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[Ipunoxxenne

k npukazy ®KU
HNY BIID

oT Ne

Ne | ®.HU.0. Tema paoorbl | Tema paborsl | Penensenr

n/ | cTy/ieHTa Ha PYCCKOM | HA

1| fI3bIKe AHIVIMHCKOM

sI3bIKE PHUO y4YeHasi CTeneHb,
yueHOoe 3BaHMe,
MecTo PpadoThl,
3aHUMaeMasi
HOJIKHOCTH

1 | baraesa Dmnmna | brorreper u ux | Bloggers and | Makaposa PykoBoaurens

TaiiMmypa3oBHa | BJIUSIHUE Ha | Their Influence | Anacracus TPYIIIbI o
MPOJIBIKEHUE on the | AnexcanapoBH | paboTe c
KHIDKHBIX Promotion of | a kiuentamu OO0
CEpBHUCOB the Ebook "Ila/la"
Services

2 | benyruna Ocobennoctu Features of | IIIuosa Benyumuit
Exkarepuna uHTepnpetanuu | Interpretation | Banentuna HAY4YHbIN
['enHanbeBHA pe3yNbTaTOB of the Results | AnexcanApoBH | COTPYIHUK,

OTIPOCOB of Public | a PYKOBOJIUTEIb

obmectBenHoro | Opinion Polls naboparopuu

MHEHUS B | In Russian HUCCIIEIOBAHUSI

poccuiicKkux Media npobiem

Meaua WH(OCOIUATBHBI
X TEXHOJIOTUH
NucTturyTa
COLIMOJIOTUHU
OHUCL] PAH,
K.C.H.

3 | Bypnakosa Harusnas Native Ponuna PykoBoaurenp
Banepus peximama  kak | Advertising as | [Tomuna HaIpaBJICHUS
EBrenbeBHa MHCTPYMEHT Brand OneroBHa HATUBHOM

npoaBuxeHus | Promotion peKIIaMBbl
opennoB uyepe3 | Tool through areHTCTBa
Telegram- Personal "Mgcom"
KaHaJIbI Telegram

