ways like increased anxiety, stress and isolation (Al-Kumaim et al., 2021;
Chaturvedi, Vishwakarma, & Singh, 2021), decreased engagement with peers and
professors (Hill & Fitzgerald, 2020). Finally, the self-reported data was collected a
year after the program had ended, thus depicting the long-term outcomes rather
than immediate ones, studied in most cases (Allen et al., 2008; Wanberg et al.,
2003).

Practical implications. All of the studied hypotheses, whether confirmed or
not, contributed to the development of practical implications for both the business
and the academic sectors. Existing mentoring programs might be improved by
using techniques enhancing mentors’ self-efficacy, such as regular feedback from
the superiors or faculty members and moderately challenging tasks. At the
universities, the feedback system for both mentors and mentees shall guide
students to better understand their employability skills and the value of
participation in extracurricular activities. Knowing that the mentee’s engagement
in the mentoring program positively influenced their participation in further
extracurricular activities, businesses might use this information to vivify their
employees through mentoring. It is also the opportunity for the entrepreneurs to
meet with students and get to know their expectations about the future workplace
during the career-related activities at the universities. All the providers of the group

mentoring programs should bear in mind the proportion between the mentors and
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the mentees - too little of the mentors might result in decreased interrelations and
lack of expected outcomes.
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The market of ecological products is one of the most dynamically
developing in the world (GfK Consumer Life, 2017). According to the GfK report,
73% of interviewed respondents require environmental responsibility from
businesses, and 62% feel guilty when performing actions that cause damage to the
environment. Moreover, according to Nielsen’s research (2018), more than 70% of
the world's consumers are already willing to change their consumption habits to
reduce environmental damage, and this figure is growing each year. At the same
time, the practice of ecological consumption in the Russian Federation has only

started its formation (SKOLKOVO IEMS, 2017).

36



On the other hand, such a concept as Corporate Social Responsibility (CSR)
theory has become not only a modern trend but a necessary element of both
corporate reputation as well as brand strategy development (Mickels, 2009). In
accordance with CSR, a firm should perform based on environmental and social
responsibility in two main directions such as its operations and all stakeholder
interaction. Firms that use green marketing and support CSR intend to create a
more favorable consumer brand attitude and increase purchase intention (Nyilasy
et al.,, 2014). Moreover, researchers dwell on the importance of CSR
communication (Morsing & Schultz, 2006; Mohr et al., 2001). For example, Xiaoli
and Kwangjun (2007) discovered a positive attitude toward the brand that adopts
CSR policy and uses eco-label cues in its CSR messages. In fact, eco-label is a
useful tool to notify consumers about their buying action within their
environmental influence (Green Guide, 2018).

Eco-label — “identifies overall environmental preferences of a product within
a product category based on life cycle considerations” (GEN). In general, two main
types of eco-labeling as a tool of CSR communication can be identified: external
CSR label and internal CSR claim. On the one hand, in order to build a strong
reputation, brands could communicate using external and internal CSR sources
(Parguel et al, 2011; Vanhamme and Grobben, 2009). On the other hand, scholars
stated that over-communicating about CSR initiatives may lead to a skeptical
consumer opinion to CSR information on advertisements that might lead to a
negative response toward the brand. This effect was also identified as the self-
promoters paradox by Ashfort and Gibbs (1990). Thus, due to the growth of eco-
labels variations, consumers could face difficulties to define truly responsible
brands. In order to prevent the greenwashing problem, European scholars explore
the design of eco-labels with several levels of brand environment performance
(Gosselt, J.F, et. al., 2019). Therefore, it is also interesting to explore how Russian
consumers perceive the label with positive and negative eco label rating and

internal CSR brand declaration.
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Importantly, previous researches on eco-label perception are not numerous
in Russia. In particular, there is no study in Russia that reflects the influence of
third-party CSR labels and uncertified CSR labels on brand consumer perception.
Additionally, since cosmetic products are one of the most demanded categories of
goods among Russian consumers in comparison to all other product categories
(Green Guide, 2018; GfK Consumer Life, 2017), the study focuses on the impact
of eco-labeling that is placed on cosmetic product package perceived by consumers
from the Russian Federation in terms of brand attitude (BA), brand credibility and
trust (T) and purchase intention (PI).

Hence, the research question is stated the following way: “How do various
combinations of external CSR labels and internal CSR claims affect consumer
brand perception?” Regarding the literature on greenwashing effect and CSR
communication, and findings that claimed that consumers tend to perceive third-
party certified source as more trustworthy than an internal claim of the firm as a
source, the following two hypotheses were formulated:

Hypothesis 1: External CSR label is perceived by consumers more
favorable than an internal CSR claim. Nevertheless, taking into consideration
the skepticism toward environment labels among consumers and, the according to
the literature concerning the “greenwashing” and observed the “self-promoters
paradox” effect among brands that intensively communicate using internal CSR
massage, the next hypothesis was stated:

Hypothesis 2: The internal CSR claim negatively impacts consumer
brand perception with the presence of a negative external CSR label. The
study includes two stages: (1) the probation of new eco-label design with a rating
of firm environmental performance; (2) the test of CSR communication. In order to
establish the design of the multilevel labels, a qualitative method of research such
as a focus group was applied. To test eco-labeling perception, a quantitative
analysis was conducted. By means of an online survey, consumers were asked to
evaluate the shampoo package. In particular, 6 variations of shampoo packages

were presented in the survey form (3 external CSR label: positive/ negative/ no
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label; 2 internal CSR claim: present/ absent). The survey data was analyzed using a
two-way ANOVA method.

As a result, regarding the brand attitude, brand credibility and trust, and
purchase intention, the main effect of external CSR label were significant and the
main effect of internal CSR claim was significant. The interaction between
external CSR label and claim presence was not significant.

The first hypothesis was confirmed, hence, the positive external CSR label
creates a more favorable attitude among consumers, (including the brand attitude,
brand credibility, the intention to make a purchase) compared to the negative label
(Parguel et al. 2011; Grankvist et al. 2004; Swaen and Van Hamme 2004).
However, environmentally conscious brands that are at the initial stage of
ecologization of their performance might be perceived negatively. Thus, the
assumption about the predisposition toward negative labels among Russian
consumers is not justified.

The second hypothesis about the occurrence of greenwashing effect was
rejected. The presence of internal CSR claims may also cause the perception of a
responsible brand. Thus, consumers do not generally infer perceived self-interest
by the company only because the CSR information is presented by a low
credibility source as suggested by Dawkins (2004). On the contrary, internal CSR
claim significantly increase the brand credibility, even if the company has a
negative level of environmental performance. Additionally, Gosselt, J.F, et. al.
(2019) assumed that the presence of an external label itself acts as a signal,
indirectly reporting on the sincere intentions of the company.

The study has several meaningful contributions to the marketing literature.
Firstly, it investigated consumer perceptions of eco-label with a multilevel rating.
Secondly, it explained the perception of internal CSR claims and external CSR
labels by Russian consumers. From a practical point of view, the study has the
potential to reduce greenwashing and encourage corporate brands to be socially
responsible. With the establishment of eco-label with several indications of

environmental performance, firms might benefit by strengthening of brand
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reputation. Finally, the findings might be further considered by governmental law
for establishing the rating system with several levels. The study argues about the
value of the multilevel eco-label existence. Such a ranking system could be an
effective tool to fight the problem of greenwashing and increase the level of
responsibility in terms of firm performance.
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The COVID-19 Pandemic dramatically affected the world and markets,
including the grocery sector. Due to lockdown rules and restrictions, people tended
to order food and other items online that led to a considerable increase in demand
and number of companies operating on the grocery delivery market. In order to
remain competitive, companies seek new ways to attract customers and keep
existing ones loyal. One of the marketing tools that can be applicable for the
solution of this problem is electronic Word-of-Mouth. Customers tend to read the
reviews from other clients in order to establish their own opinion and make
conclusions regarding certain products or services. However, there is a lack of
evidence of eWOM impact on customer loyalty. The paper assumes that the effect
of eWOM on customer loyalty can be established via antecedents of customer
loyalty, specifically brand image, customer satisfaction, customer trust and
perceived value of a product or service. The research question of this paper is the
following: what effect does the eWOM have on customer loyalty in grocery
delivery services market operating in the Russian Federation?
This paper will focus on several eWOM characteristics, they are quality,

quantity and the credibility of the reviews posted. The analysis of the literature
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provided evidence of effects of eWOM characteristics on antecedents of customer
loyalty and separately confirmed the effect of antecedents on customer loyalty. In
addition, this paper brought together the information regarding interconnections
existing between eWOM characteristics and interconnections that may exist
between antecedents of customer loyalty. The market of grocery delivery services
is constantly growing and some company reports declare that it will continue
growing until the year 2027. Currently, in the Russian market there are some
players that deliver groceries, still, the level of competition is crucial. Customers
have comparably low switching costs which require the key players to pay special
attention to all the touchpoints affecting their potential clients. This study suggests
focusing on eWOM as a marketing tool.

Therefore, this study examines the influence of electronic Word-of-Mouth on
customer loyalty via its components on the grocery delivery services market
operating in the Russian Federation using structural equation modeling (SEM). The
proposed model was established based on literature review and indicated all the
covariances that occur between eWOM characteristics and antecedents of customer
loyalty. In detail, quality, credibility, and quantity are expected to have a direct
influence on customer loyalty antecedents of customer trust, brand image,
customer satisfaction, and perceived value. Based on the literature review analysis,
customer trust and perceived value impact on customer loyalty is mediated by
brand image and customer satisfaction, which, in turn, have a direct effect on
customer loyalty. The proposed model can be seen on figure 1.

Customer
Trust

v Quality
Brand Image

Customer

& Credibility
loyalty

Customer
Satisfaction

%  Quantity

Perived Value

Figure 1. Estimated model
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In order to test the proposed hypothesized model, the questionnaire for
Russian respondents is conducted to identify the eWOM factors that are crucial for
constructing customer loyalty and the analysis applied. The respondents of the
questionnaire were grocery delivery services users, contacted via social media and
eWOM channels and asked to estimate their perception towards eWOM
characteristics and antecedents of customer loyalty to the chosen grocery delivery
service. The sample consisted of 385 respondents, generally citizens of big Russian
cities, aged from 18 to 55 years old. Before the usage of Structural equation
modelling, the confirmatory factor analysis was applied to reflect the accuracy of
measurement of the latent factors with the sum of observed variables. All
calculations are examined using Stata statistical software package.

The results of this study indicate that customer loyalty in grocery delivery
services can be affected by eWOM characteristics perceived by customers who
read reviews. The results also illustrate the estimation of each eWOM factor
influencing customer loyalty. Specifically, this paper investigated that the effect of
eWOM characteristics on customer loyalty is mediated via antecedents of customer
loyalty named customer satisfaction, trust, brand image and perceived value.
Moreover, this study revealed the most important (from customers point of view)
characteristics of reviews - the quantity, or the number of reviews posted regarding
product or service in the grocery delivery field. That means, that the effect of
eWOM on customer loyalty is positive, but indirect with the mediation via
antecedents of customer loyalty. The findings of this paper are consistent with
previous studies (e.g. studies of Blombick et al., (2007)?, Chaudhuri et al., (2001)*,
Doh et al., (2008)*, Ngarmwongnoi et al. (2020)°, Tzavlopoulos et al., (2019)°,

2 Blombick, A. & Axelsson, B. (2007). The role of corporate brand image in the selection of

new subcontractors, Journal of Business & Industrial Marketing, Vol. 22(6), 418-430.

3 Chaudhuri, A. & Holbrook, M.B. (2001). The chain of effects from brand trust and brand affect

to brand performance: the role of brand loyalty, Journal of Marketing, Vol. 65(2), 81-93.

4 Doh, S.J. & Hwang, J.S. (2008). How consumers evaluate eWOM (electronic word-of-mouth)

messages, Cyberpsychology & Behavior, Vol. 12(2), 193-197.

> Ngarmwongnoi, C., Oliveira, J.S., AbedRabbo, M. & Mousavi, S. (2020). The implications of

eWOM adoption on the customer journey, Journal of Consumer Marketing, Vol. 37(7), 749-759.
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Wang et al, (2007) et cetera) but the unique part is that this study brings together
both studies of eWOM characteristics effect on customer loyalty antecedents and
investigates the effect of antecedents of customer loyalty on customer loyalty. The
proposed model fully corresponds with the model obtained after the SEM and CFA
analysis.

The findings can be used by grocery delivery companies operating in Russia
in order to improve their work with customer reviews, make their customers loyal
and remain competitive on the fast growing market. Companies should think of
possible ways to encourage customers to leave feedback, as the eWOM reading, as
it was proved by the paper, may increase the sympathy towards the company,
leading in establishing loyalty towards the brand and hence increased revenue of
the company. Still, this paper has some limitations and future studies. It is
assumed that future prospects may include more eWOM characteristics and
demographic scores to see if they will matter considerably. Moreover, this study
was conducted for Russian market and therefore can be applicable there. For the
Asian or American market the attitudes towards the eWOM may be different and

there is a need in establishment of a separate study.

¢ Tzavlopoulos, 1., Gotzamani, K., Andronikidis, A. & Vassiliadis, C. (2019).Determining the
impact of e-commerce quality on customers’ perceived risk, satisfaction, value and loyalty,
International Journal of Quality and Service Sciences, Vol. 11(4), 576-587.
7 Wang, K.-Ch., Chou, S.-H., Su, Ch.-J. & Tsai, H.-Y. (2007). More information, stronger
effectiveness? Different group package tour advertising components on web page, Journal of
Business Research, Vol. 60(4), 382-387.
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Nowadays, more advertising tools and ways of promoting are increasingly
appearing at the market. The main advertising trends are determined by the West
and the rest of the countries mostly apply and follow these tendencies. Comparing
to other countries, in the West it is spend up to 30% of the total advertising budget
on such projects, then in Russia no more than 5% (Rostinvest.com, 2011). In recent
years, oversaturation of content leads to the fact that it is quite difficult to create
ads that would attract and retain the attention of consumers. (Rachel Lee See Yan,
Radzuwan Ab Rashid and Saiful Bahri Mohamed, 2017). Unusual and innovative
ways of promoting the product are being created, since the traditional type of
advertising is becoming less popular (Ay, Aytekin, Nardali 2010). One of these
tools to attract the attention of buyers is Ambient Advertising, which is widely
used in developed countries. Ambient advertising is such type of advertising
connected with placing ads on unusual items or in unusual places people would not
normally see an ad. In this type of advertising 2D and 3D elements are used that
require additional decoding, which makes it possible to remember such ads longer
than traditional ones.

Therefore, Ambient advertising plays an important role not only in short-
term sales, but mainly in long-term ones. However, this advertising method is
rarely used in Russia. At the moment, there are quite a few cases of Ambient
Advertising that have been successful in Russia. For people, this type of

advertising i1s mostly unusual and new. Moreover, all the studies that were

46



conducted with this type of advertising were conducted on the layouts of various
countries, except Russia. The research team wants to focus on the opinions of
companies and their attitude about Ambient advertising, and then compare it with
the opinions of consumers to check whether the concerns of companies coincide
with the real picture.

In this study, both qualitative method of analysis will be used. In-depth
interviews will be conducted with the aim to reveal the attitude of Russian
companies according to the Ambient advertising and another interview to find out
the point of view of potential Russian customers.

The fundamental goal of this research proposal is to analyse Russian
advertising market and reveal the relevance of using ambient advertising. The
object of the study is Ambient advertising, the subject why firms and consumers
prefer or do not prefer Ambient advertising.

Therefore, there are two research questions:

1) “Why do Russian companies do not use Ambient advertising?”

2) “How do Ambient advertising perceived by Russian consumers?”

Methodology. In the research, only qualitative methods were used by the
researchers’ team to explore deeper the topic from both sides: companies and
customers. All in-depth interviews were conducted via video calls due to the
coronavirus and recorded for further transcriptions and work with information.
Interviews were taken in Russian language for convenient work with respondents.
The company’s interview consisted of 13 questions that were divided into 3
sections: general questions, questions about Ambient advertisement in the certain
company and questions about overall Ambient advertising in Russia. The
customer's interview was divided into four sections: general questions, questions
about overall attitude to advertisement, questions about different types of
advertisement and emotions and preferences among them and questions about
perception of Ambient advertising.

