24.02.2025 2.10-02/240225-12

O0 yTBepxaeHUM TeM, PYKOBOAMTeJeil M COPYKOBOAMTEJell  BBIMYCKHBIX
KBAJIN(UKANMOHHBIX PadoT CTYJ€eHTOB 00pa30BaTeJbHbIX MPOrpaMM MarucTpaTypbl
Bricmiein IK0JIBLI OM3HECA

ITPUKA3BIBAIO:

1. YTBepauTh TeMBl BBIMYCKHBIX KBaTM(UKAIMOHHBIX PabOT CTYACHTOB 2 Kypca
o0Opa3oBarelbHBIX  IMporpaMM  Marucrparypel  «busnec-unpopmatuka:  1H(ppoBOE
OpeNpUsiTHE U YIpaBieHue UH(OOPMALMOHHBIMU CUCTEMaMU», «DJIEKTPOHHBIN OM3HEC U
uu(poBble UHHOBAMNY, «bU3HEC-aHANUTHKA U CUCTEMbI OOJIBIIMX JAHHBIX», HAPABICHUS
noarotoBku 38.04.05 busnec-undopmaruka, Beicmieil mikonsl Ou3Heca, o4HON (opmbl
oOydeHus (IPUII0KEHHE).

2. Ha3nauute pykoBOAMTENEH U COPYKOBOJAUTENEH MO MOJATOTOBKE BBIMYCKHBIX
KBaJIN(PUKAITMOHHBIX pa0bOT CTYJIEHTOB COIIACHO MPHUJIOKEHHUIO.

3. YCTaHOBUTHh MpEABAPUTENIBHBIM CPOK TIPEACTaBICHHUS WTOTOBOIO BapHaHTa
BBINTYCKHOW KBasM(puKarmoHHou padoTsr 10 15.05.2025.