uHdmoencepoB | Channels  of

(ma  mpumepe | Influencers

Hay4HO- (Using the

HOIYJISIPHON Example of

TEMaTUKH) Popular
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Science
Domain)
Bbypuesa N3yuenue Analysis of | Xabaposa ['nmaBHbII
Anekcanjapa KJIMEHTCKOT'O Visitor CaeTiiana CIELUAIINACT
HropesHa OTbITa Ha | Experience: A | CepreeBHa ['ocynapcTBeHHO
npumepe Myses | Case Study of i TpeTpsikoBCKOM
KocMOHaBTHKU | the Museum of rajiepeu
Cosmonautics
bysnoBa Anena | MeraBcenennbl | Metaverses as a | [lectoB IlaBen | PR-cnenmanuct
Huxonaesna e kak HoBblld | New Tool of | AnekceeBuu 000
UHCTPYMEHT Communicatio "PEILIEHUA",
IS n with the JierapTaMeHT
komMmyHuKaiuu | Consumer on MeTaBceneHHBIX
¢ notpebutenem | the Example of
Ha npumepe | Brand Lay's
openna Lay's
Burnopumx Bocnpusarue Perception of | JlaBb1ioB Houent, k.¢.H.
DneH uneanusupoBan | Idealized Self- | Cepreii dakynpTeTa
AnekceeBHa HBIX presentations | [eHHanAbeBUY | COLIMANBHBIX
camompesenrtan | of  Instagram HayK,
uii  Instagram- | Bloggers JlernapTaMeHTa
osorepoB through the COITMOJIOTHH
CkBO3b mpusMy | Prism of Social HIMY BIID
TEOPHUH Comparison
COITMATBHOTO Theory
CpaBHEHUS
Bonoasko VYrpasnenue Administration | AHIPOCEHKO Kannunar
Anuca digital- of Digital | Mapuna MICUXOJIOTHYECKHU
KoncrantuHoBH | kommyHukanus | Communicatio | DayapaoBHa X HayK,
a MU pu | ns for npodeccop,
npoABMXKEHUU | Promoting TUPEKTOP o
aBTOMaTU3upoB | Automated HayKe )54
aHHOT'O Diagnostic WHHOBAIUIM
nuarHoctudeck | Complex 000 «JINT
oro komuekca | “ROST” «PECYPC XXI»
«POCT»
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8 | BopoOneB PrrHoxk Video Game | ComoBa PykoBoautens
Anexkcanjp - U poBO Digital Haranbs IPOEKTHOIO
JUCTPUOYITHH Distribution CranucnaBoBH | otaena "Selective
BUJICOUTP: Market: a team", PPL
¢opmanuzanus | Formalization
onronorudecko | of Ontological
i uenoctHoctu | Integrity and
u nemapkanusa | Demarcation of
3KOCHCTEMBI Ecosystem
Boundaries
9 | 'opognuuas Crparerus The Strategy of | [Tandunosa HR-nupexrop
Bacunuca passutusi  HR- | development Omnbra KOMMYHHUKaIlMOH
BacunbeBHa Openna ciayxObl | the HR brand | BnagumupoBHa | HOTO  areHrcTBa
KYpPbepPCKOU of the delivery "P.UM.",
JIOCTaBKU Ha | service on the KaHIuaaT
npumepe example of COLIMOJIOTUYECKH
Delivery Club Delivery Club X HayK
10 | JlemeHTheBa Kommynukarmo | Communicatio | CamoBosieBa Benymmit
ExarepuHa HHBIE cTpaTeruu | n Strategies for | CBeTiiana Hay4HBIN
AnekceeBHa npoasmxkeHus | K-beauty AJIEKCaHIPOBH | COTPYIHUK
KOPEMCKOTO Brand a OI'bYH [IOMU
KOCMETHYECKOT | «A’pieu» n PAH, xanaugar
0 Openna | Russian SKOHOMHYECKHX
«A’pieu» Ha | Cosmetic HayK
POCCUNCKOM Market
PBIHKE
11 | Ayans FO¥ik» BusyanbHbie Visual Koponesa JlonieHT Kadeapbl
pernipeseHTarnuu | Representation | AnunHa bunocopuu  um.
yrpo3sl Bupyca | s of COVID-19 | AnekceeBHa A.®. Iumkuna
COVID-19 B | Threat in Mass MexnayHapoHo-
Macc-Meaua Media MIPaBOBOTO
dakynpTeTa
MI'MMO MU
Poccun,
med-penakTop
HAyYHOTO
KypHaa
"KoHuenr:
bunocodus,
penurus,
KyJbTypa'",
KaHIUIaT
KYJIbTYPOJIOTUU
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12 | EnuceeBa Kommynukaimo | Communicatio | CaxapoBa Oxcnept  PI'BY
ExarepuHa HHas Kammanus | n Campaign for | Mapuna "HMHUL TIIM"
ApTeMoBHa 1o the Prevention | ['enHanbpeBHA Munzapasa

npodunaktuke | of Unbalanced Poccun
HecOanancupoB | Nutrition
AQHHOI'O MUTAHUsA | among the
cpenu Population of
HaceneHus PO | the Russian
Federation

13 | Enramosa EWom Ha | EWom on | AMUaHTOB Crapummit

Hanexna Mapketiuielicax: | Marketplaces: | Cepreii MpenoaaBaTesb
OT3bIBBI kak | Reviews as the | BuranseBuu JenapTaMeHTa
OCHOBHOH Main Tool to MapKeTUHIa
HHCTPYMEHT Stimulate Bricmielt  mkosibt
ctumynupoBanu | Purchases OouszHeca
S K TIOKYTIKE

14 | XKrentn Pa3zpaboTka The [Tpuienko PykoBoautenb
Mapuam no3umonupona | Development | Cepreit otJena 1no padote
AMupaHOBHa HUSA HOBOTrO | of Fashion | AnaronbeBnu |