In-depth interviews results.

Description of In-depth interview results with companies
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Most of Russian companies have the same attitude to the marketing tools
and techniques. It was found that also it has partly similar perception of Ambient
advertising tool. The research team gathered insights from 7 experts who work in
different size and sphere companies who work in marketing departments. 6 out of
7 respondents said that they are aware of this marketing tool.

Most of companies said that Ambient advertising is just a tool to have a
“hype” effect. Nevertheless, respondents told many disadvantages. One of the most
frequent answers was about high financial expenses. Russian mentality is one of
the main factors of Ambient advertising being not effective. One participant said:
“Something unusual and non-standard for many Russians can cause rejection”.

Furthermore, it is more comfortable to use reliable methods like targeting
where company is able to track results. When respondents were asked about the
main difference between West and Russian companies according perception of
Ambient Advertising, the most popular answer is about mentality “In a couple of
days it will be torn down, some part of it will be stolen, sawn up, taken away
somewhere. The point is primarily in the mentality because we have no one
hundred percent guarantee that nothing will happen to it the next night. Therefore,
I think many brands will understand this.”

Finally, more than a half of interview participants said that the appearance
of more successful cases of Russian brands can affect the spread of the Ambient
advertising. They added that it would be useful if it was like a mass usage of this
method. Another insight is a time. Russian people and society are not ready for this
modern marketing tool.

Description of In-depth interview results with customers.

To determine the attitude of consumers to Ambient advertising and to
identify the reasons why it may not be used in Russia, interviews were conducted
with ordinary citizens of the country who may be potential buyers of various
products. The main goal was to identify the experience and emotions that people

get when interacting with Ambient advertising, as well as to compare this with
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other types of advertising and identify the main expectations of people from
advertising.

A total of 19 people were interviewed, including people of various ages, the
average is 30 years old. 13 of them were females and 6 males, respectively.
Students (6), people working in the field of management (4), art (3), sales (2),
entrepreneurship (2), IT (1) and medicine (1) participated in the interview. The ads
that respondents like the most are Ambient, Banners, and Digital. 12/20
respondents liked Ambient advertising more than other types.

5 out of 20 people said that in advertising it is important for them that the
product is advertised as high-quality. At the same time, four respondents said that
the advertising that they would like to see more often should be creative, non-
standard, and catchy with intricacy and originality. After identifying preferences
and expectations from advertising, a question about emotions of five different
types of advertising: Ambient, Street (billboards), Video advertising (TV,
YouTube), Digital (targeted, websites, digital billboards), and Printed (magazines,
newspapers) was asked. The purpose of the question is to compare how much
people's expectations from advertising coincide with the emotions and experiences
that they receive when interacting with different types of ads. (Table 1)

After additional questions about Ambient advertising, the following results
were revealed:

The main advantage of this advertising is uniqueness (9 people) and memorability
(5 people). The same idea was described in the study of Luxton and Drummond
(2000) who emphasized that Ambient advertising wins in relation to other types of
advertising by its uniqueness and unpredictability.

12 people were attracted to Ambient advertising by the extraordinary format,
creativity (6 people), interactivity (3 people).

6 people considered that the company that uses Ambient advertising in its
promotion is progressive, and it has a future "For myself, I would note that the

company approaches the advertising of its products wisely, does not use ordinary
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methods, which means that it really does something high-quality and seriously
invests forces."

Some respondents expressed doubts about Ambient advertising, as its location may
not always be appropriate and understandable and occupy a space that could be
used for more social purposes. It was also mentioned that such advertising can
quickly spoil, and it will acquire an untidy, unassuming appearance.

4 people considered the reason for the rare use of Ambient advertising in Russia
not the willingness of the older generation to accept and understand such creatives,
the skepticism of the population, and the lack of receptivity.

Conclusion. According to in-depth companies’ interview results, most
companies consider this type of resource-intensive and do not have a desire to
check some unproven methods, which have no metrics, and have unjustified costs
after applying this tool. Furthermore, some respondents highlighted that mentality
and level of development of a country plays a great role in society's perception of
Ambient advertising tool. Due to customers’ interview results, it was identified that
people emphasized that it is important for them to see informative advertisements,
where content is performed briefly and clearly and very few respondents
emphasized creativity, which is typical for Ambient advertising tool. It means that
customers' emotions do not match customers’ expectations about advertisements.

Recommendations

Ambient Advertising still makes sense to use in Russia; it can attract the
attention of people, as it does not fall into the blurred view. Maybe, it would be
useful to put some brief information about a product or company in Ambient
advertising as many customers highlighted the significance of this point.
Furthermore, Ambient advertising should fit seamlessly into the location and be
appropriate in a certain place. It is still important for people to have beautiful
holistic picture. In addition, companies should pay attention to legislation and
implementation as Ambient advertising should fit to all laws about outdoor

advertising in Russia.
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There are no successful cases of Ambient advertising in Russia, therefore,
the company that will firstly do it successfully may get a great benefit and
competitive advantage comparing to others. Moreover, it could be useful to just
wait some time before starting using an Ambient advertising tool, because as it was
mentioned in interviews that not all generations in Russia are ready for this

marketing tool.
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One of the most significant concerns among management degree students in
St. Petersburg and Moscow are the requirements to get a job position in a
management field after graduation. Management graduates face challenges in
getting a job due to the constant change in demanded skills in the managerial labor
market sector.

Each year the quantity of graduates of business schools increases, and with
the same rapidity, the approach to working conditions in a management field also
changes. The number of skills required for the managerial job positions is regularly
growing and evolving. An average university graduate might not have enough
skills from the core curriculum, and often their expertise is not sufficient for their
employment. This phenomenon is called the skill gap, and it manifests itself in the
mismatch between the educational services provided and the needs of the labor
market. As an addition, it is difficult to identify the demanded skills from the
employers' side quarter so that the situation became more puzzled for both

employers and employees.
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This research-based term paper investigates the key skills that are demanded
by employers in the management sector in the St. Petersburg and Moscow labor
markets for the recent five years. The core aim set up in the paper is to obtain the
lists of highly demanded soft and hard skills to be employed. The research paper is
based on quantitative research, as the main objectives are to analyze, count and
display required skills demanded in the management sector.

The data 1s based on the online job advertisements from the major online
vacancy aggregator in Russia Headhunter. The data collected the job advertisement
information in the Moscow and St. Petersburg regions, dating from 2016 to the end
of the first quarter of 2021. As a core methodological approach, big data analytical
tools were applied in RStudio software application for the structured pieces of data
along with text mining procedures to analyze unstructured information.

The results are received in three different forms. Firstly, the list of top general
skills required in the management field is obtained and then compared with the
results from relevant researches. Secondly, the lists of soft and hard skills for each
pre-defined managerial specialization are gathered. Finally, the ultimate set of
skills identified for students to be competitive in the defined labor markets under
the management sector. The results of this research are mostly aimed at helping
new graduates in their wanderings trying to find a suitable job, as now it can be
observed, what skills are demanded in management sector, generally and in each

specialization.
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Today, on-the-job training is an important aspect of employee career
development and personal growth. Interest in this topic is determined by modern
trends toward globalization, rapid progress and constant education. “BusinesStat”,
an analyst of industrial and consumer markets of various countries, presented the
results of the study of the volume of the market for additional professional
education in Russia in 2021. The results of the study indicate an increase in the
size of the on-the-job training (OTJ) market by 26.3% (in academic hours) from
2016-2019. Authors of the project of monitoring the economics of education HSE
reported that 6.7 million people aged 25-64 acquire additional and corporate
education. The figures confirm the permanently increasing interest of organizations
and employees in training and retraining.

The purpose of the article and motivation for it is to investigate the
relationship between on-the-job training and employee job satisfaction. The study
focused on the Russian companies market. The data from Russian Longitudinal
Monitoring Survey - HSE (RLMS HSE) was used for the analysis. It contains data
on the Russian population for the period 1994-2019, which was used in our study.

The object of the study is employee job satisfaction in Russian companies.
The subject is the influence of personnel training as the most interesting factor of
influence of the economic environment. The plan of this study is structured as
follows: firstly, the literature on the definitions and typology of additional
professional education was analyzed, as well as, on definitions and formation

models of job satisfaction. Next, an econometric analysis of the indicators was
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performed. Then the dynamics of the relationship between the studied indicators
was revealed.

Currently the topic of the relationship between on-the-job training and
employee satisfaction is highly relevant both for theoretical research and practical
purposes. The relevance arises from the importance of the continuing education
concept in the modern world. It is reasoned by technological progress, high labor
market competition and supply, high growth rate of economic and political zones,
legislation changes, and the need to address current and forecast future challenges.

The research question of the study is "Does on-the-job training have positive
effect on the employee's' satisfaction with job?" Questions among the fundamental
ones are whether employees evaluate this type of education as a factor influencing
their job satisfaction and career development; what aspects may be decisive in an
assessment of the work activities value.

The following results were obtained: employees who have taken courses of
on-the-job training tend to have a higher evaluation of job satisfaction. Moreover, a
statistically significant relationship between job satisfaction and other factors was
found. Firstly, life satisfaction in general positively affects job satisfaction.
Secondly, when assessing job satisfaction, employees also consider the salary size
received, there is a positive relationship between indicators. Thirdly, officially
employed at their main place of work personnel are more satisfied with jobs
compared to unofficially employ. Fourthly, the working week length has a negative
correlation with job satisfaction rate.

Thus, the article demonstrates that the place of on-the-job training in the life
of a modern person is extremely important. Moreover, we can note that this study
is the evidence of the necessity of on-the-job training development, its accessibility

and mobility.
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Introduction. The labor market is overfilled with dozens of different
applicants for managerial positions. As a result, job seekers try to use various
approaches to extend the priority of application and wages. Some of them apply
signaling theory to support their desired salary, but the wages range is still
enormous. This paper's goal is to analyze the effects of education, job-related
skills, work experience, age, and willingness to relocate on salary expectation. The
novelty of our study is that most researchers explored the impact of various factors
on the salary itself and not on salary expectations. Besides, our research will be
narrowed to the Russian labor market. The labor market is very different in Russia
compared to other countries, and it should be proved that signaling theory has the
same impact in this market.

Data collection and statistical analysis. Data were collected from the job
board - HeadHunter (hh.ru) and fixed to managerial positions in Russia for the year
2020. For analysis of gained data, SPSS software was used to run logistic
regression, t-test for independent samples and descriptive graphs.

Results. The results show an effect of socio-economic factors on salary
expectations in Russia, more precise, what signals are more powerful and why.
Starting from education, it was noted that the academic degree increases the
expected salary. As for age and work experience, it was discovered that there is
always a peak at the middle of career, where respondents are asking for higher
salary. It was found that the salary expectations of women on average are less than

that of men. Companies take advantage of this factor and hire women at a lower
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rate. Also, these results will suggest that potential employees will take less time to

arrange their signals for salary and career increase.
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HSE - Saint-Petersburg, SPhSEM, 2™

Academic supervisor: Elena A. Shakina, Assistant Professor of Department of
Management, HSE - Saint-Petersburg
Introduction. In this paper, we mainly discuss the importance of interfirm
collaboration on the level of the board of directors to enhance the business
performance of Russian companies. The importance of our research is explained
by the fact that the directors can serve on more than one board that result in an
interlocking directorate. It means that not a big group of individuals has significant
influence over many companies, which can have important corporate, social,
economic consequences. The actuality of the research is proved: not a lot of
researchers investigate interlocking directorates within the Russian context. Our
research proves the results of research that was made by Zavertiaeva, Lopez-
Iturriaga in 2020 where they covered 107 Russian companies and the time period
of research of board directors was lasted from 2009 to 2014. The findings also
demonstrate that most connected companies are larger and have stronger ties with
government. There is not any paper that includes all the listed theories at the same
time and the combination of variables is unique. We define corporate governance
as a collection of mechanisms including internal controls, policies, transparency,
board, committees, regulatory systems, and others based on which companies are
controlled and managed.
Literature review. We analyzed and cited 92 papers from different
databases: Scopus, Google Academy, and others. The research into corporate

governance has a long story. Different corporate governance theories can be
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applied to boards of directors and we made a historical timeline of them and
highlighted the name of them and the name of first researcher with a year of

introduction (see Figure 1).

Figure 1. The historical timeline of observed theories (source: made by
authors)

Social capital theory. The theory describes that along with physical and
human capital, there is also social capital in the form of benefits of social structures
that can be extracted by people for there to are purposes, for example, as an
exchange of status, power, the accumulation of obligations and friends (Burdie,
2002). Agency theory. The agency theory is the traditional principle that authors
use in corporate governance research on boards (Zavertiaeva, Lopez-Iturriaga,
2020; Dalton et al., 2007; Baysinger, Hoskisson, 1990; Zahra, Pearce, 1989). The
agency theory was first introduced by Alchian and Demsetz in 1972 (Alchian,
Demsetz, 1972). The theory talks about the possible interest divergence between
managers as agents and shareholders as principals.

Resource dependency theory. The directors’ networks help companies to
obtain resources as well as to improve reputation. According to Pfeffer and
Salancik, boards can bring such benefits to the company: advice and
recommendations, legitimacy, communication between the company and external
bodies. Upper echelons approach. A great deal of previous research into corporate
governance has focused on the Upper echelons approach. The theory was
introduced by Hambrick and Mason in 1984. The Upper echelons approach says
that managers’ background characteristics including executives' experiences,
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values, and personal traits influence organizational outcomes and strategic
decisions (Hambrick, 2007).

Institutional theory. Theory tells that the probability of organizations from
one industry to become the same as others grow when the role of managers in
professional associations grows (DiMaggio, Powell, 1983). According to Miller-
Millesen, institutionalization occurs when boards of directors introduce similar
methods of self-assessment, structures like advisory committees, and other
behaviors (Miller-Millesen, 2003). Legitimacy theory. The legitimacy theory is an
assumption that directors’ actions are desirable, correct, and appropriate within the
company's system of norms, values, beliefs (Pfeffer, Salancik, 2003; Sachman,
1995, DiMaggio, Powell, 1991). Stewardship theory. The theory assumes that
governing style is based on cooperation, involvement, trust, collectivism, low
power distance culture (Davis et al., 1997). The theory supports management
empowerment in the company and stakeholder theory principle (Madhani, 2017).

Stakeholder theory. The principles of sustainable corporate governance
include corporate policies and procedures; participatory democracy (balance
between individual preferences and common interests), proximity, and
empowerment (opportunity) (Allais et al., 2017; Klettner et al., 2014). Resource-
based view theory. The characteristics of the board, such as the knowledge and
experience of the members, are essential for creating a sustainable competitive
advantage. The management structure and composition of the board of directors
are competitive resources (Madhani, 2017; Baysinger, Hoskisson, 1990). 4
dynamic view of opportunity. A dynamic view of opportunity emerged from the
theory of resource strategy and offers a deeper perspective of competitive
advantage (Helfat, Winter, 2011; Hodgkinson, Healey, 2011). The connections.
The formal connections are weaker (Granovetter, 1973), but they can become the
first step to informal ones (Andres et al., 2013). On the other hand, they are less
biased by personality and usually influence performance stronger than informal
ones. Bohler’s results support the social class hypothesis that wellconnected

directors feel more committed to their network than to home companies (Bohler et
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al., 2010). Network theory. The social network of boards is often viewed as a
small world of mutual knowledge characterized by division of actions on the
boards of companies (Mendes-da-Silva, 2011). Researchers found a significant
relationship between company's centrality values.

Results of the Literature review analysis tell that 60% (8 out of 14) of papers
highlight the positive connection between board networking and company
performance, supporting the first hypothesis. 30% (4 out of 14) of papers highlight
the weak connection or no connection between board networking and company
performance. Overall, the board characteristics influence company performance
positively - 65% (22 out of 34), which also supports the positive connection.

Research question and hypothesis:

HI1. The general board interlocking effect on company performance is positive.
H2. The general board interlocking effect on company performance is negative.
H3. There is no effect of general board interlocking on company performance.

