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O Ha3HaYeHMH PpelEeH3eHTAa BBINNYCKHOH KBAJTH(PHUKALUOHHOH PaldoThl CTYACHTKH
o0pa3oBaresbHOIl mporpamMmbl «HTerpupoBaHHble KOMMYHMKAUMW» (aKyabTeTa
KpeaTHuBHBIX HHAYCTPUH

[TPKA3BIBAIO:

1. Ha3HauuTh pereH3eHTa BBITYCKHOW KBaNM(DUKAIIMOHHON PabOThl CTYIACHTKH 2
Kypca 00pa3oBaTeIbHON MPOTpaMMbl MAarucTparypsl «IHTErpupoOBaHHBIE KOMMYHUKAIIIN,
HarpaBiieHus noaroroBku 42.04.01 Pexnama u cBsi3u ¢ 0OOIIECTBEHHOCTHIO, (haKylIbTEeTa
KpEaTUBHBIX UHAYCTPHUI, OUHON (HOPMBI OOYUEHHSI COTJIACHO CTIUCKY (TTPHUIIOKECHHE).
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