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Ipuaoxenne Nel.
Onucanne 3a1anus no popMupoBaHuIo 0a3wl 3HaAHUIT/pecypca “Academic phrase bank”

Academic writing assignment

The academic writing assignment weighs 10% of the total grade for the course. The task focuses on
selecting phrases/collocations that are used in academic papers of high quality. This assignment will result in
the creation of the academic phrase bank that all the students may use when writing their theses.

The detailed description of the assignment is as follows:

1. While working on your research and reading the articles on your topic, create a list of articles
published in the journals of Q1/Q2 level (as an alternative, A/B or 4*/4/3 level according to ABS
list) that you find appealing for any reason. The number of the selected articles is up to 20. When
forming the list of the articles, you are not limited to only those you are going to cite in your term
paper, and, in this assignment, you may use any topic-related papers that you read on your way of
working on your research.

2. Then, while reading the selected articles, explore carefully how the different sections of the article —
that is the (1) introduction; (2) literature review; (3) methodology; (4) results; (5) discussion and
conclusion — are described. Prepare a list of at least 15 useful phrases/collocations regarding
each of the article sections (so in total you should find at least 75 phrases/collocations) and
complete an Excel form where you should provide the details on the source of the phrase/collocation
and specify some attributes of the chosen phrases/collocations.

Example of the form:

...theory.

ERP system to be an

Article Phrase/collocati | Context / real Function Article citation,
section on example of the of the according to APA
phrase use (The phrase/coll | style
whole sentence in ocation
which the phrase
was used)
Literature | ...we regard In this paper, we Arguing Hiebl, M. R.,
review whether sth to be | regard whether a and Gartner, B., &
sth in the sense of | firm has adopted an | discussing | Duller, C. (2017).

Chief financial

aspect of officer (CFO)
administrative characteristics and
complexity and thus ERP system

an organizational
outcome in the sense
of upper echelons
theory.

adoption: an upper-
echelons
perspective. Journal
of Accounting &
Organizational
Change, 13(1), 85-
111.

Criteria for the evaluation:




Regarding each section, you get 2 points if the identified phrases/collocations meet all the criteria specified
below:

- Number of phrases/collocations (min. 15)

- All the phrases/collocations are from the journals of Q1/Q2 level (as an alternative, A/B or 4*/4/3
level following ABS list)

- the Excel template is filled in accurately and properly (that also implies that the function of the
phrase/collocation is identified correctly).
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Introduction ...we regard whether sth to be sth in  |In this paper, we regard whether a firm has adopted  |Arguing and Hiebl, M. R., Géirtner, B., & Duller,
the sense of .. .theory. an ERP system to be an aspect of administrative discussing C. (2017). Chief financial officer
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the sense of upper echelons theory. system adoption: an upper-echelons
perspective. Journal af Accounting
& Organizational Change , 13(1).
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In case, any of these requirements are not met, the student does not get the points for the identified
phrases/collocations related to a certain section of the article.

3aanue Uisl BOPKILONA: UCIOJIb30BaHUE JIEKCHYECKHX KOHCTPYKIMii U3 0a3bl 3HaHMii/pecypca
“Academic phrase bank” npu Hanucanuu/penakrupoBanuu Tekcra BKP

1) Open your bachelor thesis text

2) Prepare the list of tasks for the thesis text development that:

a. you would like to work on as a priority;

b. require your seminar instructor’s guidelines and support;

are feasible to finish within 2 hours.

3) Start working on the text according to the list of tasks in the tracking changes mode(!)