[lepBblii 3amMeCTUTENDL AUPEKTOPA J1.JI. Bonkos



CHHCOK TeM, PYKOBOHUTE €l H COPYKOBOAMTEIEH BBIMTYCKHBIX KBATHPHKAIMOHHBIX PaGOT CTY/IEHTOB

[punoxenue

YTBEPXXIEH
npukaszom BIIIb HY BIID
ot 24.02.2025 Ne 2.10-02/240225-12

Ne OopazoBaTesibHast .
VI ®.1.0. cTynenTa IpOrpaMMa Tema paboThl Ha PYCCKOM sI3bIKE Tema paboThI Ha AHTJIMIICKOM sI3bIKE PykoBogutenns paboTsl CopyxoBoauTejb padoTsl
N Paspaborka MVP miargopmsl pasmerku nauneix  (MVP Development of a Data Labelling Platform . Tomenrox Kupun Cepreesud,
Asetucsia Aptyp DIIeKTPOHHBIH OU3HEC 1 P v(b PMBI P A L. P e . 9 . Komapos Muxauin Muxaiinosud, [Tpodeccop, p . P
1 U1t 00y4eHHUst MOJIeNeil HCKYCCTBEHHOTO for Training Atrtificial Intelligence Models in the TIpurnameHHblii mpenoaBaress,
Pybenosnu 1u(pOBbIe NHHOBALIHU . L JienapTaMeHT OusHec-HHGOpMaTHKH
unTemiekTa B hopmare Telegram Mini App Format of a Telegram Mini App JienapraMenT Ou3Hec-MH()OPMATHKU
busnec-ananuTuka u . T'omentox Kupumn Cepreesuu
Pa3paboTka MozieM CErMEHTAINH KJIMEHTOB B Development of Customer Segmentation Model at |ITandunos ITerp Bopucosuu, ITpodeccop, P . P ’
2 Babuy Janumi - CHCTEMBI OOJIBIINX M . ; IIpurnameHHsIil mpenoaaBartelb,
KPYITHOM OHJIAl{H cepBHCE TOUCKA PabOThI Large Online Job-Board Service JienapTaMeHT OU3HeC-UH(POPMATHKH
JIAHHBIX JierapTaMeHT OusHec-MH)OPMATUKH
busnec-undopmaTuka: .
CucreMa aBTOMaTH3UPOBAHHON MIPOBEPKH .
. 1(poBoe NPeANIPUATHE System for Automated Spelling and Grammar .
Karaes Martseit opdorpadun 1 rpaMMaTHKH 110 PYCCKOMY SI3BIKY U . - . . 3bikoB Cepreii Bukroposud, [Ipodeccop,
3 W yrpaBJIeHue . Checking for Russian and Literature Courses in
BuranseBny JIMTEpaType IS YIPEKACHHIT CPeTHero JenapTaMenT OusHec-HHGOpPMATHKH
MH(OPMALIMOHHBIMH Secondary Schools
obpa3zoBaHus
cucTeMaMu
busHec-nH(pOpMaTHKa:
ndposoe npeanpustie |[[pumMeHeHre HIMHTALIMOHHOTO MOJIEIIHPOBAHHS ISt L . . . . 3axomsikus [11e6 Bukroposuy, Crapiuit
4 Jlunaros Povan E (bpasnemfe P q»g MHPOBAHHS Ta] I/II-I(IJHLIX rmax-lo}x;l n:) po, amfos Application of Simulation Modeling for Formation I eni aBarelb, Jea] TEMeHTJ(SHSHl;C
Bukroposuu yrp PMHP P JULL PO of Tariff Plans for Sellers on the Example of Avito perox ? P
HUHPOPMALOHHBIMH Ha npuMepe ABHTO HHPOPMATHKI
cucTeMaMu
Pa3paboTka OMHHKaHAJILHOTO CEPBHCA ISt . .
Maxaposa Jla DHeKTDO it Gusrec P 5 P A Development of an Omnichannel Service for the Eornatosa Ta 2 K oBHa, Jlome
KapoB: Bst JICKTPOHHBIIT OM3HEC M |pa3BUTHSI KOPIIOPATHBHOTO O0YYCHHS - - raaHoBa TaTesiHa KupuiioBH LEHT
5 Apt pOBHa P VL0 or;me MHHOBALlHU ; 0BO, nTleeﬁ Emcmero SBGH}:IK HBIX Development of Executive Education to the Top JienapTaMeHT Ou3Hec m]:d)o MaTI/I,KPI ’
PP P pyK uﬂ N Py Management of Major Russian Companies P P
POCCHICKHUX KOMITAHHI
MsicHukoB Muxann OnexkTponHsIit OusHec u | Tpancdopmarust 6usnec-moaenu komnanuu Oracle . . . 3bixoB Cepreit Bukroposud, IIpodecco
6 P parcopvar N 4 Oracle's Business Model Transformation with Al p P » Ipodeccop,
KoHcTaHTHHOBHY uu(poBbIe MHHOBAIIMK  |HA OCHOBE TEXHOJIOTHI Al JIENapTaMeHT OM3HeC-MH()OPMATHKH
7 OBcsiauknii Muxann [ 9nekTpoHHbIi 6u3Hec 1 |Kpusuc niud)poBr3aliy B CErMEHTE KPYIHOTO Digitalization Crises in Large-scale Businesses and |3sikos Cepreii Bukroposuy, [Tpodeccop,
OsieroBuy uudpoBbie MHHOBALMU | GM3HECA: IPOOJIEMBI U CIIOCOOBI YIIPABJICHHS UM Ways of Its Management JIENapTaMeHT OM3HeC-HH()OPMATHKH
Buznec-unpopmatrka:
Iudposas TparcdopManus MoIB30BATEIBCKOTO L . . .
1(ppoBOE NPEANPHUATHE Digital Transformation of User Experience in N
OIIbITa B MOOHIIBHBIX MIPHIIOXKEHHSX: BIHSHUC X - L Maxkpyumu Cepreii BsiuecnaBosny, J[omeHT,
8 TTunsikun Cranucias U yIpaBJieHUE Mobile Applications: The Impact of Artificial

UHOOPMATHOHHBIMA
cucTeMamMu

uckyccrBenHoro unremiekra (LLM) na UX
nokosieHust Anbda

Intelligence (LLM) on Generation Alpha's UX

JienapTaMenT OusHec-HHGOpMaTHKH
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