Openna onexnabl | Mass-Market MapKeTIuieicaMmu

cermMeHta Macc- | Brand u ciry)0amMu

MapKeT s | Positioning for nocraBok OO0

poiaka Poccun | the  Russian "Tabep Tperin"
Market

15 | Ko3zaps [IponBmwxkenue | Promotion of | ['HyckuHa Hupextop o
EnuzaBera TOBapoB Beauty Anekcanapa pabore c
CranucnaBoBHa | AexopaTtuBHOM | Products AJeKCaHAPOBH | KIHMEHTAMHU "

KocMeTukd B | During a Pa3BUTHIO
TIEPHOJT Economic OousHeca B
KPU3HUCHOMN Crisis in komnanuu OO0
CUTYyalluH1 Ha | Cosmetics «Kenp
KocMeTH4YeckoM | Market MP»y»,Executive
PBIHKE MBA

16 | KonoBanoBa [IponBmwxenue | Promotion of | Mamuna [IpurnameHHbI
Maprapura pOoccHiicKOTo Russian Kcenus npernojaBaTelib
AHJipeeBHa Ou3Heca Ha | Business in the | JIeonnnosHa IIxoJ1BI

BHYTPEHHEM Domestic KOMMYHHUKaIIAN
pBIHKE Ha | Market on the

npumepe Example of the

opennia RNB RNB Brand
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17 | KopcakoBa Kaxk How JlaBbI710B Homent, k.¢.H.
Onbra mukpouHdroer | Microinfluence | Ceprei dakynpTeTa
KoncrantunoBH | cepsl paborator | rs Work in the | ['eHHagpeBUY | COIUANTBHBIX
a B putopuke | Rhetoric of HayK,

nomynu3dMa ¢ | Populism JiernapTaMeHTa
IIOMOIILIO Using COLIMOJIOTUH
#BBITIIATBIHAMET | #paymentsforc HM1Y BUID
eit (kak mpumep) | hildren (as an
B conuanpHbX | Example) in
CeTsIX Social

Networks

18 | Kpacueesa CBs13p Association Koponesa JloueHT Kadeaps
Hapbs TpaHCIUpPOBaHU | between Anuna dunocopun  uMm.
ATnlekceeBHa A ESG | Cosmetic AnekceeBHa A.®. IlumkuHa

npuHiunos B | Brands' ESG MexyHapoaHo-
kommyHukanuu | Disclosure and IIPaBOBOIO
kocmetndeckux | Customer dakynpTeTa
OpeH10B c | Loyalty MI'TMUMO MUJ
JIOSITBHOCTBIO Poccuu,
noTpeouTenei med-peaaKTop
HAYYHOTO
KypHaa
"Konuenr:
bunocodus,
penurus,
KyJbTypa'",
KaHJuaaT
KYJIbTYPOJIOTUU

19 | Kyapsmosa ®opmupoBanne | Formation of | Topmmaa Jupexrop 1o
OnpBHHA kommyHuKanmo | Communicativ | Jlapbs MapKeTUHTy U
BacunbeBHa HHBIX e Messages | AJeKCaHAPOBH | KIMEHTCKOMY

cooOmiennii Ha | Based on the | a ceppucy  MTC
6aze  Teopum | Theory of Po3nuunas cethb
nokoseHnit 1 | Generations for

npoasuxeHuss | the Promotion

KPEAUTHBIX of Credit Cards

KapT u | and Consumer

norpeburensck | Loans of

ux  KpenutoB | Sberbank

Co6epbanka.