+ Improve your writing using the prepared bank of phrases (the requirement is to adapt minimum
10 phrases to the text)

4) If you have any questions or concerns to discuss, raise your hand

5) By the end of the class, be ready to reflect on the progress and upload your files to Smart LMS
(activity will be evaluated as in-class activity).
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4 3 Introduction This paper begins by considering the effect of [...J on [...] This paper begins by considering the effect of isati ising on its ovn ¥ lysi '

Given this contest, the purposs of this ressarch is to malyze the impact of multiphe commercial
i intention (conative brand image iti and

5 4 Introduction Given this context, the purpose of this research is to analyze [...] brand attachment {emotional compo- nent), Analysing
[} 5 Introduction There have been two general motivations for smdying [...] There have been two general motivations for studying brand equit Analysing

L X . . The analysis in this papar links togather two important strands of literature in lsbor economies:
The analysis in this paper links together two important strands of literature: [...] research on the inter-industry wage structure and efficiency wages, and research on the incidence of

7 6 Introduction and [...] emploves referrals, Analysing
This iliti ve is v to the basad i
and is especially suitable for SMEs, which are typically characterized by scarce resowrces and are
This perspective is complementary to the more common based on [...] explanati i on firm ilities for thair it (Cavusgil & Knight, 2015;
8 7 Introduction and is especially suitable for [...] Freixanet, Rialp, & Churakova, 2020). Analysing
Graduate qualities have been highli as a critical in ping graduates” skills, and
9 & Introduction [-..] have been highlighted as a inl/h itical comp in..] s0 educational level infl graduate oy Analysing

Prior analysis indicates that these figures represent not just lower participation in STEM education of
Prior studies/analysis/research indicate(s) that [...] represents not just [..]J but  underrepresented groups, but also low transition rates from school to work in field among all STEM
10 9 Introduction also [...] majors Analysing
The field is still in its infancy, but perhaps due to new trends, it has found the right moment to grow
and develop structures and management models to solve the current problem, based on the results of
1o new trends [...] the research Analysing

sis of ather theoretical works on From the pionaering works of [[13], [15]) and the analysis of other theoratical works on penaralized

1 10 Introduction

12 11 Introductio Pasp,en bl CTaTbU log-gamma (GLG) [[16], [18]], some features are easy to notice Analysing
fe increasingly important for both In recent years, understanding the factors that influence a firm's strategic orientation has become
13 Introduction = increasingly important for both scholars and practitioners (Porter, 2008). Analysing L
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IMpuioxenne 3.
IIpumepsni padoT cTyaeHTOB HAA coOcTBeHHbIMU TekcTaMu BKP ¢ nucnoabn3oBannem
chopmupoBaHHOi 0a3bl 3HAHU I

Introduction

Ower the past decade, universities have realized the mportance of effective brand
management, as the concept of unrversity brand has gained prommence in academic research
and its developments are| actively used in university branding activities (Chaplen, 20100 The
emergence of the phenomencn of a university brand indicates a broader awareness among
mstitutions of the impact of perception and reputation in today's competitive educational
environment (Yapmg et al., 2023). p_order tg build a recognizable brand, higher education

mgtitutions (HEIz) are investing in shaping and enhancing their brand identity (Goi et al., 2014;

Denmis et al, 2016). However, in terms of the zeographical context, much 13 still to be leamed I Anea Kanengioxoma
.-+ yaaneno: about
about the university branding in Fussian HEIs (Yaping et al., 2023)_as most researchis simed "~ Angwa Kanengioxmia
yaaneno: there iz little research focused on the

at studying the brand in the UK and multi-countries. But consistent with more general global

trends in university branding, as society’s need for hish-quality resources for higher education

increazes (Althach et al. 201%). and the market for higher education is growing (L1 et al. 20237,

the subject of brand development iz promizing in the Fuszian Federation.

The existing research has approached a university brand predominantly from a stodent
perspective, nvestigating the various elements of a university brand among students that
contribute to their greater satisfaction with the university (Azoury et al., 2014), brand loyalty
(Erdograns, & Ergun, 2016), identification (Balaji et al, 2016), and co-creation behavior
(Eoroud et al,, 2019). Several studies have alzo investigated the univerzity brand from the
perspective of an emplover, exploring the influence of the brand on university employes’s
retention (Yameen et al | 2021). These studiez have made valuable contributions to the
understanding of benafits of building a strong university brand for both the institution itself and

its stakeholders.
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conducted on a university brand image (Sung & Yang, 2008). They are mostly focused on the
effects related to students (Berry, 2000; Panda et al, 2019) rather than on their potential
employers. Our research aims to close this gap by investigating university image in terms of

graduates’ gatekeepers.

