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Allocation of Contact Hours
Block Code Course Sl::{)?t Department Credits ACHZEEI::C c:::?:t Additional Information
1 4
Degree Programme 60,00 2 280 432 112 104 110 110
Marketing Communication and Branding (Applied track) 60,00 2 280 412 104 104 114 90
Major 39,00 1482 312 96 96 72 48
Ba3oBas 4yacTb 15,00 570 120 72 48
1 Marketing strategies and metrics |C JenapTameHT MapKeTuHra 6,00 228 48 24 24A
ResearchMethodology in C JenapTameHT MapkeTuHra 3,00 114 24 24A
2 Marketing
Financial Management: Financial |C aenaptameHT (oMHaHCOBOIO 6,00 228 48 24 24A
Analysis and New Business MeHeKMeHTa
3 Models
Compulsory disciplines 24,00 912 192 24 48 72 48
1 Digital Marketing and E-commerce |C JenapTameHT MapkeTuHra 6,00 228 48 24 24A
Integrated Brand C [enapTameHT MapkeTuHra 6,00 228 48 24 24A
Communications: Management,
2 Performance Assessment
3 International Marketing C AenaptameHT MapKeTuHra 3,00 114 24 24A|Foreign language
Behavioral Models in the C JenapTameHT MapKkeTuHra 3,00 114 24 24A
Consumer and Media
4 Environment
Brand Strategies and Brand C AenapTaMmeHT MapKeTUHra 6,00 228 48 24 24A
5 Management
Key Seminars 12,00 456 96 8 8 40 40
HayuyHo - nccnegoBartenbckue ceMuHapbl 6,00 228 48 24 24




Research Seminar "Media C AenapTaMmeHT MapKeTUHra 6,00 228 48 24 24A
Advertising Business in the
Conditions of Digitalization"

lMpoekTHble ceMUHapbI 6,00 228 48 8 8 16 16
Project Seminar "Sustainable C [enapTameHT MapkeTuHra 3,00 114 24 12 12A
Development Practices"”

Mentor's Seminar C JenapTameHT MapKkeTuHra 3,00 114 24 8 8 4 4A
Magolego 3,00 114
All-university Pool MAGOLEGO E 3,00 114
Courses
Internship 6,00 228 4 2 2

Project Internship 6,00 228 4 2 2

Course project |C |,qenapTameHT MapKeTuHra 6,00 228 4 2 2A
Marketing strategies and Product management (Applied track) 60,00 2 280 412 104 104 114 90
Major 39,00 1482 312 96 96 72 48

Basic Components 15,00 570 120 72 48
Marketing strategies and metrics |C AenapTameHT MapkeTuHra 6,00 228 48 24 24A
ResearchMethodology in C AenapTaMmeHT MapKeTuHra 3,00 114 24 24A
Marketing
Financial Management: Financial |C aenaptameHT (oMHaAHCOBOIO 6,00 228 48 24 24A
Analysis and New Business MEHemMKMEHTa
Models

Core Courses 24,00 912 192 24 48 72 48
Digital Marketing and E-commerce |C JenapTameHT MapKkeTuHra 6,00 228 48 24 24A
International Marketing C AenaptaMmeHT MapKeTuHra 3,00 114 24 24A|Foreign language
Modern Technologies in Marketing |C JenapTameHT MapKkeTuHra 6,00 228 48 24 24A
Brand Strategies and Brand C [enapTameHT MapkeTuHra 6,00 228 48 24 24A
Management
Sales Channel Managementand |C AenapTameHT MapKeTUHra 3,00 114 24 24A
Category Management

Key Seminars 12,00 456 96 8 8 40 40

Research Seminars 6,00 228 48 24 24
Research Seminar "Industry C [enapTameHT MapkeTuHra 6,00 228 48 24 24A
Peculiarities of Marketing Activity"

Project Seminars 6,00 228 48 8 8 16 16
Project Seminar "Sustainable C [enapTameHT MapkeTuHra 3,00 114 24 12 12A
Development Practices"”

Mentor's Seminar C JenapTameHT MapkeTuHra 3,00 114 24 8 8 4 4A
Magolego 3,00 114
All-university Pool MAGOLEGO C 3,00 114
Courses
Internship 6,00 228 4 2 2

Project Internship 6,00 228 4 2 2

Course project C [enapTameHT MapkeTuHra 6,00 228 4 2 2A
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