20 | Jlarepp  Onmpra | [Ipoasuxenue | Promotion of | XabapoBa ['maBHbBIN

OpreBHa Openga wmy3ses | the  Museum | CeTiana CHEIUATHUCT
Ha npumepe | Brand on the | Cepreesna I'ocynapcTBeHHO
l'ocymapcteenn | Example of the 1 TpeTbsKOBCKOU
ol State rajepeu
TpetpsikoBckoit | Tretyakov
rajiepeu Gallery
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21 | JleonTheBa Bnusaue wmacc- | “The Influence | Mamuna MpUIIalIeHHbIN
Hapbs Meaua Ha | of Mass Media | Kcenus MpEerno/iaBaTelib
CranucinaBoBHa | mporecc on the Process | JleonugoBHa [TxomnsI

HOopManu3auuu | of KOMMYHUKalUK
paccTpoucTB Normalization
MUIIEBOTO of Eating
IIOBEACHUS B | Disorders in
KOMMYHHUKaIMo | the
HHBIX Communicatio
CTpaTerusix n Strategies of
OpeHmoB cropt- | Sports
CEerMEHTOB Segment
Brands”

22 | MakcumoBa Kommynukarnmo | Communicatio | EBrokumoB [TapTHEp u
Coous HHasi cTparerus | n Strategy of a | Anekceit KpEaTUBHBIH
EBrenbeBHa openauaroBoro | Branding BnanumupoBu | mpojrocep

areHtctBa  Ha | Agency on the | u OpEeHANHTOTO
npumepe Example of areHTCTBA
KOMITAHU U TBTBO "TBTBO Brand
TBTBO Mastering"

23 | Macnosa [lapes | Kommynukamnuo | The XonoauiauHa DKcnept 1o

CepreeBna HHas crparerus | Communicatio | Anmekcanapa IUTAHUPOBAHUIO
ObtoTn OpeHpa | n Strategy of | HukonaeBna CMHn 000
Ha npumepe | the Beauty «leny Uke»
OpeHna Brand Based
«Aravia» on the Example
of the Aravia
Brand

24 | MatBeeBa Coznanue u | Developing a | LlykanoBa WcnonHurensHel
Mapus npoasmwkenue | Communicatio | Onbra i nupextop ITAO
AHJipeeBHa OHJIAMH- n Strategy and | AnatonbeBHa | "CoOepOaHK"

1aTdhOpPMBI Platform  for

yCIIyr B | Promoting an

UHAYCTPHUH Online

mobutensckoro | Ecosystem for

criopra Amateur
Sports

25 | MunnuranueBa | [Ipobmembr  u | Problems and | 'nyckuna Hupekrtop o
Hunapa NEPCIEKTUBBI Prospects  for | Anekcanapa pabore c
CanaBatoBHa pa3BUTHUA the AJeKCaHJPOBH | KIMEHTAMMU u

COLIMAJILHO Development | a Pa3BUTHIO

KoMMepuuu B | of Social ounsHeca B

Poccun Ha | Commerce in komnanun OO0

npumepe Russia on the «Kenp

komnanuu Ozon | Example of MP»,Executive
Ozon MBA
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26 | MocsakuHa Pa3zpaboTka Development Benbman KpeaTuHbiii
Mapuna KOMMYyHHKaluo | of a | Anuna MEHEKEP
AnexcanapoBHa | HHOH ctpaternu | Communicatio | MakapoBHa KOPIIOpAIAH

no  pasutHio | n Strategy for "Kapbepuct"
augHOTO Openna | the
B conuansHbIX | Development
ceTsix Ha peiHke | of a Personal
OHJIAMH- Brand in Social
o0OpaszoBaHUs Networks  in
the Online
Education
Market

27 | llepmsikoBa Curu- City Marketing | HoBukoBa Crapuuii
Hapbs MapKeTUHT Kak | as a Promoting | ExaTepuna MEHeKep
BnagumupoBHa | HHCTPYMEHT Tool of the | AnekceeBHa IPOYKTOBOIO

MPOJIBHXKEHUS Local Bank MapKEeTHHTa
OpeHna Brand on the 000 "B
JIOKaJIbHOTO Example of KOHTaKTe"
OaHka Ha | Sber

npumepe Coep

28 | I[TomoBa OTHOILIEHHE Attitudes of | JlaBb110B Homent, k.¢.H.
AHacracus notpebuteneit xk | Consumers Cepreii daxynpTeTa
Burannesna TEME Towards  the | ['ennanpeBuu COIIMAJIbHBIX