Building upon university branding research. we consider the three dimensions of

university brand image: (i) university reputation, (ii) external prestige, and (iii) university

Kcenua K nanmeHko

personality (Sung & Yang, 200§ 2| Defined as “public perceptions of the organization shared yaaneto: Sung and Yang (2008) argue that university
L] reputation, personality, and exfernal prestizs are elaments of
brand maga.

by its multiple constituents over time”. university reputation is concerned with the overall

perception of a university ampng various stakeholders, including students, alumni, staff and the

general public (Sung & Yang, 2008, p. 363). Then, consolidating definitions and insights from

previous research (e.g. Dutton et al., 1994 Smidfsetal  2001; Sung & Yang, 2008), this study

defines external prestige of a university as people's evaluation of its prestige based on their

exposure to the information about the university and their beliefs on how other people view it

Last, in line with the preceding discussion of using the personification metaphor to assess an

organization. we view brand personality as “the set of human characteristics associated with a

brand’” (Aaker, 1097, p. 347).

Research in other business sectors has shown a positive effect of brand awareness on
brand image (Barreda et al., 2015; Chen & Tseng, 2010). However, in university branding

context this relationship may be spurious (Sultan & Wong, 2019). From psychology, it is
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Fourth Industrial Revolution). Many new technologies (e.g., Augmented Reality, Internet of
Things, Big Data, Cloud Computing, etc.) have been widely used with the release of Industry
4.0 (Kagepmann et al., 2013, as cited in Omurgonulsen et al., 2021). For the first time the
concept “Tndustrig 4.07 appears in a high-tech plan, developed by the German government. The

German project's primary goal was to assist German SMEs in comprehending and utilising the

technologies of the next digitalization phase. While some firms view this stage as a great chance
to improve their performance and gain market superiority. others face difficulties and pressure
to keep up with the rapid technological changes.

|... [t is widely known that there is the prevalence of diverse digital technologies.
Although cloud computing as a concept has become more popular in recent times and quite a
few studies have been conducted, the adoption and application level is still very low,
particularly in developing countries (Godayvarthi et al, 2023). This facilitates deeper
exploration of such a technology with the focus on he consequences of its adoption. The
National Institute of Standards and Technology provides a definition of the term cloud

computing:

Cloud computing is a model for enabling ubiquitous, convenient, on-demand network
access to a shared pool of configurable computing resources (e.g., networks, servers,
storage, applications, and services) that can be rapidly provisioned and released with

minimal management effort or service provider interaction. (NIST, 2011, p. 2)

]
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In recent years, understanding of digital
technologies has become increasingly
important for both scholars and practitioners
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IMpuioxenne 4.

YpoBeHb pa3zBUTHA HABBIKOB aKaJeMHYeCKOIr0 MMMCbMA y CTY/ICHTOB HA OCHOBE NPOBeJIeHHbIX
U3MepeHHuii B HaYaJle U B KOHIe Kypca B HCNOJIb30BaHHeM mKaabsl R-Comp.
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| am able to write a publicationinaccordance with
the standards of my discipline
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1-completely 5-completely
disagree agree

B OnpoceHadanekypca M OnpocBKoOHUE Kypca

| find it difficultto write a reportthat meets the
standards of academic writing
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1-completely 5-completely
disagree agree

B OnpoceHavanekypca M OnpocskKoHUE Kypca

| can write up research findings in accordance with
the current conventionsin my discipline
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1-completely 5-completely
disagree agree

B OnpoceHavanekypca M OnpocBKoHUe Kypca

[ - vamepenue B Hauane kypca

Il - vsMepenue B koHue kypca