Methodology. Research Design. Our study was based on a deductive
research approach and included a general overview of existing academic articles
and results on the board of directors, an interfirm collaboration between
companies, and network analysis. The research design was non-experimental
explanatory to establish relationships as lines among the number of actors as
nodes. A network analysis approach was used to allow importing network
characteristics after the network creation. Operationalization was represented by
dependent variables such as financial performance indicators, and independent
variables - network measures of director connectivity. We gathered data from
official websites, annual reports, Thomson Reuters Eikon Refinitiv, Interfax e-
disclosure website and organized it in matrix form. The sample was represented by
companies, which were headquartered in Russia and included in the market
capitalization ranking. We structured the list of companies by a decrease in market
capitalization ranking. There were 211 company observations and 1648 director

observations for the 2019 year.
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Results. Descriptive statistics. To assess interfirm collaboration through

boards of directors IBM SPSS and Gephi programs were used.

Table Ne 3
Descriptive statistics (source: made by authors)
Age Directorship title year | Board size
Mean 50 2017 8,54
Standard Mean 0,306 0,083 0,182
error
Median 48 2019 8
Mode 42 2019 7
Standard deviations | 10,815 3,360 2,545
Variance 116,965 11,289 6,476
Range 63 27 14
Minimum 24 1993 1
Maximum 87 2019 15
Table Ne 4

Descriptive statistics of key network variables (source: made by authors)

Degree | Eccentricity Closeness | Harmonic | Betweenness| Clustering Eigen

Centrality  closeness | centrality centrality
centrality
Mean 2 6,58 3813733 | ,41565 759,9 0 ,0496
Standard | 2,57 5,651 ,2358675 | ,2353729 | 4054,044 173 ,07447
deviation
Minimum | 0 1 0 0,87 0 0 0
Maximum 17 18 1 1 9223 7 1

Network analysis. There was a network of all Russian 211 companies and
1648 directors in Boards. As can be seen from the network there are several
companies with edges that are linked to one another. Data from this figure can be
compared with the data in Figure 3 which shows only the central part of the

network and Figure 4 with all directors that are present in more than 1 board.
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Figure 3. The central network (nodes=directors, companies, edges=links

between directors) (source: made by authors)

Figure 4. The frequency of the directorships (source: made by authors)

Regression analysis. Regression analysis was used to predict the general

board interlocking effect on company performance that could be positive, negative,

or zero effect, according to research hypotheses. The model summary and two-way

ANOVA highlighted the significance of all three models (p-value=,000).

Table Ne 10
The final regression analysis results (source: made by authors)

Independent Dependent variable Beta coefficient | Significance
variable

Eccentricity Normalized EBITDA 0,239 0,000

Pageranks Normalized EBITDA 0,545 0,040
Eigencentrality Normalized EBITDA | 0,228 0,590

Weighted degree Normalized EBITDA | -0,628 0,027

Eccentricity Total Revenue 0,146 0,000

Eccentricity Revenue 0,139 0,000

Discussion. The first hypothesis assumes that the general board interlocking

effect on company performance is positive. The current study found that the

eccentricity of each participant of boards of directors is highly linked with revenue,

total revenue, and normalized EBITDA of companies. Page ranks and Eigen

centrality of directors influence positively normalized EBITDA. The second

61




hypothesis assumes that the general board interlocking effect on company
performance is negative. Concerning the second research hypothesis, it was found
that 30% (4 out of 14) of papers highlight the weak connection or no connection
between board networking and company performance. The results of this study
indicate that only weighted degrees have a negative influence on normalized
EBITDA. The third hypothesis considers that there is no effect of general board
interlocking on company performance.

Conclusion. The main purpose of this paper is to examine a general board
interlocking effect on the financial performance of Russian companies, and the
positive connection was mainly supported. The main limitation of the paper is the
Russian context of the research. Also, interfirm collaborations among Russian
companies were limited by such aspects as market capitalization ranking,
headquartered in Russia, a public and private type of firms.

REFERENCES
. Allais, R., Roucoules, L., & Reyes, T. (2017). Governance maturity grid: a
transition method for integrating sustainability into companies?. Journal of cleaner
production, 140, 213- 226.
. Alchian, A. A., & Demsetz, H. (1972). Production, information costs, and
economic organization. The American economic review, 62(5), 777-795.
. Baysinger, B., & Hoskisson, R. E. (1990). The composition of boards of directors
and strategic control: Effects on corporate strategy. Academy of Management
review, 15(1), 72-87.
. Bohler D., Rapp M. S., Wolff M. 2010. Director Networks, Firm Performance, and
Shareholder Base. Available at: http://ssrn.com/abstract=1691241
. Dalton, D. R., Daily, C. M., Certo, S. T., & Roengpitya, R. (2003). Meta-analyses
of financial performance and equity: fusion or confusion?. Academy of
Management Journal, 46(1), 13-26.
. DiMaggio, P. J., & Powell, W. W. (1983). The iron cage revisited: Institutional
isomorphism and collective rationality in organizational fields. American

sociological review, 147-160.

62



7. Granovetter, M. S. (1973). The strength of weak ties. American journal of
sociology, 78(6), 1360-1380.

8. Hambrick, D. C., & Mason, P. A. (1984). Upper echelons: The organization as a
reflection of its top managers. Academy of management review, 9(2), 193-206.

9. Hambrick, D. C. (2007). Upper echelons theory: An update.

10.Helfat, C. E., & Winter, S. G. (2011). Untangling dynamic and operational
capabilities: Strategy for the (N) ever-changing world. Strategic management
journal, 32(11), 1243-1250.

11.Klettner, A., Clarke, T., & Boersma, M. (2014). The governance of corporate
sustainability: Empirical insights into the development, leadership and
implementation of responsible business strategy. Journal of Business Ethics,
122(1), 145-165.

12.Madhani P. M. 2017. Diverse roles of corporate board: Review of various
corporate governance theories. The TUP Journal of Corporate Governance 16 (2):
7-28.

13.Méndez, C. F., Pathan, S., & Garcia, R. A. (2015). Monitoring capabilities of busy
and overlap directors: Evidence from Australia. Pacific-Basin Finance Journal, 35,
444-4609.

14 Miller-Millesen, J. L. (2003). Understanding the behavior of nonprofit boards of
directors: A theory-based approach. Nonprofit and voluntary sector quarterly,
32(4), 521-547.

15.Pfeffer, J., & Salancik, G. R. (2003). The external control of organizations: A
resource dependence perspective. Stanford University Press.

16.Suchman, M. C. (1995). Managing legitimacy: Strategic and institutional
approaches. Academy of management review, 20(3), 571-610.

17.Zahra, S. A., & Pearce, J. A. (1989). Boards of directors and corporate financial
performance: A review and integrative model. Journal of management, 15(2), 291-
334.

18.Zavertiaeva, M. A., & Lopez-Iturriaga, F. J. (2020). Networks of directors on

Russian boards: The hidden part of the corporate governance iceberg.

63



IKoHomMuKa u punancel npeonpuamuil

6 yciaosusnx Heonpedeﬂenuocmu U pucka

HUPPOBU3AIIUSA CTPAXOBBIX TIPOAYKTOB B 9KCITIOPTHO-
KPEAUTHOM CTPAXOBAHUHA
benosa Jliobosv Anopeesna, lyuba92@mail.ru

Canxkm-Ilemepbypackuti 2ocyoapcmeeHublil yHUgepcumen, COUCKamenb
Pyrxosooumens: Kanaiioa Ceemnana Anexcanoposua, K.3.H., O0yeHm,
Canxkm-Ilemepbypackuti 2ocyoapcmeeHnblil YHUgepcumem

B  COBpeMEHHBIX HIKOHOMHYECKUX YCIOBHUSAX AIKCIIOPTHO-KPEIUTHOE
CTpaxOBaHUE MUMEET OOJbIIOE 3HAUEHHE JJIA CTPaH, J0JIA 3KCIOpPTa B YKOHOMHKE
KOTOPBIX  3HAuMTelbHAa. JlaHHOE  HccaeoBaHUE  TOCBSIIEHO  W3YUYEHUIO
0COOEHHOCTEN MPOIYKTOB 3KCHOPTHO-KPEIUTHOIO CTPAaXOBAHHUS HAa POCCHUHCKOM
pPBIHKE M BO3MOXKHOCTEH BCTpaWBaHUS C MOMOIIBIO IU(POBBIX MHHOBAIIMI TaKOM
CTPaxOBOH YCIYIu B €AUHYIO IKOCUCTEMY MOJAECPKKH POCCUICKOI0 IKCIOPTA.

MeTo1010rn4ecKoil OCHOBOW HCCIIEOBAHUS SABIISIIOTCS 3aKOHOJATEIbHBIE
npeanucanusi, pabodyre IJOKYMEHTBl 3KCHOPTHO-KPEAUTHBIX areHTCTB, MOJEIU
CTPaxOBBIX MPOAYKTOB, CTATUCTUKA, a TAK)KE Pa3IMYHbIE METOJbl aHAJIN3a, TAKUE
KaK CUCTEMHBIN U JIOTUYECKUH.

B Hacrosimee Bpemsi mpojaxka MHOTHX HPOAYKTOB, TOBapOB U YCIyT
IIPOUCXOJUT YEpPe3 HHTEPHET-PECYPChl, YTO JAeT BO3MOXHOCTb HpOAaBLAM
COKOHOMHUTBH CpEJCTBA Ha peKJIaMmy, apeHay oO(QHUCOB, OXBATUTH OOJIBLIYIO
KAaTEeroOpuIo MOKyINaTele u MOoIyYuTh MPOYHe IPEUMYIIECTBA TOCPEICTBOM TaKHX
npojax. /[[ns orpaciu cTpaxoBaHMs pa3BUTHE 3JEKTPOHHBIX MPOAAX JOTOBOPOB
CTpPaxOBaHUs YE€pe3 HMHTEPHET TaKKE CTAHOBUTCS OYEHb BAXXHBIM, IOCKOJIBKY
TaKOW KaHajl MPOJa)x MO3BOJIUT CTPAXOBUIMKAM JOMOJIHUTEIBHO CHU3UTh PACXObl
Ha OIUIaTy BO3HArpaKJIeHUs MNocpeaHukaM. Poccuiickue cTpaxoBble KOMIIAHUU
IpeaiaratoT 3aKJIIOUUTh JOTOBOPHI CTPaxOBaHUs AUCTAHIIMOHHO, B OCHOBHOM Ha
CBOEM CaiiTe WM C IOMOLIBI0 MOOMJIBHOTO MPUJIOKEHUS U, KaK MPABUIO, TOJIBKO
[0 MacCOBbIM BHJAM CTpPAaxOBaHUsS: CTpPaxOBaHHWE aBTOTpaHCHopTa (Kacko H

OCATI'O), crpaxoBaHue Bble3KaOMUX 3a pyOex. OAHAKO TOMUMO TaKHUX
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MPETIOKEHUN JTUCTAHIIMOHHOW TMPOJAXKHU CTPAXOBBIX MPOAYKTOB BBI3BIBAIOT
MHTEpPEC BOMPOCHl CO3JaHUsA CTpaxoBIIMKOM cBoed IT-mmatdhopmbr u (win)
AKOCUCTEMBI ISl KOMIUIEKCHOTO MPOJBUXKEHUS WU COMPOBOXKAECHUS CTPAXOBBIX
ycayr. PaccMOoTpuM Takhe BO3MOXXHOCTA HAa NPUMEPE 3KCIOPTHO-KPEAUTHOTO
CTPaxOBaHMUSI.

DKCMOPTHO-KPEAUTHOE CTPAXOBAHUE HAXOAUTCS HA CTAIMU CBOETO PA3BUTUS
B Poccun, oHO sBISeTCA OOHUM U3 OCHOBHBIX HMHCTPYMEHTOB NOAAECPKKH
HaIIMOHAJIBHBIX JKCIOPTEPOB. AKIMOHEpHOE 001ecTBO «Poccuiickoe areHTCTBO
[0 CTPaxOBaHUIO HSKCHOPTHBIX KpeauToB u wuHBecTuiui» (AO «9KCAPy)
ABJSCTCS  POCCHUMCKHUM  3KCIIOPTHO-KPEAUTHBIM  areéHTCTBOM,  KOTOpOE
MPEIOCTABISAET MIHUPOKYIO JIMHEWKY CTPAaXOBBIX MPOAYKTOB ISl CIAEAYIOMIMNX ABYX
OCHOBHBIX KaTE€TrOpHUil cTpaxoBaTesei: SKCIOPTEPOB U (PMHAHCOBBIX OpraHU3aIlui
(B T.4. 0aHKOB), GUHAHCUPYIOIIUX IKCIIOPTHYIO JEATEIbHOCTD.

AO «9KCAP» Bxoaut B rpymmy POLI, B KOTOPYIO0 TaKK€ HHTETPUPOBAHBI
IpPYTHE KOMIIAaHWH, KOTOPBIE MO3BOJISIOT OKAa3bIBATh 3KCIIOPTEPY MOJHBINA CHEKTP
ycayr (B T.4. (UHAHCHUpOBAHUE, BBICTABOYHASA JIEATEIBHOCTh, CYOCHIUU
sKcropTepaM, o0ydeHue skcrnopTepoB). Takum oOpaszoMm, rpynma POLl obOpasyer
CBOIO PKOCHUCTEMY, OOJAJAIOIIYI0 OMPEAEICHHBIMU TapaMeTpaMyi SKOHOMUYECKON
skocuctembl. Hcexoass w3  chHOPMUPOBAHHBIX  OCHOBHBIX  XapaKTEPHUCTHK
3KOCUCTEMBI [ 1] MOKHO BBISIBUTH CIIEAYIOIIME MpU3HaKku y rpynisl POLL:
uHULIMATOp co3nanusi skocuctembl: AO «Poccuiickuil S3KCopTHbIA 1EHTP» (AO
«PDOIly»), KOTOpBIA SBIAETCS TOCYJAAPCTBEHHBIM HMHCTUTYTOM  MOJJEPKKU
HECBIPHEBOTO dKCHOpTa U ynpasisaercsa BOb.PO;
yuacTHUkH 3KocucteMbl: AO «9KCAP», AO POCOKCHMMBAHK u AHO
«Ikona »skcmopran, AO «P3Il» - Kaxaplli W3 YYaCTHUKOB BBINOJHSET
onpenesieHHble PYHKIUH B TIOIJIEPKKE IKCIIOPTA;

ANEKTpOHHAs ©0a3a BeleHHs Ou3Heca HKOCHUCTEMBbI: OOIIMI CallT, KOTOPBIH
paccKas3bIBACT MPO AEATENBHOCTH rpynnbl POL] m Ha KOTOPOM NIpEACTaBIIEHBI

MPOAYKTBl U CEPBUCHI KOMIIAHUM, MPOBOJUMBIE MEPOINPULTHS, UHPOpMAIUsI O
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B3aUMOJECUCTBUUA C TOCCTPYKTYpPOM, a TaKXKE€ €CTh PErucTpanus B JAYHOM
kabuHeTe udpoBoi mnatGopmel «Moit 3KCIOpPT;

CTpaTerusi SKOCUCTEMBI: y rpymnnbl POIl kineHTOOpuEeHTUpOBaHHAs CTpaTerus,
KOTOpasl HAIpaBJieHA Ha OKAa3aHUE NOAAECPKKH B BHUIE KOMIUIEKCHBIX YCIIYT
(buHancupoBaHue, CTpaxoBaHUE, KOHCYJIHTUPOBAHME M [Ip.) HAa JOOOM 3Tare
AKCIIOPTHOM JIESITEIbHOCTH, B TOM YHUCJIE HAa UCHTPAIM30BAHHOE MOJIyYCHHE
(bUHAHCOBBIX W HE(PUHAHCOBBIX YCIYyT W MPOJAYKTOB, YIIPABICHHE pPHUCKaAMU
AKCIOPTEPOB, COKpalleHue (PUHAHCOBBIX 3aTpaT HSKCIOPTEPOB U CPOKOB MO
BEJICHUIO BHEITHEAKOHOMHUYECKOW TOPrOBOU JIESITEIbHOCTH;

€IUHBIN OpeHa HSKOCHUCTeMbl: Kommanuu Tpynnbl POIl  accouuupyrorcs ¢
KOMIUIEKCHBIM TPEIOCTABICHUEM YCIyr Oyiarofapsi €AMHOMY CalTy, €IUHOMY
JIOTOTUITY, eAuHOM 1udpoBoi mnatdopme, eMUHON CTpATETUU Pa3BUTHA.