ATHUYECKOTO Topic of Ethnic HayK,
pasHooOpa3us B | Diversity  in JernapTaMeHTa
pekiiame Adverts of COIIMOJIOTHH
OpeH10B Clothing HINY BIID
OJIEXK Bl Brands

29 | [loranoa Wndnroenc Influencer CakcoH [Iponakt-
Onbra mapketuHr kak | Marketing As a | Ctanucnas MapkeTuHr
[TaBnoBHa croco® Way to | ApTypoBuY Menemkep OO0

MPOJIBUKECHUSA Promote the BK

cepsuca Boosty | Boosty Service CrpumMHHTOBas
mwiargopma  BK
I1mon JlanB

30 | [Ipumnosa Kputnueckuit Critical [TopeukoBa JloueHt
Hapbs muckype-ananu3 | Discourse Amnacracus JenapTaMeHTa
AnekcanapoBHa | nmonutuyeckoro | Analysis of the | AHaTonbeBHA | MONMUTUKH u

sa3pika JieBbIX B | Political yIpaBiIeHUs

Poccun Language of HnY BIIID,
the Left KaHIuIaT
Movement in MOJIUTHYECKUX
Russia HaYK
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31 | Pazgporosa Bmustaue "Top | The Impact of | [Ipumenko PykoBoaurenb
Buxropus of mind" | "Top of Mind" | Cepreit oTJena 1no padore
AHapeeBHa undmoencepoB | Influencers on | AmaronbeBuy | ¢

Ha penyrtanuio | The Bank's MapKeTIIencaMu

OaHKa Reputation U ciry>x6amu
nocraBok OO0
"Tabep Tpeiin"

32 | PomanoBa Nuctpymentsl | Promoting Jlykam Jlunus | PykoBogurens
Mapus npoasmwkeHuss | Tools Assisting | AHaToIbeBHAa | ICUXOJIOTUYECKO
AnekceeBHa HOMOTAIOIIAX Profession: ro uenrpa «PRO

npodeccuii: Communicatio OTHOIICHUS Y,
KOMMYHHKaIuo | n's Promotion KaHUIaT

HHas crparerus | Strategy  For NCUXOJIOTHYCCKU
npojaBmwkeHuss | Psychological X HayK
ncuxosiornueck | Centre

oro neHtpa | ProOtnoshenii

ProOTHOmIEHUs | a

33 | CaBenbeBa «ESG- «ESG- [IIumbupen HupekTop o

AHHa Tpanchopmarus | transformation | Koncrantun pabore C
POCCUMCKHX of Russian | FOpbeBuu kaueHtamu OO0
KOMIIaHUM: Companies: "Ka"
kommyHuKanumo | Communicatio
HHasg cTparerus | n Strategy of
COLIMAIBbHBIX Social Projects
npoektoB  Ha | on the Example
npuMepe of the State
INockopnoparuu | Corporation
Pocarom» Rosatom»

34 | Cene3neBa Kommynukanmno | Communicatio | Xabaposa ['nmaBHBIA
AHrenuHa HHas crparerus | n Strategy of a | CBernana CIIELHAIIACT
CranucnaBoBHa | cajnoHa kpacoTsl | Beauty Salon | CepreeBna ['ocynapcTBeHHO

Ha npumepe | on the Example 1 TpeTpaKOBCKOMN
canoHa kpacotsl | of the Beauty rajepeu
«MOHE» Salon

"MONET"

