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. Credits by Years .
Block Course Subject Credits Planned Educational Programme
Code type Development Results
1 2 3 4
Degree Programme 240,00 60,00 60,00 60,00 60,00
Major 170,00 47,00 37,00 37,00 49,00
Core Professional Block (Major) 85,00 44,00 12,00 12,00 17,00
Subject Areas 85,00 44,00 12,00 12,00 17,00
1 Data Analysis in Python C 3,00 3,00 GPC-2, GPC-5, GPC-6, UC-1
2 Strategic Management C 3,00 3,00|GPC-3, UC-2, UC-9
3 Financial Management C 4,00 4,00|GPC-3, UC-2
4 Marketing Research C 3,00 3,00 GPC-2, GPC-6, UC-1, UC-2
5 Project Management C 3,00 3,00|GPC-2, UC-1, UC-11
6 Entrepreneurship C 3,00 3,00 GPC-4, UC-6, UC-9
7 Leadership C 4,00 4,00|UC-3, UC-5
8 Principles of Marketing C 5,00 5,00 GPC-2, GPC-3, GPC-4, UC-1
9 Digital Marketing C 3,00 3,00 GPC-2, GPC-6, PC-10, PC-11
10 Emotional Intelligence C 3,00 3,00 UC-3, UC-5
11 Coaching C 4,00 4,00 UC-3, UC-5
12 Operations and Process Management C 3,00 3,00 GPC-2, GPC-3, UC-2
13 Managerial decision-making C 3,00 3,00|GPC-2, GPC-3
14 Economic Theory C 10,00 10,00 GPC-1, UC-1, UC-9
15 Foundations of Advanced Mathematics C 10,00 10,00 ucC-1
16 Management Theory and History C 5,00 5,00 UC-1, UC-2
17 Business Ethics and Corporate Social Responsibility C 4,00 4,00 UC-10, UC-4, UC-5
18 Probability Theory and Mathematical Statistics C 3,00 3,00 GPC-2, UC-1
19 Programming in Python C 3,00 3,00 GPC-5, GPC-6
20 Financial and Investment Analysis C 3,00 3,00 GPC-2, UC-1




Basics of Product Management (offered in a foreign C 3.00 3.00 GPC-4, UC-9
21 language)
Elective Professional Block (Major) 85,00 3,00 25,00 25,00 32,00
HayuHo-uccnegosartensckun cemvHap (HAC) 14,00 3,00 7,00 4,00
1 Project seminar "Data analysis" C 4,00 4,00 GPC-2, GPC-6, PC-10, PC-11
Proj minar "Analysis of th mpetitiv PC-10, PC-11, PC- -7
) enc\ijifg:l;znt“a alysis of the competitive C 3.00 3.00 C-10, PC-11, PC-8, UC
3 Project Seminar "Research in Advertising Activitiy" C 4,00 4,00 PC-10, PC-11, PC-4, PC-7, UC-5
Research _Seminar "Infornlations Support for C 3.00 3.00 GPC-2, UC-1
4 Research in Management
Target Market Analysis 12,00 12,00
Media Planning_. Digital Marketing as Part of the E 300 300 PC-1, PC-3, PC-4
1 Marketing Media Mix ’ ’
2 Methodology of Research in Advertising E 3,00 3,00 GPC-2, PC-11, PC-4, PC-9
3 Data Analysis and Visualization in Excel E 3,00 3,00 GPC-2, GPC-5, GPC-6
4 Consumer Behaviour E 3,00 3,00 PC-7, PC-9
Introdu_cfuon into Paid Search and Paid Social E 3.00 3.00 GPC-2, PC-10, PC-11
5 Advertising
Soft skills 6,00 6,00
1 Brand Management in Digital E 6,00 6,00 GPC-4, PC-2
2 Psychology in Marketing E 3,00 3,00 GPC-1, PC-7
Business Etiquette: Writing, Speaking, Acting E 300 300 ucC-4, UC-5
3 (offered in a foreign language) ’ '
Research tools 9,00 9,00
1 Statistical Analysis (SPSS) E 3,00 3,00 GPC-2, GPC-5, GPC-6
2 Data analysis and visualization using the R language E 3,00 3,00 GPC-2, GPC-5, GPC-6
3 Fundamentals of Marketing Analytics E 3,00 3,00 GPC-2, GPC-5, GPC-6, UC-1
4 Databases E 3,00 3,00 GPC-2, GPC-5, GPC-6
Interaction with the market 12,00 12,00
1 Marketing Communications E 4,00 4,00 PC-3, UC-5
2 Design in advertising E 4,00 4,00 PC-3, UC-5
3 Basics of media planning E 4,00 4,00 PC-1, PC-2, PC-4, PC-5, PC-6
4 SMM, mobile marketing and analytics E 4,00 4,00 PC-1, PC-10, PC-11
Strategic marketing tools 16,00 16,00
Formation of analytical products. Data Driven E 4.00 4.00 GPC-2, GPC-5, GPC-6, UC-1
1 Approach
2 Consumer segmentation and behavioral marketing E 4,00 4,00(GPC-2, PC-6, PC-7
3 Strategic Marketing E 4,00 4,00(GPC-3, GPC-4, UC-1
4 Digital Product Management E 4,00 4,00({GPC-4, GPC-6, UC-9
5 Finance for Marketers E 4,00 4,00(GPC-2, GPC-3
Basic Digital Marketing Tools 16,00 16,00
1 Psychology of Advertising E 4,00 4,00|PC-5, UC-5
2 Multi-touch attribution E 4,00 4,00({GPC-2, GPC-5, GPC-6
3 Local Intelligence E 4,00 4,00(PC-10, PC-11, PC-8, PC-9