Y AO «3KCAP» ectp nunoTHeli 1mUGpPOBON CTpaxoBOW MPOAYKT -
CTPaxOBAaHUE OTCPOYKM IUIATEXa [JIs DSKCIOPTEPOB MAJIOTO W CPEAHETO
MpeANPUHUMATENbCTBA, KOTOPBIi MPE0CTaBIsACTCS MOTEHIIUATIbHBIM
cTpaxoBaTessiM  (3kcropTtepaM). BO3MOXKHOCTH MOJy4EHUST TAaKOro MPOIYKTa
MPEIOCTABJIEHA KakK Ha CalTe CcaMoro JSKCIOPTHO-KPEOUTHOTO AareHTCTBa
(«CtpaxoBanue OTCpouku Mmiaarexa s skcrnoptépoB MCII») u rpynmer POIL]
(«CtpaxoBanue orcpouku miarexxa MCII») [2], Tak u yepe3 miargopmy [TAO
Coepbank («CTtpaxoBaHHE SKCIOPTHOTO KOHTPAKTa» - BO BKIIAJKE «CEPBUCHI IS
Manoro OusHeca») [3]. bnaromaps AOroBOpy CTpaxOBaHHUsS SKCHOPTEP MOMKET
MOJYYUTh CTPAXOBYIO BBIIIATY B CIy4ae HEMOJYYEHHUS OIJIAThl OT MHOCTPAHHOIO
nokyrmnaress (KOHTpareHTa) 3a MpeloCTaBICHHBIM AKCHIOPT MPHU YCIOBUU OTCPOUKHU
IJI1aTeXka 1Mo SKCIOPTHOMY KOHTPAKTy. B JaHHOM CTpaxoBOM MPOIYKTE 3aABICHUE
Ha CTpaxOBaHMWE, T.€. 3asBKAa Ha CTPAXOBAaHUE, 3aIOJHAECTCA MOTCHIIMAIbHBIM
ctpaxoBareneM H paccmarpuBaeTcss AO «OKCAP» B 3JeKTpOHHOM BHIE U
MEepEeNacTCd MOCPEACTBOM 3JEKTPOHHOM moanucu. JloroBop cTpaxoBaHHUs
MOJIHUCHIBAECTCS AJEKTPOHHOM MOAIMUCHI0 TOJNBKO €O CTOpoHbBl AO «OKCAP»
(odepTa), a KIMEHT aKIENTyeT JOTOBOP MOCPEACTBOM OILIAThI CTPAXOBOU MPEMUMU.

Bnaroz[apﬂ YHOPOOICHHOMY CHCHAPHUIO 11O 3aKIIOYCHHIO AOroBOpa CTpaxoBaHUS C
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KIIMEHTOM M HCHOJb30BAHUIO JJIEKTPOHHOW IIIATPOPMBI MPOIECC MOIYUYEHUS
CTpaxOBaHUs MPOXOJUT HAMHOI'O OBICTpEe, 4YeM, €CM Obl CHeiKa 3aKJIoyajach
TPAIUIIMOHHO 4Yepe3 OOMEH OyMaXHbIMU JOKYMEHTaMH IO APYTUM CTPaxOBBIM
NpOAYKTaM  JAHHOW  KOMMAaHWW. JIaHHBIA  CTPaxoOBOW MPOJYKT  HUMEET
ONpENENeHHbIE KpUTepUW OTOOpa Ui  CcTpaxoBareied, B TOM  YHCIE
(UKCUpOBaHHBIE  YyCIIOBHUS  CTPaxoBaHUs, HampUMeEp, TMpocTas  CUCTEMA
Tapudukanmm, a crpaxoBoe Bo3mMmelnleHue coctapisier 70% oT cyMMbl yObITKA, a
TaKKe€ DKCIOPTHBIM KOHTPAKT JIOJDKEH OTBEYaTh OMNPENICICHHBIM YCIOBUSIM,
HarpuMep, OTCPOYKa IUIaTeka IO SKCIOPTHOMY KOHTPAKTY MOJKHA OBITH HE
6osnee 90 kaneHJApHBIX THEH.

MoXHO 3aKIIOYUTh, YTO IU(POBBIE CTPAXOBBIE MPOIYKTHI IMO3BOJISIIOT
YIOPOCTUTh TMOJYYEHUE CTPAxXOBaHUSI MJi SKCIOpTEpa U JPYTUX YYaCTHUKOB
OKCHOPTHOU caenku. C OJHOM CTOPOHBI, €CTh CIEAYIOIIHME NPEUMYIIECTBA IS
MOTEHIIMAIIBHOIO CTpaxoBaTeis: 1) cOKpalleHuEe BPEMEHH MOJIyYEHHs] CTPaxOBOM
3amuThl  Onmarogapst (UKCUPOBAHHBIM  KpPUTEpPUSIM OTOOpa ©  YCIOBUSIM
CTpPaxOBaHHUsA, a TaKXK€ CpOKa PpPACCMOTPEHUs 3asBKH; 2) MNOTEHIHAIbHBIN
CTpaxoBaTeIb MOXKET B JIFOOO€ yIOOHOE JUIsl HErO BPEMsl 3alIOJIHUTh 3JIEKTPOHHOE
3asiBJIEHME Ha CTPaxOBaHME, T.€. MPOAaKa MPOAYyKTa paboTaeT KPyrioCcyTO4HO; 3)
HET HEOOXOAMMOCTH COOCTBEHHOPYYHO MOAMUCHIBATH JOKYMEHTBI, MOCKOJBKY
UCIIOJB3YETCsl DJIEKTPOHHAs TOMANMKCh, a TaKXe JOMOJHUTENIbHO IeYaTaTh
JOKYMEHTBI; 4) UCMOJIb3YETCS] MEHBIIHI MaKeT JOKYMEHTOB, HEOOXOJUMBIN IS
nonyueHusi crpaxoBanusi. C Apyrol CTOpPOHBI, JUIsl CTPAaXOBIIMUKA TakKKe €CThb
BBITOJIBI B TaKOW (pOpMeE CTpaxoBaHUA: Y HEro OyaeT chopMHUpPOBAH OJHOPOIHBIN
nopTdenab PUCKOB, MOCKOJIbKY CTPAaXOBaTEIU OTOUPATUCH MO KPUTEPUSIM, a TaKKe
OyZeT 3aTpayeHO MEHbIIE BPEMEHHU Ha OLIEHKY MOJyYEHHOIO0 PUCKA, YTO NPUBEJET
K CHIUKEHHUIO PacXO0B Ha 3aKJIIOYEHHE JOTOBOPOB CTPAXOBAHUSA W MOBBILIEHUIO
KOHKYPEHTOCTIOCOOHOCTH U BO3MOKHOCTH MIPUBJICUEHHUS HOBBIX KIIMEHTOB.

OpHako 3KCHOPTHO-KPEAUTHOE CTPaxOBAaHHWE HE CIY4YallHO BBIIEISAETCS B
OTIEIBHYI0 OTpacib MpEeANpPUHUMATENbCKUX puckoB. He Bce crpaxoBbie

IMPOAYKTBI  ABJIAIOTCA MIa0JTOHHBIMHM ~ HUTU KOpO60‘IHI)IMI/I, IMo9TOMY  €CTb
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HEOOXOJIMMOCTh paccMaTPUBaTh HEKOTOPHIE CITydau UHIUMBHAYyalbHO. B TOM uncie
ATO CBSI3aHO C TEM, YTO MOKET MPUCYTCTBOBATh MHOKECTBO YUaCTHUKOB B CJIEIIKE,
a TaKXe CJIOXKHasl CTPYKTypa CHEJIKU U pa3Has JTOKYMEHTAIlUs Ha BXOJE B CIETKY.
B cBs3u ¢ 3THM y CTpaxoBIIMKa BO3HUKAET HEOOXOJMMOCThH PEIICHUs psjia
CJIEAYIOIIUX BOMPOCOB B YaCTH IU(PPOBU3ALNH CTPAXOBBIX MPOTYKTOB IKCIIOPTHO-
KPEIUTHOTO CcTpaxoBaHus. Bo3MoxkHO, T OOJBIIYIO YacTh CTPAXOBBIX MPOIYKTOB
MEPEBECTH B JIEKTPOHHBIEC MpoAaxu? Uto HeoOXoauMo OyaeT AJisl 3TOro ClenaTh
U KaKue YCJIOBHUSI CTPaxOBaHUs, YCIIOBHSI 3KCIIOPTHOTO KOHTpPaKTa U YCJIOBUS
KpeauToBaHusl (€cau B CHAEJIKE NpHCYTCTByeT OaHk) BblaenuTh? Kakue
HEOOXOJIUMbIE KPUTEPUU OTOOpa, KaK CTPYKTYPUPOBATh CTPaAXOBOM MPOIYKT U
BBICTPOUTH AJITOPUTM COMPOBOXKACHUS CTPAXOBAHUS?

B 3akio4eHuu CTOUT OTMETHTh, YTO MPOIYKTHI 3KCIOPTHO-KPEIUTHOIO
CTpaxoBaHUsl OJHO3HAYHO SBJISIIOTCS CTUMYJIOM JJISI pOCTa SKCHOPTHBIX CIEIOK U
BBIXOJ/Ia SKCIIOPTEPOB HA HOBBIE PHIHKHU. [03TOMY MX yiydllleHHE, B TOM YHCIIE
MOBBIIIIEHNE CKOPOCTH U yA0OCTBa 0QOPMIIEHUSI TaKUX CTPAXOBBIX MPOJIYKTOB 32
cueT uudposuzanuu (coznanuu cBoeut IT-mmargopmbl), a Takke IKOCUCTEMBI,
SABJISIETCSA OJHOM M3 BaXKHBIX 3a7a4 /Il CTPAXOBOM KOMITAHUU.

CHHUCOK JIMTEPATYPbI
. Kanaiina C.A. ®wuHaHCcOBasi SKOCHCTEMa: OCOOEHHOCTH, TMPEUMYIIECTBA,
npoonemsl/ C.A. Kanaiina// CtpaxoBoe aemno. 2021. Ne 04 (337). C. 10-15.
CrpaxoBanne otcpouku mmiarexxa MCII, odunuansubiii cailt rpynmbel POIL]
[ DE€KTpOHHBIN pecypcl]. — Pexum JIoCTymna:

https://www.exportcenter.ru/services/strakhovanie/spetsializirovannye-resheniva-

tolko-dlva-eksportno-orientirovannvykh-

msp/strakhovanie otsrochki_platezha_msp/ - lata goctyma: 28.04.2021.

CrpaxoBaHHM€ SKCIOPTHOTO KOHTpakTa, oduuuanbHbiii cait [IAO Coepbank
[DneKTpOHHBII pecypcl]. = Pexum JIoCTymna:

https://www.sberbank.ru/ru/s_m_business/nbs/exiar - Jlata gqoctymna: 28.04.2021.
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OLEHKA BJIMAHUA MAKPOOKOHOMMNYECKUX ®PAKTOPOB HA
JOXOAHOCTDb HEHHBIX BYMATI B IIEPHMO/Abl 9QKOHOMMNYECKHUX
KPU3UCOB

Domuna Buxmopus Muxaiinoeua, v.fomina@g.nsu.ru

Hoeocubupckuii cocyoapcmeennwiii ynueepcumem (HI'Y),
IroHomuueckutl paxynromem, 3 Kypc
Pykosooumensv.: bexapesa Ceemnana Buxmoposna, x.3.H., ooyenm, HI'Y

@DOHIOBBIM PHIHOK SIBISETCS KIIOUYEBBIM 3JIEMEHTOM (DMHAHCOBOTO PBIHKA,
OTpaXXarIIUM HEYCTOMYMBOCTH PAa3BUTUSA IKOHOMHYECKON cHCTEMBI. BO BpemeHa
MHUPOBBIX SKOHOMHUYECKUX KPHU3UCOB SIPKO MPOSIBISETCS 3aBUCUMOCTH PBIHKA
IIEHHBIX OyMar OT W3MEHEHHUS OCHOBHBIX KOHOMHUYECKHX IOKa3zaTeleil u Mep
roCyJJapCTBEHHOTO peryiaupoBaHus. Benumumna Ttakoro s¢dexra oTinvaeTcs B
3aBUCHUMOCTH OT BHEIIHEW U BHYTPEHHEH KOHBIOHKTYPHI CTpaHbl, CTaJuU
SKOHOMHUYECKOI0 ILHKJIA, & TAKXE OT pacCMaTpUBa€MOr0 BPEMEHHOIO MEPUOAA.
NMeHHO no3TOMYy TMpENCTABISAECTCS AKTYaJbHBIM aHAIU3 BCEM COBOKYITHOCTH
(akTOpOB, BIUSAIONIMX HA KYPCOBYIO CTOMMOCTh ILIEHHBIX OyMar B KpHU3UCHBIC
MepUOAbl SKOHOMUKH.

[lenbto WCCAENOBAHUSA SIBIAETCA MOCTPOCHUE 3KOHOMETPUYECKOW MOIETU
OLIEHKM 3HAYMMOCTH MAaKpPO3KOHOMHMYECKHX MOKA3aTeNel, BO3ACHCTBYIOIIMX HAa
YPOBEHb JOXOJHOCTH IIEHHBIX OyMar pOCCHUUCKUX KOMIIAHUW B MEPUOIBI
HEYCTOMYMBOIO pa3BUTUA SKOHOMHKU. CdopMmupoBaHHas MOJEIb MO3BOJSET
paccMOTpeTh  pa3liMuHble CBOMCTBA (AKTOPOB U  y4ecTh CHOCOOHOCTH
roCyJIapCTBEHHBIX OPTaHOB YIPABISITH JUHAMUKON IKOHOMUYECKUX MOKa3aTeneil.

B xone wuccrnenoBaHuss MOpPOBEACH CpPaBHUTENbHBIM aHanu3 MupoBoro
skoHomuueckoro kpusuca 2008-2009 romoB m BamotHoro kpusuca B Poccum
2014-2015 romgoB. bpuio 0OTMEYEHO, YTO, HECMOTPS HA CXOXKECTh KPU3UCOB, MEPHI
rOCyIapCTBEHHOTO PETYJIUPOBAHUS B 3TH NEPUOIbI OTIIMYAIOTCSI.

Jns ananuza ObLIM CPOPMHUPOBAHBI JBE IKOHOMETPUUYECKHE MOJEIU IO

BpeMeHHBIM niepuoaam 2007-2009 u 2014-2016 ronos u BeiOpanbl 11 nepeMeHHbIX
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JUISl MUHTEpIIpeTalluy JUHAMUKHU Kypca HeHHbIX Oymar 20 pocCHiiCKMX KOMITaHH,
aKIIMU KOTOPBIX TOPTroBaMCh HA MOCKOBCKOI OMpIKe B OTMEUYEHHBIE TOa.

C nmoMoIIpI0 KOPPENSIIIUOHHO-PETPECCUOHHOTO aHAIN3a ObLIO JOKa3aHO, YTO
YPOBEHb 3HAYMMOCTH BIIUSIHAS MAaKpPO3KOHOMHYECKMX IOKA3aTeJNed Ha ILIEHBI
AKIMA POCCHMCKUX KOMIAHHUM OTJIIMYAETCS B PA3JIMYHBIE KPU3UCHBIE MEPUOJBI.
Haubonpieit crenenpio Koppeasuuu o0nafaroT cieayroume (paxkTopbl: UHACKC
MockoBckoii bupxu, 1iena Ha HeTh Mapku Brent — i o0oux paccMaTpuBaeMbIX
kpuszucoB; wuHAekc S&P 500, neHexxHas wMacca, HWHIAEKC IPOMBIIUIEHHOTO
MPpOM3BOJICTBA — JAiIs1 MupoBoro ¢punancoBoro kpusuca 2008-2009 rr.; u katodeBas
crtaBka IIb Poccun m mHAEKC MOTPpeOMTEILCKUX IIeH — s BalmroTHOro kpusuca
2014-2015 rr.