35 | Cunoposa OcoOeHHOCTH Features of the | CanonoBa [Ipenonasarens,
Anuca penpesenTanuu | Representation | Anactacus aCIUPAHT
EBrenbeBHa CTpaH s of the Middle | BmanumupoBHna | pakynpTeTa

bmxuero East Countries COLIHAJIbHBIX

Bocroxka B | in Russian HayK

POCCUNCKHX News Media JlernapTaMeHTa

HOBOCTHBIX COILIMOJIOTUU

Meaua Kadeapbl aHaTN3a
COLIMAJIbHBIX
uHctuTyTOoB HUY
BIID
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36 | CunopoBa AnHa | OHnaiiH Online [IIumbupen HupexTtop o
IOpbeBHa oOpa3oBaHue: Learning: KoHncranTun pabore C
kommyHuKanmo | Communicatio | FOpbeBuu kaueHtamu OO0
HHasg cTparerus | n Strategy for "Ka"
U1 cepsuca | the Foreign
U3y4ECHUS Language
MHOCTPAHHBIX Learning
S3BIKOB Ha | Service on the
npumepe Example of
cepBuca Lingualeo.com
Lingualeo
37 | CyBopoBa bnarorBopuren | Charity: How | SInoBa UcnonuurensHbl
Mapuna BHOCTB:! kak | "Investment to | Ekarepuna 17} JUPEKTOP
OneroBHa JESITENIbHOCTh the Future" | HukonaeBna bnarotBopuresns
donaa «Bknaa B | Foundation' HOT'O dbonma
Oynyiiee» Activities Co6epbanka
BITUSICT Ha | impact on Sber "Bxnag B
y3HaBaEMOCTh Brand Oymymee"
openga Coep Awareness
38 | Croit Unxanp Ponb The Role of | Mamuna [Ipurnamenssii
mepuenmaiizuar | Offline and | Kcenus MIperno/1aBaTellb
a oddnaitn u | Online JleonugoBHa [xosbr
oHnaitH B moct- | Merchandising KOMMYHHUKaLUK
KOBUIHBIX in Post-COVID
YCJIOBUSIX. Conditions
39 | Xpununa [Iponemwxkenue | Promotion of | Mamuna [IpurnameHHsbIi
Mapuna pOoccHiicKOTo Russian Kcenus npernojaBaTelib
BanepreBHa ounsHeca Ha | Business on the | JleorngoBHa [Ixomn!
MexayHapoaHo | International KOMMYHUKAIUN
M poiHke Ha | Market on the
npumepe Example of the
OpeHna Brand
Joosteam Joosteam
40 | Ysusp llynun Anemmsimus K | Individual and | JlaBeigoB Homent, k.¢.H.
unauBuayainsH | Collective Cepreit dakynpTeTa
BIM u | Interests in | 'ennagbeBuy COLHAJIbHBIX
KOJUIEKTUBHBIM | Messages HayK,
HMHTEpecam B | about COVID- JleTapTaMeHTa
coobmenusix o | 19 Vaccination COIIMOJIOTUHU
BaKI[MHAIAHN HINY BIID
npotuB Covid-
19
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41 | HleroneBa [TocTpoenue Building  an | bopucosa KpeatuBHsrii
[TpackoBbs obOpaza Image of a | Csernana JTUPEKTOD,
OneroBHa HOJINTUKA B | Politician  on | HukonaeBHa KOHCYJIBTAHT 110

uHTepHeTe Kak | the Internet as OpeH-

4acThb Part of a KOMMYHHKALAAM
MapkeTuHrosoii | Marketing coro3a "C'Artel"
CTpaTeruu Strategy

42 | Omuenko AmnHna | Digital- Digital ['HyckuHa Hupexrtop o

IOpbeBHa CTpaTeruu Strategies for | Anekcanapa pabore C
npoaBuxkeHus | Promoting AJeKCaHAPOBH | KIHMEHTAMHU "
OpeH10B Brands of Anti- | a Pa3BUTHIO
npoTuBOTpeBOXK | anxiety OTC OusHeca B
HBIX OTC- | Drugs in the komnanuu OO0
npenapatoB Ha | Pharmaceutical «Kenp
dapmanestuuec | Market (Evalar MPy»,Executive
KOM peiake | Brand) MBA
(6penn DBanap)

25.04.2023 Ne 2.2-02/250423-7
¢ u3Mm. ot 11.05.2023 Ne2.2-02/110523-4




