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Block Subject Credits by Years Planned Educational Programme
Code Course ty:)e Credits ’ 2 Development Resu?ts
Degree Programme 120,00 60,00 60,00
Strategic Communication Management (Applied track) 120,00 60,00 60,00
Key Seminars 15,00 6,00 9,00
1 Academic Mentor’s Seminar C 9,00 3,00 6,00 (GPC-1.APR, PC-6, UC-1, UC-2, UC-6
' . c 3.00 3.00 GPC-2.APR, GPC-4.APR, GPC-5.APR,
2 Project Seminar - 2 ’ T |PC-2, PC-5, PC-7, UC-1, UC-4, UC-6
GPC-2.APR, GPC-4.APR, GPC-5.APR,
C 3,00 3,00 PC-1, PC-2, PC-3, PC-4, PC-5, PC-7,
3 Project seminar - 1 PC-8, UC-1, UC-4, UC-6
Internship 30,00 6,00 24,00
Project Internship 30,00 6,00 24,00
GPC-2.APR, GPC-4.APR, GPC-5.APR,
Project "Integrated Communication Promotion C 6,00 6,00 PC-1, PC-2, PC-3, PC-4, PC-5, PC-7,
1 Strategy. Part 1" PC-8, UC-1, UC-4, UC-6
GPC-2.APR, GPC-4.APR, GPC-5.APR,
Project "Integrated Communication Promotion C 6,00 6,00|PC-1, PC-2, PC-3, PC-4, PC-5, PC-7,
2 Strategy. Part 2" PC-8, UC-1, UC-4, UC-6
GPC-1.APR, GPC-2.APR, GPC-3.APR,
GPC-4.APR, GPC-7.APR, PC-1, PC-2,
C 18,00 18.00\pc 3, P-4, PC-5, PC-7, PC-8, UC1,
3 Preparation of Final Qualification Work UcC-2, UC-3, UC-4, UC-5, UC-6
Major 63,00 42,00 21,00
O6s13aTenbHble AUCLMNNHBLI TPOrPaMMbl 63,00 42,00 21,00




_ 900 900 GPC-1.APR, GPC-6.APR, GPC-7.APR,
1 Brand Marketing ’ ’ PC-2, PC-5, PC-6, UC-3, UC-4
Qualitative Methods qf Data CoIIectiqn a_nd Analysis in 3.00 3.00 GPC-2.APR, GPC-4.APR, GPC-5.APR,
2 the Theory and Practice of Communications ’ ’ PC-3, PC-5, PC-8, UC-1, UC-5
Lega] _Regulation and Provision of Communication 6.00 6.00 GPC-2.APR, GPC-5.APR, PC-3, PC-4,
3 Activities ’ ’ PC-6, UC-1
GPC-1.APR, GPC-2.APR, GPC-3.APR,
GPC-4.APR, GPC-5.APR, PC-2, PC-3,
12,001 12,00 PC-4, PC-5, PC-6, UC-1, UC-2, UC-3,
4 Strategies and Management in Communications uC-4, UC-5
GPC-2.APR, GPC-4.APR, GPC-6.APR,
6,00 6,00 PC-2, PC-3, PC-4, PC-5, PC-6, UC-1,
5 Crisis Communication ucC-2
. o 6.00 6.00 GPC-1.APR, GPC-5.APR, PC-2, PC-5,
6 Digital Communications ’ ’ PC-7, UC-1, UC-2
Brand Media in Cqmmunications Creation and 3.00 3.00 GPC-1.APR, GPC-4.APR, GPC-6.APR,
7 Promotion Strategies ’ T |PC-1, PC-2, PC-7, UC-3, UC-4
o N _ 6.00 6.00 GPC-2.APR, GPC-3.APR, GPC-5.APR,
8 Communication in the Municipal Environment ’ T |PC-1, PC-2, PC-3, PC-7, UC-1, UC-5
o o 300 3.00 GPC-2.APR, GPC-3.APR, GPC-5.APR,
9 Communications and Development of Territories ’ T |PC-2, PC-3, PC-8, UC-1, UC-4, UC-5
6.00 6.00 GPC-2.APR, GPC-4.APR, GPC-5.APR,
10 Personal Brand Management ’ 7 PC-2, PC-5, UC-4, UC-5, UC-6
o 300 3.00 GPC-2.APR, GPC-4.APR, PC-1, PC-3,
11 Internal Communications ’ 7 lUC-1, UC-3
Magolego 9,00 6,00 3,00
1 All-university Pool MAGOLEGO Courses 9,00 6,00 3,00|UC-1, UC-5
Final State Certification (FSC) 3,00 3,00
GPC-1.APR, GPC-2.APR, GPC-3.APR,
3.00 3.00 GPC-4.APR, GPC-7.APR, PC-1, PC-2,
’ 7 |PC-3, PC-4, PC-5, PC-7, PC-8, UC-1,
1 Final Qualification Paper UC-2, UC-3, UC-4, UC-5, UC-6
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