JlaHHBIE BBIBOJBI MO3BOJISIIOT CYAWTh O NOATBEPKICHUU THUIIOTE3BI O
BO3/ICMICTBUM SKOHOMHUYECKHX COOBITUH U Mep JACHEKHO-KPEIUTHOM MOIUTUKH,
BIIUSIIOLIEN Ha TOXOJHOCTh (POHIOBOTrO phiHKa Poccuu.

CIIMCOK JIMTEPATYPbI

[Mapn VY., Anekcangep I'., boimm Jx. UHBECTULMUN : Ilep . ¢ aHrm. -
M.:MH®PA-M , 2001. - XIIL.

. Hanumaiickuii B.JO., Jlemunenko T.M. «PeiiTuHroBas olleHKa 3HAYUMOCTH
(hakTOpOB, BIMSIONIUX HA KATUTATU3AIUI0 POCCUUCKUX KOPIOPALTHII»

. Hanugpaiickuii B.1O., Jlemupenko T.M. «PeiiTuHroBas oleHKa 3HAYMMOCTH
(hakTOpPOB, BIMSIONIUX HA KATUTATU3AIUI0 POCCUUCKUX KOPIOPALHII»

. Baxpymes J1.C, TepentneB 1. A. «CpaBHuTENbHBIN aHaN3 Kpusucos 2008 u 2014
roJIoB B KOHTEKCTE MpPOOJEeMAaTUKU YCTOMYMBOCTH OTEUECTBEHHOTO pPBIHKA
(¢uHaHcoBOrO KamuTana» // uHTepHeT-KypHan «HaykoBeaenue», No3 (mait -

utoHs), Tom 7, 2015.
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OOPMHUPOBAHMUE JIBYXCEKTOPHOI'O IIOPT®EJIA C HU3KUM
PUCKOM U3 POCCUMCKHUX «'OJYBbIX ®UIIEK»

Asepvanosa Anexcanopa Braoucnasosna, avaveryanova@edu.hse.ru

HUY BLID — Cankm-Ilemepoype, paxynemem CIIOILIOM, I kypc

Pyxosooumenwv: Kopneiiuyx bopuc Bacunvesuu, npogpeccop oenapmamenma
axoHomuxu, 0.9.1., HUY BIIID - Canxm-Ilemepbype
B nmnocnenHue Mecsibl CHUKEHUE KIIIOYEBOM cTaBKH LleHTpoOaHKOM
BBI3BAJI0O CHIDKEHUE CTaBKM 1O OaHKOBCKUM JEMO3UTaM [0 OYEHb HU3KHUX
3HaYeHUU. ITO OOCTOATENBCTBO MPUBEIO K TOMY, UYTO MHOTHE BKJIAJIYMKU OAHKOB
pa3o4yapoBajuCh B TPAAUIIMOHHOM METOJAE COXPAHEHHsS COEpeXEHUH W Havyaiu
3aIyMbIBaThCsl 00 albTEPHATUBHBIX CIOCOOax BiOKeHUH. CTpeMsiCh HE YIyCTUTh
CBOMX KJIMEHTOB M UX cOepexeHus, OaHKM Temepb AaKTHUBHO TMpejiararor
BKJIQJUMKaM OTKpbhIBaTh WHBECTUIIMOHHBIE cue€Ta W NpUOOpeTaTh Ha JIMYHbBIC
CpeACTBa pa3IMYHbIE AKI[UU C LENIbI0 MOBBIIMIECHUS JTOXOJHOCTH WHIUBUIYAIbHBIX
coepexenuit. 3a 2020 xonnuyectBo MHauBHyanbHbIX MHBECTHLIMOHHBIX CUETOB
YBEJINUNIIOCH Ha 384 THICAYN.

Onmnako HOBBIM TpeHA B cdepe cOepekeHUuN Co3[aeT CIEAYIONIYIO
npoOJieMy: MOCKOJIbKY JIOMOXO35iCTBA OOBIYHO HE 00JIaat0T HEOOXOIUMBIMU
(MHAHCOBBIMU 3HAHUSIMU, UX HUHBECTUIIMOHHBIC PEIICHUS YacTO OKAa3bIBAIOTCS
CJIMIIKOM PUCKOBAaHHBIMHU M MOTYT HPHUBECTH K YOBITKaM, a HE K OXHUJAEMbIM
BBICOKMM JIOXOJIaM. JTa ONAaCHOCTh B HEJOCTATOYHOM CTENEHU OOBSICHSAETCA
BKJIQJUYMKaM, TP 3TOM OaHKM HE MpeasiaraloT CBOMM KJIMEHTaM Te MPOCTEUIne
METO/Ibl CHIXKEHUSI pUCKAa UHBECTUIMNA, KOTOPbIE MOTYT OCO3HATh U MCIOJIb30BATh
Ha MMPAKTHKE HEMOATrOTOBJIEHHbIE OObIBaTENN. B naHHON paboTe cieflaHa MOIbITKA
BHECTH CBOM BKJaJ B pEIIEHHE OSTOM BaXXHOM MpoOJeMbl W TIpejjiaracTcs
UCITI0JIB30BaTh METOJ (POPMUPOBAHUS MPOCTEHIIEr0 MHBECTULIMOHHOTO NOpPTdes,
COCTOSIIIIETO U3 IBYX BUIOB aKLIHM.

[TockoNbKY OCHOBHBIMHM BUJAMU POCCUUCKUX «TOJYOBIX (DUILEK» SIBISIOTCS
akuuu OaHKOBCKOI'O M CBIPbEBOIO CEKTOpa, Mpeiaraerca (opMHUpPOBATh

JIBYXCEKTOPHBI mopTdenb W3 aknuid JABYX COOTBETCTBYIOIIMX  BHJIOB.
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PaccmatpuBarorcsa akuuu komnanuit Coep, BTB, Pocuedts, I'aznpom. [Tockonbky
KoBapHaius JOXOJHOCTH MEXIY akKIUSMU OJHOTO CEKTOpa OOJbIle, YEM MEXKIY
aKIUSIMU Pa3HBIX CEKTOPOB, PACCMATPUBAIOTCS YEThIPE BO3MOXKHBIX MOPTQEs:
Coep-Pocuedts, Coep-I"aznpom, BTh-Pocued s, BTh-I"azmpom.

beina mocraBieHa 3ajaya: Ha OCHOBE aHalM3a pbIHKA 3a IMOCIEIHUE
JIBaJIIaTh TPU JIHS pACCUUTATh TapaMeTphl HAUMEHEE PUCKOBAHHOTO MOPTQeEs AJis
KaXXJIOT0 U3 YEThIpEX CIydaeB W BhIOpAaTh HAMMEHEE PUCKOBAHHBIN M3 HUX. DTOT
noptdens u OydeT MNPeaoXKeH JJisi HWHBECTUPOBAHUS HEMOATOTOBIECHHBIM
rpaxkaanam. J{ns pemieHus: 3Toil 3aauu [eHbl aKIUi 3a MOCIeIHUE JBAIATh TPU
JHs1 ObUTM HOPMHUPOBAaHBI MOCPEJICTBOM JCJICHUSI Ha HaYallbHYIO 1ieHy. Jlanee aus
Ka)XJI0r0 BUJIa aKIUM OBLT paCCYMTAH PUCK KaK AUCIEPCUS HOPMUPOBAHHOM IIEHBI,
a JUId KaXJIOW Tapbl aklIUNd — KOBApHUIUS 3HAYCHUW HOPMHUPOBAHHBIX IIeH. Ha
OCHOBE TIOJIYYEHHBIX JaHHBIX C HCMOJb30BAHUEM H3BECTHOU (POpPMYJbI pHCKa
noptdens (I'. MapkoBun, Jl. ToOuH) ObUIM paccuUTaHbl CTPYKTypa M PHUCK
YETHIPEX JBYXCEKTOPHBIX MOPTdEei.

Ha ocHoBe aHanmu3a AWMHAMUKU I1I€H aKIU{A YeThIpeX KOMMaHuM Oblia
BBISIBJIEHA OCOOEHHOCTh UCCJIEAYEMOro MepHoJia, KOTOpasi COCTOUT B 3HAUUTEIIBHO
OoJiee cuIIbHOM BoMaTWIBLHOCTH (pe3kom pocte) akuuii BTH mo cpaBHenutio ¢
IPYTUMH aKUUSIMU. DTO OBUI POCT, OCHOBAaHHBIM Ha OXHUIAHUAX XOPOIIETO
KBapTaJIbHOTO OTYETAa U TMOBBIIIEHHBIX JUBUACHAOB. Tak, pHUCK 3ITUX aKIUH
(nucnepcuss HOPMUPOBAHHOM IIE€HBI) MPEBBINIAT PUCK APYTUX aKIui Oosiee 4em B
JeCITh pa3. ITa 0COOCHHOCTH MO3BOJIMJIA U3HAYAIBHO MCKIIOUNTh akiuu BTH u3
MPETEH/ICHTOB Ha (POpMHUPOBAHNE HAUMEHEE PUCKOBAHHOTO MOPT(Esi, UTO TaKkKe
NOATBEPAUIN TPOBEACHHBIE pacueThl. OKazaloch, YTO HAaUMEHEE PUCKOBAHHOU
napoit akuui siBnsercs Coep-I'aznpom, mpudem 0l MEePBBIX AKIUA COCTABISET
67%, BTOpbIX akuui — 33%.

JlaHHBIN BBIBOJ| paclpOCTPaHSAETCS HAa UCCIEIyeMbId MEpPUOJ BPEMEHH, a
JUTSL peIlieHus 3a1au POpMHUPOBaHUS MpOCTeIero noprdens B Oy IyieM cieayer
UCCNEeIOBAaTh II€Hbl 3a TOT NEPUOJ BPEMEHU, KOTOPBI HEMOCPEACTBEHHO

npecAmMCCTBYET MOMCHTY HIPUHATHA WHBCCTUIIMOHHOI'O PCIICHUS. HpennonaraeTc;I,
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YTO Ha OCHOBE PACCMOTPEHHOTO B paboTe METOAa MOXKHO pa3paboTaTth MpOCTOU
QITOPUTM W  KOMIIBIOTEPHYIO MPOrpaMMy, KOTOPYIO CMOTYT  YCIEIIHO
UCIIONBb30BaTh «OCTOPOKHBIE» BKIAMUYUKH, HE oOnamamomue (HUHAHCOBBIMU

3HaHUAMU.

BYJIYUIEE POCCUHACKOTI'O PBIHKA KUBEPCTPAXOBAHMUSI:
CPABHUTEJIbHBIN AHAJIN3 EBPOIEMCKOI'O OIIBITA

Opexosckas Munena Anexcanopoena,Maorekhovskaya@edu.hse.ru

HUY BLID — Cankm-Ilemepoype, paxynemem CIIOILIOM, 3 kypc

Pykosooumensv.: Tapacosa FOnus Anexcanoposna, ooyenm oenapmameHma
¢unancos, x.5.1., HUY BIIID - Cauxkm-Ilemepbype
[udpoBoil pbIHOK, KOTOPBIM HpeacTaBisieT co00M HUGPOBLIE TEXHOJIOTHUU
uisi cOopa, XpaHEHUs, IOUMCKAa U pacnpocTpaHeHus JaHHbIX BHyTpu IT-
MHPPACTPYKTYpPHI, YBEIUUUBAETCS OUYeHb ObICTphIMU TeMnamu. [lo manasim PBK
r100a bHBIA PBIHOK IHdpoBol TpaHchopmanuu coctaBuia $1,18 TpaH. B 2019
roay. BepositHo, B 2023 romy pweiHOK BbIpacteT 10 $2,3 TpiaH. DTH nudpsl B
nepepacyeT Ha KOJWYECTBO IIOJIb30BATENIE COCTAaBISAIOT Oojee 4YeThIpex
MHJUTHAPIOB MOJIB30BATEINEN COrsacHO ucciaenoBanuto IB-group va 2020 rox.
Oco0OeHHbIN BCcIuleCcK OHJIAMH-uHAYycTpun 3ameteH B 2020-2021 romax,
KOrja MmaHAeMHUs BbIHYJWJa MOYTH BCE 3€MHOE HAceJeHUuEe MNEepPelTH B OHJIAMH-
pexuM ISl yAaldeHHOM paloThl, AUCTAHIIMOHHOTO OOpa30BaHHS WM MPOCTO
MOJJICP>KaHUS CBSI3M C BHEIIHUM MHUPOM. OTa TEHACHIMS HE Mpolia MHUMO
XaKepOB U B3JIOMIIMKOB, KOTOPBIE 3a CUET HE3AIIUIIIEHHOCTH ITU(DPOBON CUCTEMBI
MIPOHUKAIOT Ha cepBepa, rie coOpaHbl KOH(MUICHIIMATbHBIE JaHHbIE KOMIIAHUN U
WX KJIMEHTOB.
CoryiacHo €XerogHomMy otuery rinoOanbHbix Ou3Hec-puckoB Allianz Global
Corporate & Specialty (AGCS) B MUPOBOH MpaKkTUKE KOJIMYECTBO KHOEP-
MHIIUJICHTOB, TO €CTh JEHUCTBHI, CBA3aHHBIX C HE3aKOHHBIM NMPOHUKHOBEHHEM B

uH(pOpMaMOHHYIO cuctemy, yBennumiochk Ha 300%. B Poccun nmpocnexuBaercs
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Ta K€ TeHJICHIIUS K POCTY: MO JaHHBIM KOMMaHUU AHTHU(UIIMHT TOJIHKO HA HA4ajo
2020 rona poct kubepnpectyruieHui mo Poccuu Boipoc Ha 91,7%.

JIns MUHUMM3allMM PUCKOB U TOJYYEHUS KOMIIEHCALIMM, CBSI3aHHBIE C
MH(POPMAITMOHHON 0€30MacHOCThI0, KOMIIAHMU Ha 3amajieé yXKe HECKOIbKO JIEeT
oOpalaTcsi K yCiayre «KuOepcTpaxoBaHMs», KOTOpas MpEeJCTaBisieT U3 cels
JOTOBOP  3allUThl KOMMIAHUU OT YOBITKOB, CBSI3aHHBIX CO  B3JIOMOM
nHpopMarmoHHeIX cucteM u [T-uHGpacTpyKTyphl KOMIAHUU WU (PU3HYECKOTO
nuna. Takol BUI cTpaxOBaHUs TapaHTUPYET CTPAXOBATEINIO BBIIIATHL B CIydae
HACTYIUJICHUS] KWOEPUHIIUIEHTA, KOTOPBIN BXOAUT B CTPAXOBOE MOKPBITHE.

EBponelickuii ppIHOK — IUIOIIAJIKAa, HA KOTOPOUW PBIHOK KHOEpCTpaxOBaHUs
noctatouno xopouro pa3But (Ilo manasim McKinsey, 40% muposix Insurtechs
KoMmnaHui npuxoautca Ha EBpomy, bamxuuii Boctok u Adpuky). B To ke Bpems
B Poccum crpaxoBaHue  KuUOEp-pUCKOB  SIBISETCS  HOBOW  OTpaciblo,
MPECTABICHHBIA HECKOJIBKUMU CTPAXOBBIMU KOMITAHUSIMU.

Lenab: HaA OCHOBE CPAaBHUTEIBHOTO aHAM3a PHIHKOB MO MPEIOCTABICHUIO
ycayr kubepctpaxoBanust B Poccum u Ha Tepputopuu EBpomnelickoro Coroza
BBISIBUTh OOIME€ W Pa3NUyHbIE 4epThl N1 (POPMUPOBAHUSI OLEHKU HBIHEIIHETO
COCTOSIHUSI pBbIHKAa KuOepcTpaxoBaHusi B Poccuu, yuuThiBas ero cneunuduky.
Takum o6pa3zoM, Mbl MOXkEM CHOPMYIHPOBATH UCCIEI0BATEIBLCKHI BOMPOC: KaK
BBITJISIAUT PHIHOK KuOepcTpaxoBaHus B Poccuun?