4 Al-mapkeTuHr E 4,00 4,00(PC-10, PC-11, PC-7, PC-9
5 Customer data ethics E 4,00 4,00|GPC-2, PC-10, PC-11
Internship 30,00 4,00 8,00 9,00 9,00
Professional Internship 6,00 2,00 4,00
1 Educational Internship (Introductive Training) C 2,00 2,00 uUcC-2, UC-3, UC-6
2 Graduation Internship C 4,00 4,00(PC-2, UC-2, UC-6
Project Internship 22,00 4,00 4,00 9,00 5,00
1 Competitor Analysis Project C 4,00 4,00 PC-10, PC-11, PC-8, PC-9
2 The project "Research in advertising" C 4,00 4,00 PC-10, PC-11, PC-4, PC-7
3 Data Analysis Project C 5,00 5,00 GPC-2, PC-11, PC-8
4 Kypcosas pabota 2 C 4,00 4,00 uc-2
GPC-2, GPC-3, GPC4, PC-10, PC-11,
5 Preparation of Graduation Thesis c 5,00 5,00 UucC-1, UC-2
Research Internship 2,00 2,00
1 Kypcosas pabota 1 C 2,00 2,00 uc-2
General Courses 14,00 6,00 5,00 3,00
Core General Courses 2,00 1,00 1,00
1 Safe Living Basics C 1,00 1,00 UucC-11
2 Physical Training C 1,00 1,00 uc-7
Optional General Courses 12,00 5,00 4,00 3,00
1 Legal Literacy C 3,00 3,00 GPC-1, UC-1, UC-10, UC-2
2 Foundations of Russian Statehood C 2,00 2,00 ucC-5
3 Philosophy C 3,00 3,00 UC-3, UC-5
4 Russian History C 4,00 4,00 uc-1
Minor 20,00 10,00 10,00
1 Minor E 20,00 10,00 10,00 UcC-1, UC-2
English 1,00 1,00
Examinations 1,00 1,00
1 English Language Integrative Exam C uc-4
Independent English Exam (offered in a foreign c uc-4
2 language)
3 Project Proposal C 1,00 1,00|UC-4
Optional Courses
1 English (offered in a foreign language) O 14,00 8,00 6,00 uc-4
Academic English Writing (offered in a foreign o 2.00 2.00 uc-4
2 language)
Data Culture 4,00 3,00 1,00
Data Science, Al and Generative Models Independent C 100 100 GPC-2, GPC-5
1 Test. Intermediate ’ ’
2 Digital Literacy C 3,00 3,00 GPC-5, GPC-6
3 Independent Digital Literacy Test C GPC-5, GPC-6
4 External Examinations on Digital Skills. Entry-level C GPC-5, GPC-6
5 External Examinations on Digital Skills. Intermediate Level C GPC-5, GPC-6




6 Independent Programming Test. Intermediate GPC-5, GPC-6
7 External Examinations on Digital Skills. Final Level GPC-5, GPC-6
Final State Certification (FSC) 1,00 1,00
Thesis Work 1,00 1,00
1 Presenting of Graduation Thesis 1,00 1,00|GPC-2, GPC-4, PC-10, PC-11, UC-4
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