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Allocation of Contact Hours

Subject . Total . Contact . .
Block Code Course type Department Credits A(:z:::zlc Hours Additional Information
1 2
Degree Progamme 60,00 2 280 420 90 76 190
Major 44,00 1672 410 90 76 184
Core Professional Block (Major) 10,00 380 100 100
Subject Areas 10,00 380 100 100
Marketing 3,00 114 30 30
1 Marketing Strategy |C |,qenapTameHT MapKeTuHra 3,00 114 30 30A Foreign language
Social Skills of a Manager/Leadership and Team-building 3,00 114 30 30
Leadership C aenaptameHT 3,00 114 30 30A
OpraHn3aunoHHOIO NoBeAEHUS!
1 ynpaeneHusl YenoBeveCckUMu
1 pecypcamu
Process and Project Management, Logistics and Supply Chain 4,00 152 40 40
Management
Al and Business Analytics C aenaptameHT 4,00 152 40 40A
1 Technologies Oun3Hec-MHOpMaTUKN
Elective Professional Block (Major) 34,00 1292 310 90 76 84
[ononHeHne npodyeccMoHanbLHOro moayns 34,00 1292 310 90 76 84
Elective Courses 9,00 342 60
Electives Pool 2 3,00 114
An Introduction to Consumer E [enapTameHT MapkeTuHra 3,00 114 30 30A
Neuroscience &
1 Neuromarketing
Marketing in the Fashion E AenaptamMeHT MapKeTuHra 3,00 114 30 30A Foreign language
2 Industry
Electives Pool 3 6,00 228 60
1 B2B Marketing E [enapTameHT MapkeTuHra 3,00 114 30 30A
Introduction to Territory E JenapTameHT MapkeTuHra 3,00 114 30 30A Foreign language
2 Branding




3 Omnichannel Retail [E |senapramenT mapketuHra 3,00 114 30 30A
Core Courses 25,00 950 250 90 76 84
1 Marketing in Ecom Channels C JenapTameHT MapkeTuHra 3,00 114 30 30A
2 Marketing Metrics C [enapTameHT MapkeTuHra 4,00 152 40 40A
3 Media Planning C JenapTameHT MapKkeTuHra 3,00 114 30 30A
4 International Marketing C AenaptaMmeHT MapKeTuHra 4,00 152 40 20 20A Foreign language
Research Seminar on Thesis C JenapTameHT MapKkeTuHra 4,00 152 40 16 24A
5 Preparation
6 Tactical Tools of Marketing C AenaptameHT MapKeTuHra 3,00 114 30 30A Foreign language
7 Pricing C AenaprameHT MapKkeTuHra 4,00 152 40 40A
English 1,00 38 2 2
Optional Courses
Academic Writing in English O 2,00 76 48 28 20A Foreign language, Credits only
1 to the cumulative rating
Examinations 1,00 38 2 2
1 Project Proposal |C |,qenapTameHT MapKeTuHra 1,00 38 2 2A Foreign language
Final State Certification (FSC) 2,00 76 2 2
Thesis Work 2,00 76 2 2
1 Presenting of Graduation Thesis  [C | 2,00 76 2 2A
Internship 13,00 494 6 4 2
Research Internship 11,00 418 4 2 2
1 Preparation of Graduation Thesis C 9,00 342 2 2
2 Graduation Internship C 2,00 76 2 2A
Project Internship 2,00 76 2 2
MHuumaTmBHble NpoekTbl CTyAEeHTOB [E 2,00 76 2 2A
1 B obnactn CSR
Curriculum agreed:
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* Subject type:
Compulsory course C
Elective course E
Optional course o