JInst BBIMOJMHEHUS 1€ ObLIM MCHOJIb30BaHbI CIIEYIOINE MEeTOAbI: COOp
JAHHBIX W3 OTYETHOCTEW KPYMHBIX KOMMAHUN, KOTOPHIE CHEHHAIM3UPYIOTCS Ha
3amute ot kubepyrpos (IB-group, Positive Technologies, Autuduiunr), aHamus
MHTEPBBIO KPYIHBIX JAesTenedl B kubepcrpaxoBaHur PP U HMHTEpPBHIOMPOBAHUE
CTpaxoBbIX kKomnaHui Poccun.

HoBu3Ha wuccrnenoBaHusl 3aKIOYaeTcs B TOM, 4YTO BCE POCCUMCKHE
UCCIIEIOBAHUSI  TPEJICTABICHBl  JIUIIb  TEOPETHUUECKMMM  BBIKJIQJKaMH U
HeOOJBIIMMHU UHTEPBbIO. HayuHble cTaThu MO IAaHHOW TEMAaTHKE OTCYTCTBYIOT U3-
324 TOTO, YTO OTEYECTBEHHBIM  PBIHOK  KUOEPCTPAXOBAHUS  SIBISETCA

3apOXKAA0IMKUMCA CCTMCHTOM.
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OCOBEHHOCTHU OHEHKHU KPE/IUTOCITOCOBHOCTH
POCCHUMCKHUX MPOU3BOJIUTEJIENA 3EPHOBBIX KYJIbTYP
Tnocmanos Pycnan Braoumuposuu, rvtlostanov@edu.hse.ru

HUY BLID — Cankm-Ilemepoype, paxynemem CIIOILIOM, 4 kypc

Pyrosooumenwv: Mapkosckas Enuzasema Heopesna, doyenm oenapmamenma
¢unancos, k.5.1., HUY BIIID - Cauxkm-Ilemepbype
AKTyaJbHOCTHh. B HacTosiiee Bpemsi BOMPOCHI, CBSI3aHHBIE CO CHUKEHUEM U
YVIOpaBI€HUEM PHUCKOB B 3epHOINEpepadaThIBAIOIIEM CEKTOPE B JUTEpaType
OCBEIIEHbl HeAOoCcTaToOuyHO. Kpome TOro, MeETOAMKH, TMO3BOJSIONME TOYHO
OIICHUBATh KPEIUTOCIIOCOOHOCTh MMEHHO CENbCKOXO3SMCTBEHHBIX OpraHU3alluid,
He cymecTtByer. [loaToMy OOMBIIMHCTBO OaHKOB HCHOJB3YET COOCTBEHHbBIE
MOAXOJbl W TPUHIMIBL OllEHMBaHUs. B cBA3M C 3TUM co3gaHue crocoba Mo
MPOTHO3UPOBAHUIO HEAI(DPEKTUBHOCTU JEUCTBYIOUIUX 3€pHOIEpEepadaTHIBAIOIINX
NpeANpUsITANA, KOTOphIM Obl oOTpaxkan Haubonee OJM3KOE K PpeaJbHOCTU
(¢uHaHCOBOE COCTOsSIHME (KPEIUTOCIOCOOHOCTh) KOMIIAHMM W YUYUTHIBAI
OTpAaCIIeBYIO CIIEHU(PUKY OTPaACIH MPEACTaBISET 0COOYI0 aKTyadIbHOCTb.

Heab0 1aHHOrO0 MCCeI0BaHMS SIBISETCS pa3pabOTKa aJirOpUTMa OLEHKHU
KPEIUTOCIIOCOOHOCTH TMPEANPUATUN 3€pHOBOr0 KOMIUiekca. [lns peanuzanuu
MOCTaBJICHHOW  1enu  chOpPMYJIHMpPOBAaHBI  CIEAYIONIME  3aJayd:  U3Y4YUTh
TEOPETUYECKUE U NPAKTUUECKHE OCHOBBI TMOHATUM KpPEIUTOCIOCOOHOCTH U
OaHKpPOTCTBA; MPOAHATU3UPOBATh COCTOSHHUE CEIIbCKOXO3SUCTBEHHON OTpaciu
Poccun; u3yunthb 3apyOekHbIE U OTEUECTBEHHbBIE MOJICTU MPOTHO3UPOBAHUS PUCKa
OaHKpPOTCTBA, a TaKXe OTpacleBble METOJbI OLIEHKH KPEeAUTOCTOCOOHOCTH
OpeanpusiTiii;  pa3paboTaTh  QJITOPUTM  OLEHKH  KPEAUTOCIOCOOHOCTH
OPEANPUSTUAN 11 KOMIIaHUM, BRIPAIIUBAIOIIUX OJTHOJIETHUE 3€PHOBBIE KYJIbTYPHI.

Ioaxox k pemenuro. IIpoBegeH 3KOHOMETpUYECKU aHaMU3 (PUHAHCOBOMU
oT4eTHOCTH 99 3epHomepepadaThIBarOIUX KoMmmaHui 3a 10 neT, u3 KoTopbix 39
ABISUTUCh  OaHKpoTaMu. OOBEKTOM UCCIEIOBAHUS SIBISUIUCH MPEANPUSATHS,

KOTOpbI€ 3aHUMAJINCh BBHIPAIIMBAHUEM 3€pPHOBBIX (KpOME puca), 36pHOO00OBBIX
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KyJbTyp. [louck onThManbHOW MOJENM 3aKIIOYalCsi B MOCTPOCHHU U H3YYECHHU
TOYHOCTHM CKOPUHIOBOM Mojenu. B  xome paboTsl Ha OCHOBE JaHHBIX,
u3BJIeYeHHbIX U3 0a3bl «Cnapk HWHTepdakc», coszmaHa HopMmaTuBHas 0Oaza ¢
(bMHAHCOBBIMU TOKa3aTEIsIMU M3ydaeMmbix npeanpustuid. [IpoananuzupoBanst 11
nokazareneid, wucnoibdyembix AQO  «Poccenbxo3z0aHkom», A aHaANIM3a
KPEIUTOCIIOCOOHOCTH ~ MPEANpPUSITUH.  YCTaHOBJIEHBI  HAOOpPHI  3HAYMMBIX
OTpaciieBbIX KO3(P(UIIMEHTOB B CYIIECTBYIOLIEM MepeuHe. [ns HariasgHocTu ¢
MOMOIIBI0 JTAHHOM METOAMKU Oblla OIIEHEHAa KPEeAUTOCHOCOOHOCTh KOMIAHUU
CIIX «Ilobena».

HoBuszna. BnepBbie pa3paboTaH HOBBIA AKCOPECC METOM, COCTOSIIIUN U3
CKOPMHTOBOM MOJIeiu U Habopa moka3arenel, XapakTepu3yIoluX B COBOKYITHOCTH
KPEIUTOCIIOCOOHOCTh  MPEANPHUATHS MPOU3BOJUTENSI 3€PHOBBIX  OJHOJIETHUX
KYJBTYp C YU4E€TOM CHeU(UKU OTPACIIH.

OGocHoBaHMe TOJIyYeHHBIX pe3yabTaToB. CPopMyIHpPOBAHHBIA SKCIPECC
METOJI TO3BOJSET TOJYYUTh KOMIUIEKCHYIO OILEHKY KPEeAUTOCHIOCOOHOCTH
3€pHOI00BIBAIOIINX MPEANPUATUMN, 3aHUMAIOIIUXCSA MPOU3BOACTBOM OJHOJIETHUX
KyJbTyp. PazpaboTanHbiil MeTO/ peinoaaraeT UCIOIb30BaHUE YCTAHOBJIECHHBIX B
xo0Jie ((MHAHCOBOTO aHAJIN3a HOPMATUBHBIX 3HAYEHUM U CKOPUHTOBON MOJEIU NSt
MPUCBOCHUS OIIEHKH NPEANPUSITUSAM TpPEeX KIACCOB KPEIUTOCIOCOOHOCTH: S-

YCTOWYHBH, A - ONTUMAJbHBIN, D - KpUTUYECKUH.
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Tpancgopmayusa ousnec-mooeneii pynkyuonuposanus

KOMRAaHui u PUBIHKOG6

PABPABOTKA METO/IUKU OLIEHKHW CEBECTOUMOCTHU 3ATPAT
HA ITEPEBO3KY IIPU IPUMEHEHHUU ABTOTPAHCIIOPTHBIX
CPEJACTB C JIEKTPUYHECKUMMU CUJIOBBIMUA YCTAHOBKAMMU

Cywrkosa Banepus Bauecnasoena, vvsushkova@edu.hse.ru

HUY BLID — Cauxkm-Ilemepoype, ¢paxyromem CII6LIIOM, 4 kypc
Pykosooumenwv.: Yepnses Heopv Onezcosuu

ooyenm denapmamenma no2ucmuxu, HUY BIIID — Canxkm-Ilemepoype

Hacrosimass paGoTa HampaBiieHa Ha CO3JaHUE METOJOJIOTHH  OIEHKH
ce0ECTOMMOCTH TIEPEBO3KH aBTOTPAHCIIOPTOM C JJIEKTPUYECKUMHU CHIIOBBIMU
yCTaHOBKaMH. B 9acCTHOCTH, OHA OXBATHIBAET Pa3pabOTKy BOMPOCOB, CBI3AHHBIX C
OpraHu3alve U ympaBlIE€HHUEM »JKCIUTyaTalued HJIEKTPOMOOWIeH, KOTOphle B
KOHEYHOM HUTOTE JIOJDKHBI MPeoOpa3oBaThCsl B MEIOCTHYIO METOAOJOTHIO OIICHKU
cebecTonMOoCTH. B COBpeMEHHOM MHpE CYIIECTBYET MHOMXECTBO METOIOB,
KOTOpBIE TO3BOJISIOT HaM OICHUTh CTOMMOCTH TEPEBO3KH IS TPaIUIIHMOHHBIX
TPaHCTIOPTHBIX cpeAcTB. OpHAKO, €CliM MOCMOTPETh HAa 3TH METOABI 0oJiee
JETAIBbHO, TO OYKBaJIbHO HEBO3MOXKHO PACCUUTATh HEKOTOPHIC TOKA3aTeNId IS
ANEKTPOMOOWICH B TpuHIMIE. Hampumep, pacxom TOIUIMBA WM CTOUMOCTH
3aMEHBI Macjia — 3THM OOOCHOBBIBAETCS AKTYyaJIbHOCTh JNaHHOW padOTHI, IEBIO
KOTOPOW SIBISETCS CO3JaHWE HOBOW METOJOJIOTHH OIEHKH Ce0ECTOMMOCTH
MEPEBO3KH.

Jnst  anamm3a  (AaKTOpOB, BIUSAIOMIMX HAa CTOMMOCTh  TEPEBO3KH
AIEKTPOMOOWISIMU, OBUT TPOBEJEH aHAIN3 CYIIECTBYIOMIMX METOIUK OICHKU
CTOMMOCTH, a TaKXe HW3Y4YeHBI OCOOCHHOCTH HCIIOJIB30BAHMS U OOCITYKMBaHUS
AIEKTPOMOOWIICH C TETbI0 BBIABJICHHS WX PAa3IU4YUil W CXOJICTB TPU OICHKE
cebectonMocTu TepeBo3ku. [1o pesynbpTaTam HCCIEHOBaHUS TPEAIOKEHA HOBAs
METO/JMKA  OICHKA  CEe0ECTOMMOCTH  TEpPEBO3KM €  HCIOJIb30BAaHUEM

3JIEKTPOMOOMIIEH, KOTOpas B JalbHEHINIEM Mpolljia anpoOanuio Ha IpUMEpPE
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«ITaccaxupaBrorpanca» Cankrt-IletepOypra. B Oyayiem naHHass MeTOIOJIOTHS
MO3BOJIUT paboTaTh HaJ CHIKEHHEM CEOECTOMMOCTH TiepeBo30K. B pabote
pPacCMOTPEHBI JIaHHBIE OTEYECTBEHHBIX M 3apyOEKHBIX MPAKTUK HCIOJIb30BAHUS
TPAHCHOPTHBIX CPEICTB HA JJIEKTPUYECKOM TOIUIMBE B LEISIX MOJCPHHU3ALNU
TPAHCIIOPTHOM JIOTUCTUKHU.

Huxe npencraBieH KpaTKUil alroput™M pa3pab0TaHHON METOIUKHU:

1. Pacuer 3aTtpar Ha ormiaty TpyAa BOJAUTENIEH U KOHAYKTOPOB.
Pacuer pacxon0B Ha OTUHCIIEHUS HA COUUAIBHBIE HYXKbI.
Pacuer pacxonoB Ha 3JIEKTpUUECKYIO Y3HEPTUIO WISt ABvkeHus TC.
Pacuer 3aTpaT Ha aMOpPTU3AIIMOHHBIE OTYNCIICHUS.
Pacuer pacxonos Ha TO u P.
Pacuer 3aTpaT Ha coneprkaHue 3apsiAHBIX CTAHIIUH.
Pacder 3aTpaT Ha copepkaHue CIIy>KObI IBUKEHUS.

Pacuer MMIpOYHUX PaCxXoa0B HA KOCBCHHLIC BUALI ACATCIIbBHOCTH.

W 0 N kWD

Pacuet peHTabenbHOCTH EPEBO3KHU.

Onupasch Ha 3apyOE€KHBIN OMBIT, MOXHO CIENaTh BBIBOJ, YTO OCO3HAHUE
BAXHOCTH TAaKOTO IMEpexoja AUHAMUYHO OXBaThIBaeT Bech mup. Kpome Toro,
MpUMEpPBI 3apyOEKHBIX CTPaH MOKA3bIBAIOT, YTO B TAKOM MEPEXOJIe CYLIECTBYET
PAl 3HAYUTENBHBIX NPEUMYIIECTB. B Poccuu 3TOT CErMEHT TOJIBKO HAYMHAET CBOE
pPa3BUTHE W WIIET BO3MOXKHOCTH IS aJanTali K CYLIECTBYIOIIUM YCIOBHUSIM.
['ocynapcTBeHHBIE M YaCTHBIE OpPraHMU3allUM JIOJDKHBI CIIOCOOCTBOBATH 3TOMY
MEPEX0y, MOCKOJBKY 3JEKTPOTPAHCIIOPT CErOAHS SIBIIIETCA OAHUM W3 CaMBIX
MEPCIEKTUBHBIX HANIPABIICHUH B JIOTUCTHKE.

Ha naHHBIII MOMEHT yXke€ CYIIECTBYIOT OT€UECTBEHHBIE MPUMEPHI CO3IAHUA
AJIEKTPUYECKUX TPAHCHOPTHBIX CPEACTB. Takue KpynmHEWIIME KOMIIAHUH, Kak,
Hanpumep, KAMA3 HamnpapisiiOT CBOM pECYpChl Ha CO3JAHHE U AJAINTAIUIO
anektpudyeckux TC B Poccun. B cBOIO ouepenb, KpyNHbIE YACTHBIE KOMIIAHWH,
OJIHOM M3 KOTOPBIX fABIsETCS «MarauTy», TOJbKO NPUBETCTBYIOT 3Ty TEHICHIHUIO U
BHEJIPAIOT B CBOM JIOTUCTUYECKHUE CUCTEMBI UCIIOJIB30BAHUE JIEKTPOTPAHCIIOPTA.

Onnako, y paccMarpuBaeMod HaumbOosiee ycnemHo anbrepHatuBel JIBC
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JIBUTATENI0, CYIIECTBYIOT TaK)KE 3HAYUTENbHbIE HIOAHCHI, KOTOpbIE ObUIH
BBIBJICHBI B XOJ€ HcclenoBanus. HecMOTps Ha BBICOKYHO SKOJOTHYHOCTH B
paMKax TOpOJICKOM cCpelbl W Haluyue TaKUX MPEUMYIIECTB, KaK CHUKECHHE
BBIOPOCOB U IIIYMOB, 3JIEKTPUYECKUM TPAHCTIOPT BEChbMa HEIKOJIOTHYEH B MPOIEcce
yTuauzanuu. Peub uper o0 yTWIM3alMM aKKyMYJISTOPHBIX Oarapeil, KOTOphIE
colepkaT SIOBUTHIE KOMIIOHEHTBHI, TaKME€ KaK CBHUHEI[ WM JIMTUH, a TakkKe
kuciotThl. [loaToMy ucclienoBaHus U pa3pabOTKU OTHOCHUTEIBHO 3TOTO BOMpOCa
enie TOJbKO mpenactost. OgHaKo yXe ceilyac TaHHOMY OOCTOSITENBCTBY CIEAYET
yACNSATh TPUOPUTETHOE BHUMaHue. HMHade crpemiieHue U30aBUTHCS  OT
HEXXeNaTeIbHbIX BBIOPOCOB M HAHECEHUs Bpella OKPYXKAIoIIeH cpele MOXKeT
BBUIUTHCS B €I1I€ OOJBITYIO SKOJOTMYECKYI0 KaTacTpody.

[lo pe3ynbTaTaM H3y4YeHHs JIUTEPATYPhI, a TaKkKe ampoOalru METOAMKH,
CTOMT OTMETHTh, YTO HA JAHHBIK MOMEHT CTOMMOCTH HEMOCPEICTBEHHO CaMOI0
AJIEKTPUIECKOTO TPAHCIIOPTHOTO CPEJICTBA JOCTATOYHO BBICOKA M IIPEBBINIACT
MMECIOIMECS aHAJIOTH Ha JWU3eJbHOM WM O€H3MHOBOM ToruiuBe. OjHaKo,
YUMUTBIBAasE CYOCHMIAMpPOBAHHME, KOTOpPOE TMOKpbIBaeT npaktudecku 50% Becei
CTOMMOCTH TPaHCIIOPTHOTO CPEACTBA, cutyaius mensercs. [Ipeanomnaraercs, 4to B
JnanbHEWIleM, B CiIydyae OTMEHbI TakuUX CcyOcUIuid, yxke OyayT pa3zpaboTaHb
MEPOIPUATHS U CHOCOOBI CHIKEHHUS CTOMMOCTH 3JIEKTPUYECKOTO TPAHCIIOPTHOTO
cpeAcTBa. DTO, B CBOKO OuYepe/lb, MOCIOCOOCTBYET ellle OONbIIEMY CHUKEHHIO
ce0eCTOMMOCTH.

[Io 3aBepiieHMM WCCIEAOBAHUS BCE IIOCTABJICHHBIE 3a7ayd  ObLIH
BBIMOJIHEHBI. JlaHHass paboTa MOCTHINIA CBOEH IENH MO CO3JaHHI0 METOIUKH,
MO3BOJISIOIIEH  OIICHHWBAaTh CEOCCTOMMOCTh  TEPEBO3KH  aBTOMOOWIISIMH — C
ANEKTPUYECKUMU  CUJIOBBIMH  YCTAaHOBKAMU INyTEM aHaldu3a HMeErouencs
JIUTEpaTypbl, KAOMHETHBIX W TEMATUYECKUX HCCIEAOBAaHUN, HM3YyUYEHUS PBHIHKA,
oreHKHd 3G (PEKTUBHOCTH M CPABHUTEIHHOTO aHaln3a. JTa METOJHMKA ITO3BOJISET
YBUJIETh, YTO UMEHHO OKa3bIBaeT HauOOJbIIee BIUSHUE HA CEOECTOMMOCTD TaKOM
MEePEeBO3KHU, a TaKXkKe, YTO HEO0OXOAUMO MPEANPUHATH ISl MOMYISpU3ALUU U

JOCTYIHOCTH TaKOT'0 CIIoco0a TPaHCIIOPTHPOBKH.
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OpHako He HCKJIYEHAa BO3MOXXHOCTh TOTO, 4YTO Hapsay ¢ OypHbIM
pa3BUTHEM B 0O0JIACTH JIOTHCTHKU M AJICKTPUPUKAIIMHN CYIISCTBYIOIAs METOIUKA
MOXXET OBITh JOTIOJHEHA WJIH CKOPPEKTUPOBaHA B COOTBETCTBUU C HOBBIMU
CTaHAapTaMu, TPeOOBAaHUSIMH M TEKYIIUMHA OCOOCHHOCTSIMHU.
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UHTEJUJIEKTYAJIBHBIE TEXHOJIOT'MU U CUCTEMBI ((BKJIFOYASL
MCKYCCTBEHHBII HHTEJIJIEKT) B YIIPABJEHUM JIOTUCTUKOM
N HEIISIMU TIOCTABOK

Cunaesa Mapusa J[mumpuesna, mdsilaeva@edu.hse.ru

HUY BLID — Cankm-Ilemepoype, paxynemem CII6IIIOM,

1 kypc mazucmpamypoi

Pyrosooumenwv: Ceposa Enena I'ennadvesna, doyenm oenapmamenma
menedxncmenma, K.2.4., HUY BIID — Cauxkm-Ilemepbype

Ha mpoTspkeHnn MHOTHX JIET MUpP JABWXKETCS K IudpoBomy Oyayiiemy, H

TCXHOJIOIMM HHAYCTpUH 4.0 cuurtaroTcs MOHOIHBIM JABHUIAaTCJICM Ha 3TOM IIyTH.
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OnHoit u3 HanboJiee M3BECTHBIX M3 3THUX TEXHOJOTUM (BKIro4as OmokueitH, [oT,
oOJlayHble BBIYUCICHUS W T. [I.) SABJISETCA HUCKycCcTBeHHbIM wuHTeiwiekT (UUN),
OnpeneNaeMblil Kak CTIOCOOHOCTh MAIllIMH O0IIATHCS C JIOJIbMU U UMUTHPOBATH UX
BO3MOXXHOCTH. Hapsimy ¢ pactymein BaxHoCThro MM B IPOMBINIJIEHHOCTH OH
CTAHOBUTCS Bce 00Jiee pacIpOCTPAaHEHHBIM 00BEKTOM HUCCIIEIOBAHUN U B HAYYHOM
muckypce. IlosiBasiercs Takke Bce Oouibllie UM 0oJibllle OM3HEC-UCCIIEIOBAHUN Ha
ATy TEMY, IPUYEM YIIpABICHUE IEMSIMH MTOCTABOK MPU3HAETCS OJHOM U3 obJacTel,
HauOosiee BEPOSITHBIX JUIsl MOJdydeHuss npuosuin ot npumeneHus HNU. Xors
MHTEpEC CO CTOPOHBI TMPAKTHUKOB U HCCIENOBaTelel BBICOK (0 ueM
CBUJIETEJILCTBYET OOJBIIOE KOJIUYECTBO HccheaoBanuil, kacaromuxcs MU, kak B
pPYCCKOM, Tak U B 3apyOekHOU nuTeparype, Hanpumep, Jarrahi, 2018, Nishant et
al., 2020, u MHOTHE JIpyTHE), CYIIECTBYET HEOOXOIUMOCTh M3yunuTh Bkiaag UU B
00J1aCTh JIOTUCTUKH.

B HECKONIBbKHUX HCCIIEIOBAHUSX YIOMHUHANACh JaHHAs HEO0OXOIUMOCTh
(HampuMmep, B CTaThsIX TaKUX aBTOpoB, kak Dubey et al., (2020), Min, (2010),
Vargas Florez et al., (2015)). B cBoeM ucciienoBaHuu aBTOp TaKXKe€ BHOCUT CBOM
BKJaJ B YCTpaHEHHE 53TOro mpoleia ¢ MOMOIIBI CHUCTEMaTHYECKOro o0030pa

JIMTCPATYPhI 1 OTBCTA HA CIICAYIOINNC NCCIICIOBATCIILCKHUEC BOIIPOCHI:

1. Kak WW wucnonb3yercs B JOTUCTHKE M YOPABICHUU LEMSMHU
IOCTaBOK?
2. B kakux momoOnacTax JOTHCTUKHU W YNPABJICHUS LEMSMU MOCTABOK

WU ucnons3yercs Haubosee 4acto?

3. Kakue texnomorum WM nHambonee mnomyiasipHbl B JIOTUCTHKE W
YIIPABJIEHUH LEMSMU TOCTABOK?

PaccmaTpuBaroTcs Hanbojee pacnpoCTpaHEHHBIE METOAbl U TEXHOJOTUU
MU, npumeHseMble B HCCIEOOBAHUAX JPYTHX aBTOPOB. Takxke pacCMOTPEHBI
MOAMOJISI W 3aJa4d, KOTOpble yXKe ObUIM YyIydlleHbl C ucnosib3oBanuem HWU.
[IpoBeneH aHanu3 CyLIECTBYIOUIEN JIMTEPATYPhI, KOTOPBIA MOXET CTaTh OCHOBOM
Jutst Oy IyIuX McclieoBaHuil. [l oTBeTa Ha BTOPOM MCCIeA0BaTENbCKUI BOIIPOC

TaKke 00CYX IAI0TCs MO0 U 3a]]a4u, KOTOPbIE, BEPOSITHO, OYAYT YIYUIIEHHI C
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nomonipio TexHosiorut M. [{ist oTBeTa Ha TPETHUIl MCCIENOBATEIBLCKUIM BOIPOC,
MPOBEJIEH aHaIW3 CyIIEeCTByrommMX TexHonorud MW u BbIsiBIeHB Haumboliee
s dexTuBHbIe U3 HUX. TakuM 00pa3oM, 00OCHOBAaHO TEOPETUUECKOE MTPHUMEHEHHE
paboTHI.

[lenv NAHHOTO WCCIENOBAHUS 3AKIIOYACTCA B ONPEACICHHM TEKYLIEro
COCTOSIHUSL UCIIOJIb30BAHUSA HCKYCCTBEHHOTO HWHTEJUIEKTAa B JIOTUCTHUKE W
YIIPaBJIEHUH LENSMH MNOCTaBOK. OCHOBHBIMH 3TaliaMy HCCIIEIOBAHHUS SIBIIAIOTCS
0030p akTyallbHOW JHTEPATyphl IO TEME MHCCIENOBAaHUS M CHUCTeMaTU3alus
HWCTOYHHMKOB, a TAKXK€ AaHali3 IMOJYYEHHBIX pe3ynbTaTtoB. bosiee TOro, aBToOp
MpeiaraeT NOTEHIUAIbHBIE TEMbI TAIBHENUIIINX UCCIIEAOBAHUM.

Hoesusna nanHoil HaydyHOM paOOThl COCTOMT B BBISIBICHHHM €Il€ HE
M3YYEHHBIX B MOJIHOW Mepe acnekTax npuMeHeHns: M B TOrucTuke u yrnpaBaeHUU
LENSIMH TOCTaBOK.

Cnenan CTpYKTYpUpPOBaHHBIM 0030p JMTEPATYphl, BHISABJICHBI O0OJACTU, B
KOTOPBIX MPUMEHEHHE HCKYCCTBEHHOTO HHTEIUJIEKTa B 3apyOe’KHBIX KOMIAHMSIX
Hanbosee yacto U 3G(PEKTUBHO, a, CIETOBATEIHLHO, UMEHHO B 3THX OO0JaCcTIX
HAYHETCS BHEJPEHUE TEXHOJIOTUN B POCCUUCKUX KOMITAHUSAX. ITU 00JIaCTH:

1. Onepanuu 1 ynpaBieHHE KOHTEHHEPHBIMU TEPMUHAIAMU;

2. [IpornosupoBanue copoca.

Takxe ompenenensl Haubosee 3p(HEKTUBHBIE TEXHOJIOTUU HUCKYCCTBEHHOTO
VHTEJUJICKTA ISl IPUMEHEHHUS B JIoTUCTUKE U Y LI 1:

1. HckyccTBEeHHBIE HEUPOHHBIE CETH;

2. ATEeHTHBIE/MYJIbTUAT€HTHBIE CUCTEMBI.

UccnenoBarenbckas paboTa HMeEET Kak yOpaBJIE€HYECKoe, TakK U
TEOPETUYECKOE MPUMEHEHHE, KOTOPhIE MOTYT OBITh HCIOJB30BaHbl B HAayYHBIX
UCCIIEIOBAaHUSIX U HAa MPAKTUKE B 00acTsax Joructuku u Y.

TeopeTnueckoe mnpuMeHeHUe pabOThl paccMOTpeHo Bhuilie. MHTepec ke
MEHE/P)KEpOB B JAHHOM HCCIEJOBAHUM MOXKET OBITh OOBSCHEH CIETYIOIIUM.
BbIsIBIIEHHBIE TEXHOJOTUH ONTUMU3HPYIOT nofodnactu goructuku u YUIL. Xote

IIOHUMAaHUE JTOro eme He pacnpocrpaHeHo B Poccumn, MM yxe HauynmHaer
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MMOHEMHOTY TNPUMEHSTBCS W B POCCUUCKHX KOMIIAHUAX. MeEHeIKep, KOTOPBIH
HayHET BHEIPSITh HOBbIE TEXHOJOTHUH, OyJeT O4YEeHb LIEHEH JUisl KoMmmnaHuu. boiee
TOrO, KOMIIaHUs, KOTOpas B YHUCIE IMEPBBIX HAYHET ONTUMHU3UPOBATH CBOHU
nporieccel ¢ nomonipto UM Oyaer umers OOnbIION ycmex Ha pbiHKe. s Tex
MEHEIKEPOB, KOTOPBIE HE HMEIOT CMEJIOCTU BHEAPATH HOBBIE TEXHOJIOTUU,
uccinenoBanne OyaeT mosie3Ho st (GOpPMUPOBAHUS TOHMMAaHUSA, K KaKuM
IIEpEMEHAaM TOTOBUTHCA. TaKKe TEXHOJIOTMU HCKYCCTBEHHOIO HWHTEJUIEKTA
MOJIE3HBI B €KEIHEBHBIX Olepauusx. Hanpumep, sKCriepTHbIE CUCTEMBbI ITPUHATUSA
pemieHuid MoryT nmomodb MeHemxkepam YIIII, ocobeHHO B pelieHur BOMPOCOB
ompenesieHus] pa3Mepa MapThuM U BbIOOpa mocTaBiuKa/mokymarens. Kpome Toro,
npyrue wmeronsl WU, opueHTHUpOBaHHBIE Ha IUIAHUPOBAHUE, TaKUWE Kak
pacrpesielieHHOe pelleHrne MNpo0JeM M HepapXUueckoe IUIaHUPOBAHME, TaKKe
noJjie3Hsl i MeHemkepoB YIIII. B cBfA3M ¢ nepCcneKTUBHBIM XapaKTEPOM
IUIAHUPOBAHUSA LETIOYKU NTOCTABOK TAKME METOJBI ITIOTEHUIMAIBHO IIPUMEHUMBI U B

3TOH 00JIACTH.

ON THE ISSUE OF DEEPLY AUTOMATED SUPPLY CHAIN: CONCEPT
AND THE MAIN TENDENCIES FOR DEVELOPMENT
Heanoe Ocman Anopeesuu, oaivanov@edu.hse.ru

HSE - Saint Petersburg, SPbSEM, 1" magistrate

Advisor: Elena G. Serova, Associate Professor of Department of

Management, PhD, HSE - Saint Petersburg

There is an ongoing tendency for automation in the World. Companies are
trying to implement automated technologies to increase productivity.
Development, however, is very segmented and slow. Most of the currently
available technologies rely heavily on human labour to support their operation.
Such a situation occurs because there is no direction for development in the
automation of supply chains. This work aims to propose a concept of a deeply

automated supply chain.
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This work relies on an analysis of existing technologies to present the most
realistic concept of a deeply automated supply chain. As each technology has its
own set of strengths, weaknesses and limitations, it is important to choose only
those that will suit the concept well. Autonomous vehicles, artificial intelligence
with application to different types of vehicles, the internet of things, blockchain
and automated warehousing and other technologies were reviewed to combine
them in a viable concept. The main tendencies for development were analysed to
show how this concept could fit in the current state of innovation in Supply
Chains.

Results of this work rely on the framework of Supply Chain Management
and knowledge about the current state of reviewed technologies obtained from the
most recent publications. Main tendencies for development were analysed based on
the directions of development of certain technologies and best practices of their
implementation. The resulting concept showcases a research gap in deep
automation in Supply Chain Management and could be helpful to guide the

development of new technological solutions for deeply automated supply chains.

ADAPTING ALIEXPRESS (ALIBABA GROUP) COMPANY TO
EMERGING MARKETS IN THE CONTEXT OF INSTITUTIONAL
VOIDS: THE CASE OF RUSSIAN FEDERATION

Boluchenkova Natalia Olegovna, noboluchenkova@edu.hse.ru

HSE - Saint Petersburg, SPbSEM, 2"

.| Romie Frederick Littrell
Advisor:

, Ph.D, Professor HSE - Saint Petersburg

Contemporary world is experiencing a COVID-19 pandemic, many
countries have economic difficulties, and they cannot cope efficiently with their
social responsibilities due to the lack of communication channels, weak
institutional development. In such conditions, business and its experience can help.
The relevance of the paper is that we show how corporations can solve the problem
of insufficient state participation in social issues, and promote the transformation
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of the government into a more developed one, what is vital in the context of the
global pandemic crisis. The aim of this work is to use the example of the entry of
the AliExpress Company into Russian market in 2010s to show how it is possible
for business to contribute to sustainable development in the state.

To solve the research problem of the ability of e-marketplaces to contribute
to the evolution of Russia, we use the theory of institutional voids. It was almost
the first time used by the Professor at the Harvard Business School Tarun Khanna
and Krishna G. Palepu in their book Winning In Emerging Markets: A Roadmap
for Strategy and Execution (2010). This term is about emerging markets, refers to
the lack of intermediaries between service producers and consumers, gaps in
institutions, without which the functioning of society is difficult.

The novelty of this approach lies in the fact that we use a relatively little-
studied theory in Russian science, showing how a business can adapt to the state
and improve the country's institutional development in the conditions of
insufficient attention of the government to such issues. To do this, we will analyze
what social functions the company performed during its entry into the Russian
market and what came out of it for its economy. This knowledge can help many

countries to overcome the COVID-19 crisis today.

85



MllpOB(l}l U pecuonailbHana IKOHOMUKA:

coepemeHHble Mooenu u ux amnupudecKkas npoeepka

NCCIEJOBAHHUE KJIACTEPOB, HIOAAEPKUBAEMbBIX B PAMKAX
IHPOI'PAMMbBI MUHITPOMTOPI'A P® METO/J1OM CETEBOI'O
AHAJIN3A

Epwosa Anna Koncmanmunosna, akershova@edu.hse.ru

HUY BLID — Cankm-Ilemepoype, gpaxyremem CII6IIICHB, 4 kypc
Pyrosooumens: Konuunckas Enuzasema J0yapoosna, doyenm oenapmamenma
aomunucmpuposanus, k.9.H., HUY Bl — Cankm-Ilemepbype

Pabora mocBsilieHa U3YyYEHUIO MOJACPKUBAEMBIX TOCYJapCTBOM
NPOMBINUJIEHHBIX KiacTepoB Poccuiickoit denepanuu. Mepbl MO Pa3BUTHIO
KJIACTEPOB HAIpPaBJICHbl Ha YCUJIEHUWE CHUHEPreTH4eckuX 3P(GEKTOB OT ITUX
00beIMHEHUN, BO3HUKAIONINX OT CO3JaHUsl OCOOBIX CBsi3ed Mexay (upmamu.
Cuuraercs, 4TO KJIacTepbl CIOCOOCTBYIOT BHEJIPEHUIO MHHOBAIMI 32 CUET 0OMEeHa
uaesaMu, npodecCuoHaNbHBIMU PaOOTHUKAMHU U OJHOBPEMEHHOIO CYIECTBOBAHUS
aTMoc(depbl KOHKYPEHIIUU MEXKy KOMIIAHUSIMU-YYaCTHUKaAMHU.

Llenvto pabOTHI SBISAJICA aHANW3 CTENEHU NPOJYKTUBHOCTU PabOTHI
MPOMBIIICHHBIX KJIACTEPOB, OTOOpaHHbIX Munnpomtoprom P®. T['unoresa
UCCIIEIOBAHUS: TOJJIEPKUBAEMbIe  TMPOMBIIUICHHbIE KJacTepbl  Poccuiickoii
denepanuu HE B MOJHOW MEpPE COOTBETCTBYIOT OOILIEHIPUHSTHIM OMPEACIICHUSIM
KJIACTEPOB.

B pabGore onucaHbl OCHOBHBIE JSKOHOMHUYECKHE NPEUMYIIECTBA
KJIACTEPOB, UCTOPHUS UX U3YUCHUSI, XapaKTEPHBIE SJIIEMEHTHI U MPUUYUHBI yClexa
u mnonyispHocTH. Ha ocHOBe 3apy0OeXHOro OmbITa ONpeiesieHbl aCHeKThl
JOJATOCPOYHOTO, NPUOBUIBHOTO U MOJE3HOTO [Jis JKOHOMHKHU pEeruoHa
dbyHkimoHupoBaHus kiactepa. llpencraBieHsl oduIlMaNbHBIE JOKYMEHTHI,
peryaupyromue KiactepHyro noautuky POd. IlocTtpoeHsl mapaiienn Mexay
OTEUECTBEHHBIMM TporpaMMamMu U 3apyOexHbiMU aHajgoramu. I[IpoBenen

CETEeBOM aHalu3 INPOMBIIIJICHHBIX KJIACTCPOB, HNOAACPIKHMBACMBIX B pPaMKax
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nporpamMmbl  Munnpomtopra P®, 103BONUBIIMI  BBIABUTH  MPOOJIEMBI,
MPENATCTBYIOLIME MOBBIIEHUIO 3 ()EKTUBHOCTH UX PaOOTHI.

CereBoil aHanM3 MO3BOJSAET MPEACTABUTH CXEMATHYHO B3aWMOJICHCTBUE
AJIEMEHTOB B CHCTEME, BBISIBUTh XAPAKTEPUCTUKHU CBA3EH MExXIy ¢GupMamMu U
ONpEeNeNUTh CUJIbHBIE M cJa0ble CTOPOHBI 3TOro B3auMojehcTBusi. Ha ocHoBe
MPOBEJICHHOIO0 aHaldu3a, B paboTe ciellaHbl BBIBOJABI O PabOTOCMOCOOHOCTHU
uccleloBaHHbIX KiacTepoB. [lonydeHHBIE pe3yabTaThl JAIOT BO3MOXKHOCTH
ONpEeeIUTh KPYT pEeUICHUN, BKIIOYAIIUN epecMOTp METOI0B (POpMHUPOBAHUS
KJIaCTepOB, OOECIeUYeHHUE BHYTPU  KJIACTEPOB  3J0POBOM  KOHKYPEHIIHH,

IMPHUBJICYHCHNEC B KIIACTCPLI HAYYHBIX U O6pa3OBaTeJII)HI)IX Opr&HPBElHHfL

OLEHKA JOCTYINHOCTHU HABEMHOI'O OBIIECTBEHHOI'O
TPAHCIIOPTA B KUPOBCKOM PAHOHE I'. CAHKT-IETEPBYPT' A
HUnvawenxo Mapus Cepeeesna, msilyashenko@edu.hse.ru

HUY BLID — Cankm-Ilemepoype, gpaxyremem CII6IIICHB, 3 kypc

Pyrosooumens: Konuunckas Enuzasema J0yapoosna, doyenm oenapmamenma
aomunucmpuposanus, x.3.H., HUY BIIID — Caukm-Ilemepbype
OOmIecCTBEHHBIM  TPaHCIOPT —  HEOTheMJIeMass 4YacTh  T'OPOJCKOM
uHPpacTpykTypbl. UM MONB3YyIOTCS pa3Hble KaTErOpMU HACEICHUS: MaJieHbKHUe
JETH C POJUTENSAMH, IIKOJIHHUKU M CTYJIEHTBI, pabouuve U MEeHCHUOHEpPHL. B
MPEJCTAaBICHHOW paboTe OcCBemaeTcs poyib OOIIECTBEHHOTO TPAHCIOpPTa B
TPAHCIIOPTHON CUCTEME, C Pa3HbIX CTOPOH PACKPBIBAETCSI MOHITUE AOCTYMHOCTU
00I11IeCTBEHHOI'0 TpaHCHOpTa. JJ0CTyTHOCTh — OOIIMPHOE MOHITUE, BKIIOYAIOIIEE B
ce0s IIeHOBBIC, BpeMEHHbBIE, HHPOPMAIIMOHHBIE, TEXHUYECKUE U TEPPUTOPHATIbHBIC
napaMeTpbl [1]. AKTyalbHOCTh HCCIENOBaHMUS OOYCIOBJIEHA HEOOXOIUMOCTHIO
oOecrieueHusi JTOCTYMHOCTH OOIIECTBEHHOTO TPAHCIOPTa [JIsi BCEX KaTeropui
HaceJICHHUS.
OOBEKTOM HCCIEIOBAaHUS BBICTYMAeT OOIIECTBEHHBINM TpaHcmopT CaHKT-
[lerepOypra, a mpeaMeToM — JOCTYNHOCTb HA3eMHOI0 OOIIECTBEHHOIO

tpancnopta Kuposckoro paitona Caunkt-IlerepOypra. Ilear wucciegoBanus
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COCTOMT B BBISBJICHHH 30H TPAHCIIOPTHOM JOCTYMHOCTHM KHMpOBCKOTO panoHa
Cankrt-IlerepOypra. st IOCTHXKEHHMS TOCTABICHHOM II€IM paccMaTpUBAIOTCS
CYILLECTBYIOILIME MOJIXOJbI K OLIEHKE JIOCTYMHOCTH OOIIECTBEHHOI'O TPAHCIOPTa,
OLICHMBAETCS (PYHKUMOHHUPYIOIIAasd Ha JAaHHBII MOMEHT TPAHCIOpPTHAas CUCTEMA
ropoja, npu nomou mnporpammbl ArcGIS mpoBoguTcs aHamu3 JOCTYIMHOCTH
OCTaHOBOK Ha3€MHOT'0 OOLIECTBEHHOI'O TPAHCIIOPTAa B BEIOPAHHOM paiioHE.
Nudopmarimonnyto 6a3y uccie0BaHUsI COCTABISIOT JJAHHBIE U3 OTKPBITOTO
ucrtounnka «OpenMobilityData» [2]. Wcnonb3yemslii B paboTe METOJ OLEHKU
JOCTYITHOCTH HA3eMHOI'0 MacCaXHpCcKoro TpaHcnopra B KupoBckom paiione
Cankr-IletepOypra onupaercs Ha meton PTAL (public transport accessibility

level), mpumeHsieMblil B TpaHCIOPTHOM IUTaHUPOBaHUU ropoja JlonaoH [3].

HaGepe’
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Nereprodckga

PucyHnok 1. 30HbI JOCTYIIHOCTH HA3€MHOI'0 00IIECTBEHHOI'0 TPAHCIIOPTA

B rpanunax Kuposckoro paiiona ¢ ykasanmeMm 00beKTOB
PesynbpraTel HccienoBaHus NOPEACTaBIECHBl B BHJE KapThl paiioHa,
BBIJICJICHHOM 3€JIEHBIM, JKEJITBIM, OpPAH)KEBBIM WJIM KpacHbIM I[BETOM B
3aBUCHMOCTH OT YPOBHS JOCTYIIHOCTH TpPAHCIIOPTAa B TOYKE. YUYMTBIBACTCS

pacnoiokeHnue 00bEKTOB MPOMBIIIUIEHHON, TOPTOBOM M MMAPKOBOM 30H.
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BbIiBUHYTas TUIIOTE3a YACTUYHO MOATBEPKIAETCA: TOCTYTHOCTh Ha3€MHOTO
o01ecTBEHHOT0 TpaHcmopTa KupoBckoro paiioHa sSBIsSETCS BHICOKOM Ha OOJIbIIEH
4acTH TEPPUTOPUH, 34 MCKIOYEHUEM OCTPOBHOM wyactu. Kpome ocCTpoBOB,
CJIO)HOCTH C JOCTYITHOCTBIO TPAHCIIOPTa HAOJIOAAOTCS TAK)KE B MPOMBIIIIEHHBIX
30Hax paroHa. OTO OOBSACHSAETCA TEM, YTO JOCTYIl HACEJIEHHs B TOPTOBYIO 30HY U
Ha TEPPUTOPHH 3aBOJOB OTPAHUYEH, HEOOXOAMMOCTh B PA3BUTOM OOIECTBEHHOM
TPaHCIOPTE B ITUX MECTAX OTCYTCTBYET.

Ha ocHOBaHMHM TONyY€HHBIX pPE3YyJIbTAaTOB, C YYETOM BBISIBJICHHBIX B
TPAaHCHOPTHON CHUCTEME TrOpOJa HEIOCTATKOB OIMUCHIBAIOTCS PEKOMEHJALMH IO
Pa3BUTHIO TPAHCIIOPTHONW CUCTEMBI U YIYUYLIEHUIO JOCTYHMHOCTH OOIIECTBEHHOIO
TpaHcnopTa. Pemenne 0003HaueHHBIX MPoOJieM TpeOyeT KOMIUIEKCHOTO PElICHUS
BO BCEM I'OpoJie, B TOM unciie U B KupoBckoM paiioHe.
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Technological development still keeps getting better. At the moment, the

world is at the beginning of a new technological industrial revolution, which is
expected to change the global value chains and international trade system
(Hallward-Driemeier & Nayyar, 2017). The phenomenon of the 4.0 Industrial
Revolution has been on the agenda of an academic and expert discussions for the
last decade, but at the moment it is difficult to identify a systematic view of the
impact of Industry 4.0 technologies on global value chains (GVC’s). In literature,
Industry 4.0 refers to emergence of new digital technologies that could affect
global production and many economical operations.

This paper aims to evaluate which technologies of Industry 4.0 affect
Russia’s participation in global value chains. From the literature review, the most
affecting technologies on participation in GVC are Internet of Things, Big Data,
advanced robotics, additive manufacturing and CRM (Strange & Zucchella, 2017;
Ghadge et.al, 2020; Ghobakhloo, 2018; Schmidet et. al, 2020).

Industry 4.0 1s really discussable topic, but in literature there is a research
gap in quantitative studies paying attention on empirically testing the impact of
advanced technologies on global trade and production system. The professional
significance of this paper is to estimate significant technologies for GVCs and
domestic value chains (DVCs) participation on micro-level data for Russia, which
is really complex to provide due to inaccessibility of the data. All these makes our
topic relevant for today. Using Industry 4.0 technologies is really important for the

economic development and improvement positions in GVCs.

8 The results of the project "Evaluation of Russia’s participation in world trade in Industry 4.0
goods and its Impact on the improvement of Russia’s positions in Global value chains”, carried
out within the framework of the Council of the President of the Russian Federation for young
scientists and leading scientific schools supporting grants in 2021, are presented in this work.
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The main research question of this paper is: which technologies of Industry
4.0 effect GVC’s? In the first part of the empirical section, we discuss existing
evidence on the question which Industry 4.0 technologies affect firm’s
participation in global value chains in comparison with domestic chains. In the
second part of the study, we estimate on the impact of the company’s spheres
operating activity that intensively use technologies in order to understand which
types of companies are involved in different types of chains.

Our research is based on the RUFIGE database, which includes information
about 1716 Russian manufacturing companies. The survey was organized by
Higher School of Economics, (2018) as part of the project “Russian Companies in
the Global Economy”. The respondents are CEO’s and top managers of companies.
The research design of the study is quantitative with using secondary data. The
methodology of the research intends to using statistical and econometric analysis
methods. For estimating our models, we run Probit regressions.

Our results show which technologies of Industry 4.0 influence the Russia’s
global value chains comparing with domestic ones. This study brings professional
contribution in economic and management studies by conducting an empirical
research of Industry 4.0 effects on GVC’s. Moreover, our research provides an
understanding to what extent Russian companies that are integrated in chains use
technologies and whether they should be developed.
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